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32 COMIC GENIE Phil Hartman’s magical impersonations were the sincerest form of flattery 


NEWS & NOTES 


10 Spice Wracked Without Ginger’s snap, can the Fab Five— 
sorry, Fab Four—stay on the top shelf?...So is Leo DiCaprio an American Psycho or 


not?...The MTV Movie Awards.. 


Duchovny and Anderson 
photographed for EW by Joseph 
Pluchino on May 3, 1998, in L.A. 
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Hot Sheet... Flashes... Monitor...and more. 


22 B Oily black alien goo 
seeps from nthe small screen to the big as The X-Files 
goes to the movies. PLUS: The neophyte’s guide to the 


conspiracy. BY KEN TUCKER 


32 Man of a Thousand Vc 


Hartman’s death leaves Hollywood facing a ieee re 


5 Phil 


murder—and America mourning the loss of an amazingly 
versatile funnyman. BY DAN SNIERSON 


38 Gangsta’s Par: 


Master P? Fr rom his unlikely home base in New Orleans, the 


ise So, never heard of 


multiple-threat entrepreneur is amassing an army of hip- 


hop hitmakers—and a fortune. BY TOM SINCLAIR 
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REVIEWS 


43 MOVIES 

OWEN GLEIBERMAN onA Perfect 
Murder; also Almost Heroes and 
Cousin Bette. PLUS: Reel World; 
Parents’ Guide. 


54 TELEVISION 

A.J. JACOBS on ads for Gap and 
the New Beetle; also Steven 
Spielberg’s Invasion America. 
PLUS: On the Air; Sliders’ siblings 
Jerry and Charlie O’Connell; 
Remote Patrol; What to Watch. 


68 BOOKS 

MARK HARRIS on Gary Kinder’s 
Ship of Gold in the Deep Blue Sea. 
PLUS: Between the Lines. 


73 MUSIC 

DAVID BROWNE on John Fogerty’s 
Premonition; also Brandy’s Never 
Say Never. PLUS: Hear and Now; 
Who the #@%! are Fastball? 


81 VIDEO 

TY BURR on where Scream 2's star's 
could go from here. PLUS: When John 
Lennon and Yoko Ono played talk- 
show hosts; New York bashing at the 
movies; “100 Years...100 Movies.” 


87 MULTIMEDIA 

DAVE KARGER on real-life Truman 
Shows. PLUS: Cybertalk; imagined 
messages from Microsoft. 


DEPARTMENTS 


19 TRENDS Can Britain's two 
hottest novelists, Helen Fielding and 
Nick Hornby, conquer America? 


4 PRESIDENT & EDI- 
TOR’S LETTER EW and 
CNN team up for a new TV show. 
6 MAIL Criticism of Godzilla; 
remembering Michael Hutchence; 
a fan sticks up for Dawson’s Creek; 
Buffy’s angelic David Boreanaz. 


92 ENCORE June 17, 1994: 
O.J. Simpson takes off in his Bronco. 


WE Eek, 6. 


3 


EWonthelube — 


the small screen, teaming up with C 


HE 


IDEA 


OF 


A TELEVISION SHOW 


based on ENTERTAINMENT WEEKLY is 


hardly a new one; over the years, any 


number of people have approached us 


about adapting our magazine for the 


tube. But until recently, we’d always 


begged off, feeling either the timing 


or the media venue wasn’t quite 


right for us. Then Richard 
N. 
CNN/U.S., the flagship U.S. 
broadcast news network 
of the CNN News Group, 
made us an offer we could 
not refuse. 


MUST-SEE EW Journalists Bay (left) and Rose anchor the new program 


1998 


Kaplan, president of 


Kaplan, a highly distin- 
guished television-news vet- 
eran and former executive 
producer of World News 
Tonight With Peter Jennings 
and PrimeTime Live, came 
to us with a proposal for a 


A . 


im, NewsStand: CNN & Entertainment Weekly 


\ 


EDITOR 


NN to air a weekly 


show that seemed so in 

tune with what our readers 

have come to expect of | 

EW—and with what we be- | 

lieve potential view- 

ers will spark to— 
we just had to agree 
to it. So, beginning 

Thursday, June 11, 

at 10 p.m. (ET), plan 

on adding the hour- 
long newsmagazine 

NewsStand: CNN & 
| Entertainment Weekly to 

your weekly viewing menu. 

(And earlier that same week, 

look for NewsStand: CNN & 

Time and NewsStand: CNN 
& Fortune, pro- 
grams modeled after 
our sister Time Inc. 
magazines.) 

“We intend to fill 
the void that exists 
in hard-hitting enter- 
tainment industry 
reporting on televi- 
sion with a program 
that lives up to the 
spirit of EW,” says 
Kaplan, who promis- 
es the show will fea- 
at least two 
long-form in-depth 
pieces each week, as 


ture 


well as televised 


translations of some | 
of the magazine’s | 
popular regular de- 
partments, including 
Jim Mullen’s Hot 
Sheet, Winners and 
Losers of the Week, 
and Encore. In addi- 
tion, the magazine’s 
critics and editors 


will appear regularly, review- 
ing the latest movies, TV 
shows, books, videos, and CDs, 
as well as conducting round- 
table discussions on developing 
trends and current events. 
Heading the program’s team 
of crack entertainment re- 
porters will be veteran broad- 
cast journalists Judd Rose and 
Willow Bay. “The show won’t 
be a carbon copy of the maga- 
zine,” says Rose, but “we’ve 
made every effort to keep the 
kind of tone and writing and 


ON SPECIAL ASSIGNMENT 


edge of EW while pursuing dif- 
ferent stories and angles.” 

to say, 
tremendously jazzed about the 


Needless we’re 
premiere of NewsStand: CNN 
& Entertainment Weekly, and 
we hope that each and every 
regular EW reader will tune 
in. Which brings us to the 
$64,000 question: Are we ner- 
vous about our show being 
slotted opposite a certain top- 
rated hospital drama? To some 
degree. But even if EW does 
not place ER on the critical 
list, we are confident that 
you—the EW tried-and-tested 
believer—will put the weekly 
entertainment program high 
on your viewing list. See you at 
10 o’clock, Thursday night. 
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PRESIDENT 


JAMES W. SEYMORE JR. 
MANAGING EDITOR 
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Godzillin’ 


ONCE AGAIN ANOTHER 
summer blockbuster is all 
hype and little substance 
(“Stomp the World”). Godzilla 
further proves my theory that 
when it comes to the major 
studios the size of the budget 
is directly proportional to the 
quality (or lack thereof) of 
the script. If you’re going to 
spend the equivalent of the 
exports of a Third World 
country on a film, then by all 
means spend some time and 
effort on the script. 

LLOYD L. CORRICELLI 
RoninEnt1@aol.com 
Kissimmee, Fla. 


AM I THE ONLY ONE WHO 
left the theater wondering 
“Where was Godzilla?” Not 
the Rancor monster/T. rex/ 
Alien hybrid on screen, but 


ENTERTAINMENT WEEKLY Sometimes Carries 
ads containing perfume or cologne 
samples. Subscribers preferring copies 
without scent strips should write to 
ENTERTAINMENT WEEKLY, P.O. Box 60001, 


Tampa, Fla. 33660 or call 1-800-828-6882. 
ENTERTAINMENT WEEKLY Welcomes read- 


er mail. Address letters to Entertain- 
ment Weekty, 1675 Broadway, New York, 
N.Y. 10019. E-mail can be sent to /et- 
ters@ew.com. All correspondence 
must include your name, address, and 
daytime telephone number. Letters 
may be edited for clarity or length. 


Subscription Problems? 
Call 1-800-828-6882 


Godzilla?! I mean, you can’t 
just create a monster and 
call it Godzilla! Godzilla is 
Godzilla, and everyone knows 
what he looks like. (Was any- 
one else waiting for him to 
stand upright?) Personally, 

I already miss the old one. 
NICK SAGLIMBENI 
slickforce@hotmail.com 

Los Angeles 


Message for Michael 
FINALLY, SOMEBODY IS 
recognizing Michael Hutch- 
ence’s untimely death (“In 
Excess?”) and updating us in- 
terested Americans (probably 
the same 165,000 who bought 
Elegantly Wasted) on the sta- 
tus of the investigation. He was 
a talented man, and those of us 
who recognized his talent are 
interested in hearing about 
how he will be remembered. 
CRISTIN KILBRIDE 
Tallahassee, Fl. 


‘Dawson’ Critique 
“DAWSON CREAKS”?! IT’S 
“bogged down by clichés”? Isn’t 
that the point? At least it’s “self- 
aware.” I’d much rather watch 
it than the plethora of deriva- 
tive soaps on daytime TV. And, 
come on, who didn’t want Joey 
and Dawson to get together? 
MARK COOKE 
spider@best.com 

Oakland, Calif. 


MAIL Critical Mass: Our reviews of Dawson’s Creek and 


Sonny & Me: Cher Remembers (#433, May 22) had readers sharp- 
ening their knives. Unhappy with Ken Tucker’s grade-D assess- 
mentof Sonny & Me, Cher disciple Doug Wemple of St. Louis inquired: 
“So when did Tucker suffer massive head trauma anyway?” Daw- 
son’s Creek fan Bill Wilton of Carthage, NY., protested that “this is 
a show that teenagers can relate to, even if the characters are 
somewhat self-absorbed... I’m counting the days until the sea- 
son premiere.” But the bulk of mail came from viewers who were 
in critical condition over the cancellation of Dr. Quinn, Medicine 
Woman. Phoenix’s Jennifer Followwill pined: “For six years, | looked 
forward to my Saturday nights...and a show that was funny, enter- 
taining, and promoted family values.” Hey, there’s always Cops. 


Less Is More 

SOMETIMES YOUR SHORTEST 
articles can enlighten the most. 
Case in point: “Steven Encoun- 
tered” (Video). Steven Spiel- 
berg’s comments about how, 

in 1997, he “would never have 
made Close Encounters the 
way I made it in 1977” reveal 
a lot not only about his current 
wayward career (Schindler's 
List is a glorious exception) 
but the present state of Holly- 
wood in general. Especially 
telling is his line “I’m now 

a movie producer as well as a 
director... [I] was much more 
idealistic then.” This comment 
reveals how box office and 
product driven Spielberg 

and Hollywood have become. 
JOE STEMME 


Jjoestemm@pacbell.net 


Hollywood 


Higher Ground 

IN HIS REVIEW OF THE MOVIE 
Homegrown (#432, May 15), 

Ty Burr wrote: “At its worst, 
it’s The Treasure of the Sierra 
Madre as remade by the 
editors of High Times.” We 
were consulted on the script, 
but unfortunately the film’s 
producer and director did not 
take our advice, which was to 
improve the story considerably 
so that Homegrown would more 
accurately reflect marijuana 


| culture in the ’90s. They chose 


to maintain the film’s focus on 
weed, guns, and greed. This is 
not the kind of story we would 
have written. 

STEVE BLOOM 

Executive Editor 

High Times 

New York City 


Teen Angel 

THANKS FOR INCLUDING 

that David Boreanaz article 
(“Touched by Hell’s Angel”) by 
Kristen Baldwin. I’ve been a 
faithful Buffy fan since the 
show began, and David is the 
best part of the show! He’s an 
incredible actor, and it’s about 
time real publications—not 
just all those nauseating 
teenybopper magazines—gave 
him some credit for his work. 
MAGIE RAMIREZ 
magie@infoplusintl.com 

San Mateo, Calif. 


CORRECTION: We misspelled 
world-class poker player 
Doyle Brunson’s last name 
(News & Notes). 


‘Perfect’ Couple 
Gwyneth Paltrow and 
Michael Douglas talk about 
A Perfect Murder. 


Extra ‘X’ 

Prepare for the X-Files 
movie with a collection of 
EW’s articles about the show. 


NEXT WEEKINEW 


Sarah McLachlan’s Lilith 
extravaganza hits the road. 
Plus reviews of 

® Six Days, Seven Nights, 
with Harrison Ford (Movies) 
* Comedy Central’s 

Win Ben Stein’s Money 
(Television) 

® Summer movie sound- 
tracks (Music) 

® The Web as Memory 
Lane (Multimedia) 
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MOVIES 


hen 


you're mega- 
successful and ultra- 
stressed-out, friend- 

ships are a lot like 

Spinal Tap drum- 

mers: They tend to explode. On 
May 31 the five officially be- 
came four when Ginger Spice, 
a.k.a. Geri Halliwell, jumped 
ship, rocking the Spice world 15 
days before the kickoff of the 
group’s long-awaited U.S. tour: 
The root of the rift? Reportedly, 
a tiff between Scary and Gin- 
ger. (While Ginger’s state- 
ment attributes the split to 
“differences between us,” a 

ee band spokesman 
declined to com- 
ment.) It’s certain- 
ly no surprise that 
the Girls won't be 


getting geriatric to- 


gether, but Geri’s 
departure makes 
us wonder just how 
much longer they 
can last. Can these 
careers be saved? 


a 
Girls 
| 

Spice, their debut, 


Spice 


spawned three top 
4 10singles and sold 
b 20.3 million cop- 
s’ ies worldwide, 


10 
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making it Bill- | 


| Tv | BOOKS | muSIcC 


board’s best-selling album of 
1997. And tickets for their July 


son Square Garden sold out in 
a record-breaking 12 minutes. 
a That 
darned 15-minute thing. Tick 
tock. Tick tock. Did anyone 
think it wouldn't come to this? 


1 concert at New York’s Madi- | 


NOTES 


VIDEO | MULTIMEDIA 


Plus, there’s only so much car- | 


toonish Girl Power posturing a 
self-respecting singer can take. 
| The day after Ginger 
quit, the Girls’ label, EMI (par- 
ent of Virgin), saw its stock 
stumble, falling roughly 2 per- 
cent on the London Stock Ex- 
change. But the Girls shouldn’t 


EDITED BY ALBERT KIM 


With one member 
gone, will an adoring 
public lose its taste 
for the Spice Girls? 
by Rob Brunner 


MESSING WITH THE RECIPE Spice Girls carry on sans Ginger (photo left) at a May 29 show in Oslo, Norway 


despair, says Darrin McGillis, 
who manages Puerto Rican 
bubblegum stalwarts Menudo: 
“It’s not like the Supremes, 
where if you lose Diana Ross 
that’s the end. It’s not going to 
be that big of an obstacle. Me- 
nudo has gone through 32 mem- 
bers. It’s the name.” Concert 


promoters concur: “We're get- 
ting very few calls,” says Mitch 
Slater, copresident and co-CEO 
of DelsenerSlater Enterprises. 
“All people want to know is if 
the show is happening.” 

This is all 
a massive stunt meant to drum 
up press for the tour. A funny 
idea, but not likely. “If it is a 
stunt, it’s brilliantly executed,” 
says Paul “Cubby” Bryant, 
music director of New York 
Top 40 station Z100. “It could 
be possible, but I don’t know 
why they would do it now. 
They’ve already sold out a ma- 
jority of their concerts. If their 
shows were selling like crap, it 
would make more sense.” 

| The former Spice 
says she has “no immediate 
plans,” but watch for a solo 
record. In her Schwarzeneg- 


geresque statement, Halliwell | 


Hot Stuff? 


Now that Ginger has stopped the Spice 
World and gotten off, the question re- 
mains: Whither all those commodities 
featuring the Fab Five? Chupa Chups, 
which markets Spice Girls lollipops and 
bubble gum, says it still hasn’t decided 
whether to de-Ginger its overseas line 
of 14 products. “We’re debating the 
question,” says Greg Heanue, Chupa’s 
business-development supervisor. 
Heanue adds that Chupa is postponing 
any decisions, in part because of the 
spicy rumor that Ginger’s exit may be 
a publicity stunt. Other merchandise 
remains a go. Polaroid, which debuted 
the SpiceCam in the U.S. last April, is 
leaving the camera in stores. 

“The way we see itis, it’s / 

a collector’s item,” says } * 

a spokeswoman. And all 

five of Galoob’s Spice 

Girls On Tour dolls were 

shipped, as scheduled, 

dune 1, though the company 

won’t say whether it will 

now pull Ginger Spice from 

the racks. —KB 


Bie, 


insists she'll “be back.” What 
tricks does she have up her 
sleeveless halter top? Only 
thyme will tell, but a solo suc- 
cess would “depend on the 
song,” says Z100’s Bryant. “It 
would be considered immedi- 
ately, but just because it’s Geri 
from the Spice Girls wouldn’t 
make it an automatic for radio. 
The Spice Girls’ last two songs 
haven’t even been as mass ap- 
peal as their first three.” For 
the rest of the group, the songs 
remain the same: The tour will 
go on as planned, minus Ginger. 
And they’re already working 
on a third album, tentatively 
scheduled for early next year. 
| The way we see it, 
they’ve got four options: (1) 
Hire a new Spice. “I think it 
would take about two days” to 
find a replacement, says Dick 
Wolf, creator and exec produc- 
er of NBC’s Law & Order, a 
show familiar with replacing 
key cast members. “You have 
an open casting call for Sugar 
Spice or something. It’s not as 
if you’re trying to cast Frank 
Sinatra’s voice.” Forget it, says 
Alan Edwards, the Girls’ U.K. 
publicist: Replacing Geri is “not 
on the agenda.” (2) Call it quits. 
Sure, they'll milk money out of 
fans for a few more months, 
but why prolong the inevitable? 
No again, says Edwards. “The 
rest of the band is 100 percent 
solid.” (3) Reunite. “I’d be try- 
ing to talk Geri back in,” says 
one major-label marketing 
exec. “The Spice Girls without 
Ginger is like a plate of sushi 
without the ginger: You’re 
missing something.” (4) Soldier 
on, which seems to be the plan 
for now. The Girls are 
reportedly holed up in 
Elton John’s private villa in the 
south of France pondering 
their future. Geri, meanwhile, 
is most likely somewhere 
singing “Don’t Let the Sun Go 
Down on Me.” @ (Additional 
reporting by Kristen Baldwin) 


THE GANG’S ALL HERE (1) Screen queens old and 
new, Curtis (left) and Jennifer Love Hewitt; (2) Elfman 
falls for hubby Bodhi; (3) newly frosted Robert 
Downey Jr.; (4) “I’m wearing sneakers—I’m loose,” 
declared Brandy; (5) Campbell (left), Cox, and Arquette 
staged a téte-a-téte; and (6) Ellen DeGeneres, left, 
and Anne Heche took to the shades 


Prize Matters 
Perhaps summed it up best: 
“This is much more laid-back than other 


shows,” the Dharma & Greg star said of the MTV Movie Awards, held 
May 30 in Santa Monica. “Everyone has a kind of lighthearted and f--- 
it attitude.” For sure. Among the mellow were , who stood 
transfixed watching perform; , Whose 
outfit left her shivering (“I’m presenting Best Performance in Ice by an 
Actress in a Shaking Role,” she noted); model , who 
debuted her green hair; and new couple and 
. To some, however, all awards shows are created equal. 

, who won as Best Actor, treated MTV the same as he did the 
Academy of Motion Picture Arts and Sciences: He didn’t show. Still, some 
celebs went all out. “I haven’t slept since yesterday,” said Scream 2's 

, who came from the Toronto set of Three to Tango to pick 
up her Best Actress statuette. Others could barely contain themselves. 
“My top keeps falling off,” said Wild Things’ . And at 
least one was not too jaded to be starstruck. “I just met ” 
shouted . “’m just so appalled by him!” Appalled? “I’m sorry,” 
she corrected, “I mean enthralled.” Aren’t we all. —Jessica Shaw 
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What the country is talking about this week... 


1 Ginger Spice She's left the band to do other things. 
That’s according to her career adviser, Andrew Ridgeley. 


2 Jewel How bad is the neo-folkie’s book of poetry? Dr. 
Kevorkian’s adding a few copies to his medical bag. 


3 Cindy Crawford The supermodel is giving marriage an- 
other try. Face it—you can’t judge all men by Richard Gere. 


4 The Jerry Springer Show Some sixth graders beat up 
a teacher who wouldn't let them watch it in class. Maybe 
their children were going to be on. 


45 The Truman Show 
Jim Carrey doesn’t 
realize his life is a total 
sham and all his friends 
are paid to like him. 
He’s a studio head. 


6 Viagra Some want 
Medicare to pay for it. 
And for a nice romantic 
dinner, too. 


7 The World Cup 
France will host the 
soccer championships 
this year. They’re hop- 
ing to get over a million 
new visitors to snub, despise, and ignore. 


8 Stevie Nicks She's denied the rumor she’s a witch. The 
same people are now saying she believes the earth is round. 


9 The Bill Clinton doll You touch its crotch, and it says 
something dirty. It goes with the Al D’Amato doll. You 
touch its head, and it says something stupid. 


10 Pakistan They’ve got the bomb. Now they’re working 
on an intercontinental ballistic taxicab to deliver it. 


11 Dirty Work Norm Macdonald heads a company you can 
hire to make the lives of people you don’t like miserable. 
More commonly known as a law firm. 


12 A Perfect Murder Michael Douglas hires wife 
Gwyneth Paltrow’s lover to kill her. If that doesn’t work 
he'll try counseling. 


13 Anew planet Astronomers have the first picture of one 
outside our solar system. Whoops! All Virgos are now Leos. 


14 The Tony Awards It’s the one chance movie stars get 
each year to hang out with actors. 


15 Princess Diana Dodi al Fayed’s dad is selling the 
Malibu beach house they planned to live in. It has 8,500 
square feet and no windows. 


Psycho 
Drama 


FORGET ICEBERGS. In Hollywood, loose lips sink ships. And the marriage of 
Leonardo DiCaprio and American Psycho may wind up sunk by the loosest lips 
since Monica Lewinsky’s. Just weeks ago, it was trumpeted that edgy indie 
Lions Gate Films had persuaded the Titanic star to play the yuppie killer (a 
role supposedly given to Christian Bale) in the film version of Bret Easton Ellis’ 
infamous book. There was only one problem: “He’s not signed,” confirms Leo’s 
publicist Cindy Guagenti. “No negotiations have ever happened.” Though Gua- 
genti says Leo may still take the gig, a source close to the project now calls it 
“doomed.” But as one insider notes, “nothing’s ever a done deal in this busi- 
ness.” Until the dust settles, here’s a look at the fallout on the Psycho killers. 
@ DiCaprio: When you can command $21 million—his reported Psycho 
salary—does anything really matter? With projects like John Irving’s The 
Cider House Rules and the perception that he still cares about the little people, 
Leo remains King of the World. (Prognosis: Neutral) 

® Lions Gate: Who can blame it for contracting Leo fever? The concern here is 
whether the company, which is celebrated for its commitment to quality 
material (read: uncommercial), actively conspired to remove director Mary 
Harron (/ Shot Andy Warhol!) and Bale for an international payday. 
A spokesman for Lions Gate declined to comment. (Prognosis: Negative) 
@ Harron: It’s good news and bad news. Speculation is that if Leo takes it, 
she’s out. If he passes, it’s hers 
again. Either way, she winds up a 
martyr to Tinseltown treachery. 
That’s good on any résumé. 
(Prognosis: Positive) 

® Bale: Christian who? 
Despite Little Women, 
this guy’s hardly a 
household name. No 
matter how things work 
out, he’s appeared in 
hundreds of papers. 
There’s no such thing 
as bad publicity, dude— 
except maybe if you’re 
playing an Armani-clad Nor- 
man Bates. (Prognosis: Positive) 
@ Easton Ellis: It’s a win-win situa- 
tion. According to Jody Kohn, Borders 
Books’ director of publicity, sales of Psy- 
cho have been bloody good. “We've seen a 
surge,” says Kohn. “It’s probably up 300 
percent.” Up next for Ellis? Leo and Me: 
The Early Years. (Prognosis: We have a 
winner!) —Andrew Essex, with reporting 
by Dan Fierman and Chris Nashawaty 


>> Daily news and more Mullen at W www.ew.com << 


ILLUSTRATION BY DAN ADEL 


Max Factor Star, permission granted by Hollywood Chamber of Commerce. ©1998 Max Factor & Co 


“Touching scenes 
demand touchproof 
foundation.” 


“Sometimes, 
foundation can end 
up everywhere but 
on your face, But 
Max Factor Lasting 
Performance? is 


Tina Eamshaw 


Oscar® nominated virtual ly touchproofl 


makeup artist “TITANIC” 
You can change 


your clothes, kiss, hug someone, 
touch your face—all without 
retouching your makeup. It goes 
on light, not heavy, dnd it’s virtually 
touchproof. I've seen the proofl” 
a Tina Earnshaw 


Available in twelve shades 


Fragrance free © Suitable for all skin types 


¢ Easily removed with your normal cleanser. 
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ARMAGEDDON UNNERVES L.A. 


SHES 


Look...up in 
the sky. It’s a bird. It’s a plane. 
Actually, it’s just a promo ad 
for Disney’s doomsday thriller 
Armageddon (due July 1). On 
May 23, the studio draped a 
14-story office building in Los 
Angeles with a 25,000-square- 
foot banner designed to look as 
if an asteroid had hit the struc- 
ture and left a fiery hole be- 
hind. The very effective 
trompe l’oeil had commuters 
along the city’s busy San Diego 
Freeway hitting the brakes, 
resulting in a traffic jam of 
apocalyptic proportions. “Peo- 
ple were actually thinking [the 
building] might have blown up 
or something,” says producer 


Scott Burt of Metro Networks, | 


a company that provides traf- 
fic reports to area radio and 
TV stations. Although no acci- 


random quote >> 


“A director wanted me to 


SHEEN GOES ON THE AIR 


| dents have been blamed on the 
| ad, the bumper-to-bumper 


bungle became the top local 
news story. Police and city 
officials, meanwhile, were 
less enthusiastic. “The build- 
ing got a citation because it 
created a huge stir—and evi- 
dently the proper permits 
hadn’t been obtained,” says 
Terry Curtin, a Buena Vista 
senior VP, who adds that the 
studio was forced to remove 
the banner after only three 
days. “We hadn’t expected to 
create absolute gridlock,” 
says Curtin. “But the happy 
result is that we did get 

a lot of attention.” 

—Tricia Laine 


The latest from 
the rumor mill: 


break my jaw and reset it. The 


head of the studio [wanted 
me] to wear falsies. No wonder 
| had low self-esteem.” 


~ 


— , SPEAKING TO ADOLESCENTS AT A CONFERENCE 
SPONSORED BY THE MONTANA-BASED GROUP GIRLS FOR A CHANGE 


JUNE i eees ti) et 


On May 16, just five days 
before he was hospitalized for 


| an overdose, Charlie Sheen 
| allegedly phoned L.A. radio 
| station 97.1 FM TALK to 


request “Hooch,” a song by 
alterna-rockers Everything 
that’s oft thought to be a 
drug-use anthem. Even band 
members believed the actor 
had made the call, and were 
quick to deny their ditty glori- 
fied drugs. “It is kind of funky 
that Charlie Sheen called in,” 
says Everything lead singer 
Craig Honeycutt, “but [drugs] 
are not what the song’s about. 
It’s one interpretation, but it’s 
about whatever you want it 
to be.” Was the call evidence 
that something was brewing: 


with Sheen? Truth is, “Hooch” 


did air that night, and Sheen 
did call the station—but not 
to request the song. Station 
operations manager Ron 
Escarsega says the actor was 
on the line only to play a 
trivia game with three on-air 
guests, including ex-MTV 
VJ China Kantner and Hits 
magazine editor Julia 
Trainor. “I don’t think he 


| got any answers right,” says 
Trainor, “but he was a total 
sport.” —Suna Chang 


iLLUS 


double takes 


In Bulworth, Warren Beatty plays a 
politician who acquires rapping 
skillz to pay the billz, proving once 
and for all that white men can jive. 
Sort of. But a second look reveals 
that Beatty may have been influ- 
enced more by William Shakespeare 
than by Public Enemy—particular- 
ly the Bard’s King Lear. Notice the 
similarities. —Lance Gould 


“Bey 
eal 
a 
i rey 
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King Lear 


Though a pow- 
erful king of 
Britain, he is a 
pathetic shell of 
his former self 


Shoots himself 
in the foot when 
he bequeaths his 
kingdom to two 
of his daughters 


Goes insane 
after relinquish- 


ing power 


Starts talking in 
free verse 


Abandons royal 
wardrobe to go 
naked with a 
crown of weeds 
and flowers 


Gets confusing 
but uplifting 
counsel from 
nonsense- 
sputtering fool 


The Bard also 
produced a 


tragedy about 
North African 


Othello 


TRATION 


Bulworth 


erful California 
senator, he is a 
pathetic shell of 
his former self 


Arranges to have 
himself shot so 

he can bequeath 
insurance money 


to his daughter 


Gets nutty after 
nearly relin- 
quishing power 


Starts talking in 
gangsta rhymes 


Abandons sena- 
torial wardrobe 
and starts 
wearing hip-hop 
ensembles 


Gets confusing 
but uplifting 


DAVID COWLES 


Between her law courses and her 
responsibilities as Miss Black Houston, 
Sheila Jones is always moving. Luckily, 
her 140-horsepower Eclipse RS is 
designed to keep up with a fast- 
paced lifestyle. 


Drivers have voted with their 
checkbooks, making the Eclipse more 
popular than the Acura Integra, Toyota 

Celica, Nissan 240SX and Honda Prelude. 

Sorry, guys, we get the crown. 


= Press a button in the Eclipse Spyder GS-T, and the 
- <a gag fully-lined power cloth top and glass rear window 
mamma vanish. Switch on the 210-peak watt premium 


audio system. Adjust the leather-trimmed sport 
seat. And wave good-bye to the crowd. 


Judged America’s most popular import sport coupe. 
(Would you want to drive a runner up?) 


Is it any surprise that we blasted past the competition? 
The other import sport coupes can’t match our 210- 
horsepower turbo engine. Our available all-wheel drive. 
And our hard-core, haute-couture aerodynamics. Call us 
at 1-800-55MITSU to learn more. Or check out our web 
site at www.mitsucars.com Oh, by the way, we know the 
Eclipse flies, but we encourage you to keep your wheels 
on the ground. And please, wear your safety belt. 


Eclipse coupe RS starts at $15,740. Eclipse coupe GS-T shown MSRP $21,960, plus $435 destination/handling (Alask 0). Excludes tax, 
A : 


title, license, registration fee, dealer options and charges. Prices and vehicle availability. may : § ces set by dealers. *Based upon 
Polk Company First Quarter 1998 Model Year new vehicle registrations. tGS-T and GSX models only. 205 hp with automatic transmission. 
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WINGS FOR THE WHOLE FLOGK. Whether it’s connecting with 
your kids in the neighborhood, or finding them on a mountaintop, nothing keeps you together 


“Depending on terrain and conditions. 


Monitor 


MACDONALD (LEFT) IN WORK 


n e Supermodel 

; Cindy Crawford, 32, to 
her boyfriend, bar impresario 
Rande Gerber, 36, May 29, in 
the Bahamas. Crawford’s first 
marriage, to actor Richard 
Gere, ended in 1994. This is 
Gerber’s first marriage. 


AWS Nightlife 

S/ columnist Belissa Cohen, 
39, filed suit May 28 against 
rocker/actress Courtney Love, 
33, accusing her of “assault, 
battery, negligence, and inten- 
tional infliction of emotional 
distress” after Cohen at- 
tempted to photograph Love at 
an L.A. fashion show April 25. 
“This is another case of the 
paparazzi taking advantage of 
acelebrity,” says Love’s rep Jill 
Fritzo. Cohen’s lawyer, Gloria 
Allred, contends that her client 
was doing her job. Stars “have 
no right to physically attack 
journalists,” she says. Cohen is 
seeking unspecified damages. 


A TED Rocker 
Scott Weiland, 30, for 
criminal possession of a con- 
trolled substance and criminal 
trespass, June 1, in New York 
City. The Stone Temple Pilots 
frontman was allegedly caught 
with $100 worth of heroin at 
a known drug spot several 
hours before a scheduled 
concert (the remaining dates 
on his current tour have been 
canceled). Weiland declines 
comment. His label, Atlantic 
Records, said, “It would be 
inappropriate to comment 
until the outcome of the case 
is determined. [Scott has] 
our thoughts and prayers.” 


'S Ousted Satur- 
day Night Live “Weekend 
Update” anchor Norm Macdon- 
ald, 35, got dissed again by his 
former NBC boss Don Ohimeyer, 
52, who has reportedly banned 
ads for Macdonald’s upcoming 
film, Dirty Work, on the Peacock 


network. The film’s studio, 
MGM, purchased an ad to run 
on SNL’s May 23 show, but Ohi- 
meyer pulled the spot. NBC 
had no response. Macdonald 
declines comment; MGM has 
switched the NBC commercial 
buy to other media outlets. 
Dirty Work opens June 12. 


SI He can’t drive— 
| 25? Lead-footed Late 
Show host David Letterman, 
51, got a citation for clocking 
38 mph in a 25 mph zone, May 
23, in Darby, Mont. The acer- 
bic host paid a $50 fine, later 
joking on his June 1 show, “the 
account of the speeding ticket 
was inaccurate. It wasn’t 38, it 
was one hundred and 38.” 


NewsRadio star 
Phil Hartman, 49, and his 
wife Brynn Omdahl, 40, in an 


apparent murder-suicide, May 
28, in Encino, Calif. (See story 
on page 32.) —Kipp Cheng 


AA) MOTOROLA 
Mr 


WINGS 


For more information, call 1-800-353-2729 or www.motorola.com/TalkAbout/ 


like Motorola Talk About” two-way radios. With a range of up to two miles.* So the family 
that plays apart can stay together. Motorola gives you Wings. And Wings set you free. 
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SURGEON GENERAL'S WARNING: Cigarette 
Smoke Contains Carbon Monoxide. 


© Philip Mortis Inc.1998 
8 mg “tar,” 0.6 mg nicotine av. per cigarette by FTC method. 


London Callins 


ise eee Witty, best-selling British novels about neurotic 
thirtysomethings attempt to cross the Atlantic. 


ITH SEINFELD KAPUT AND 
Ally McBeal in summer reruns, 
what’s to stop the average anx- 
ious, self-obsessed single person 
from demolishing his or her cu- 
ticles? English literature, 
that’s what. Simultaneously in- 
vading our stores this spring: 


Helen Fielding’s Bridget 
Jones’s Diary (Viking) and 
Nick Hornby’s About a Boy 
(Riverhead), two second nov- 
els that have hit the top of the 
charts Over There, thanks to 
their comic portrayals of rela- 
tionship angst. The duo's U.S. 
publishers, separate imprints 
of megaconglomerate Pen- 
guin Putnam, are gambling 
that this new wavelet of in- 
trospective, bleakly funny fic- 
tion is going to plow straight 
through a slight language 
barrier (hey, if The Full Mon- 
ty could do it...) and bowl over 
audiences Stateside. “Nick is 


British. Helen is British. 
But the predicaments they 
write about aren’t British. 
They’re universal,” says Su- 
san Petersen, president of 
Viking Penguin and publish- 
er of Riverhead Books. 
“Women these days are 
trying so hard to get every- 
thing right,” sighs Fielding, 
39, guzzling cappuccino amid 
a riot of Post-it notes in her 
chic, flower-filled Portobello 
Road office. ““You’re sup- 
posed to do so much. Have a 
career, a man [Fielding won't 
say whom, if anyone, she’s 
currently dating]. Look nice, 


by Alexandra Jacobs 


smell good. Do yoga, go to 
the gym, get your hair done, 
get nice clothes, cook nice 
meals. There are just these 
ideas of what you’re sup- 
posed to be, and you just 
can’t do it all. It’s not fair. 
That’s how Bridget sprung 
from me, from that idea of 
trying to be so perfect. You 
just say ‘Oh, f--- it.” 
Fielding’s protagonist, a 
seattily ambitious thirty- 
something publishing minion 
engaged in a perpetual, hope- 
less clutch at “inner poise,” 
copes with this catalog of life 
stresses by compulsively tak- 
ing account of calories she’s 
consumed, cigarettes she’s 
smoked, and fluctuations in 
her weight. Like our Ally, 
Bridget dithers over office 
romance, sometimes falling 
to the floor in a clumsy heap; 
unlike Ally, she’s quite often 
drunk. (Still, she reverberat- 
ed powerfully with the most- 
ly female editorial underlings 


ENTERTAINMENT 


at Viking, among whose 
ranks filched Xeroxes of the 
Diary multiplied rapidly af- 
ter Michael Lynton, CEO of 
the Penguin Group, brought 
a copy back from London.) 
If Bridget’s behavior 
seems flighty, consider how 
Hornby’s protagonist in 
About a Boy, a 36-year-old 
commitment-phobe named 
Will Lightman, deals: Though 
childless himself, he joins a 
support group for single par- 
ents to meet women. George 
Costanzian though that may 
be, it’s a step more evolved 
than Hornby’s previous hero 
(from 1995’s High Fidelity), a 
record-shop owner named 
Rob who sublimates emotion- 
al turmoil in compulsive list 
making of everything from 
his top five fave movies to the 
pop songs he wants played at 
his funeral. (Sound like a John 
Cusack vehicle waiting to 
happen? Actually it is, cur- 
rently in development at Dis- 
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DISTANT COUSINS Separated by an ocean, the characters of Bridget 
Jones’s Diary and About a Boy speak Ally and Jerry’s language 
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ney/Touchstone with Cusack 
attached to star and cowrite 
the screenplay.) 

“There is kind of a feeling 
here that men just can’t cut 
it,” Hornby says, sipping a 
grimy mug of tea in a one- 
bedroom flat with an unmade 
bed and a left-up toilet seat. 
“There really are a lot of sin- 
gle mothers now. I was inter- 
ested in exploring the tan- 
gential relationships that you 
could have in those kinds of 
situations.” Recently sepa- 
rated from his wife, Virginia 
(their son lives with her), 
Hornby seems less at ease 
discussing relationships, tan- 
gential or otherwise, than 
sports (his 1992 soccer mem- 
oir, Fever Pitch, made him a 
celebrity in football-mad 
Britain); his favorite Ameri- 
can authors (Anne Tyler, Lor- 
rie Moore, Richard Ford, 
Raymond Carver); or poli- 
tics, specifically the changed 
cultural climate under Tony 
Blair’s Labour government. 
Reverently, he recalls en- 
countering Oasis at a 10 
Downing Street party, which 
Fielding, a friend since their 
struggling freelancer days, 


MOONSET 2). aACS*ors 


also attended. “The idea that 
that could have happened 
with John Major or Margaret 
Thatcher...the only people 
who were willing to associate 
themselves with that govern- 
ment were Jeffrey Archer 
and Andrew Lloyd Webber 
and all that crap,” he says. 
“Of course, there was a whole 
culture of opposition. Punk 
came out of that.” 

Hornby may be nostalgic 
for a “culture of opposition,” 
but his latest movie deal has 
him swimming with suits. 
The first draft of About a 
Boy—a play on the Nirvana 
song “About a Girl”; Kurt 
Cobain is a major plot 
point—was barely finished 


before Robert De Niro’s Tri- | 


beca Films and New Line 
scooped up the rights for 
$2.75 million, in a frantic 
bidding melee last fall. “It’s 


about a guy who has to | 


grow up. The casting po- 


tential is pretty unlimited,” | 


says Tribeca president of 


production Brad Epstein. | 


Hornby’s female counter- 
part, however, has thus far 
steadfastly refused to go 
Hollywood. Fielding sold 


the big-screen option to 
Diary before it became a 
best-seller (for a sum she'll 
describe only as “not very 
much money”) to Working 
Title Films, the British com- 


pany that produced Four 


Weddings and a Funeral. 
And unlike Hornby, she 
seems determined to keep 
her creation close to home. 
“T don’t want Gwyneth Pal- 
trow,” she shudders. 
Fortunately, the feeling is 
probably mutual, as Jones’ 
bipolar worldview is hardly 
as glamorous and winsome 
as that of Sliding Doors. “It’s 
a terrifying concept that 
when you read [Bridget 
Jones] that you’re either 
one of the Singletons or the 
Smug Marrieds—I’m a 


Smug Married,” says Four 


Weddings screenwriter and 
longtime Fielding pal Rich- 
ard Curtis, referring to the 
oh-so-McBealish categories 
that splinter Jones’ social cir- 
cle. “It’s almost Dickensian 
how [the novel] has become 
part of our language and way 
of thinking about things, and 
very unusual for prose to be 
so graphic that everybody 


understands it, identifies it, 
and makes it into a type.” 

Well, not everybody. “I 
haven’t really read her— 
only a couple of ‘diaries’ or 
something, but it really 
amounts to a low point in the 
history of Western litera- 
ture, all this navel-gazing 
contemplation of one’s 
weight and record collection 
and how many cigarettes 
one has smoked,” sneers 
bad-boy English novelist 
and self-proclaimed Hornby 
hater Will Self (Great Apes). 
“If Americans think Nick 
Hornby represents the aver- 
age thirtysomething British 
male, then they’re even 
more parochial than we 
are—but I guess we already 
knew that, didn’t we?” 

And we were about to ask 
him if they liked Seinfeld 
across the pond! But serious- 
ly. Can this doubleheader of 
Brit Lit translate to Ameri- 
ca, which in recent years has 
rarely awarded a funny nov- 
el—let alone one in a slightly 
foreign tongue—a spot on 
the best-seller list? (Bear in 
mind, Englanders seem to 
think that Men Are From 
Mars, Women Are From 
Venus is a work of comedy.) 
“T think Jerry Seinfeld 
would make a great Will,” 
says Hornby. “I’ve seen a 
picture of [Calista Flock- 
hart}—how old is she?” asks 
Fielding curiously. 

Says Penguin’s Lynton: 
“Yes, there are references 
to bishops and tarts and 
all this other kind of stuff 
which is very much inside 
the green beltway of Eng- 
land, and that creates some 
nervousness. But, you 
know, when I watch The 
Lion King with my kids, 
there are lots of jokes that 
go over their heads, and 
they still want to watch that 
movie 15 times.” & 
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DAVID DUCHOVNY AND GIL 


Now that The X-Files is a major motion picture, will questions 
about the cover-ups, conspiracies, and Cancer Man finally 
be answered? Will Mulder and Scully finally kiss? And will 
anyone besides the show’s viewers care? The truth is in here. 


photograph by 
JOSEPH PLUCHINO 


by KEN TUCKER 


MORE THAN MEETS THE EYE Now that their film is in view, apt pupils Anderson (left) and Duchovny are focused on the future of the X-Files franchise 


T’S THE LAST WEEK OF SHOOTING THE X-FILES: FIGHT THE FUTURE, AND 


the soundstage stinks. « It absolutely reeks, right around the chair of Rob Bowman, 


director of the $60 million-plus feature film based on the Fox TV series. Bowman, 38, who 


has also directed 25 episodes of the most popular alien-abduction/government-conspiracy/ 


delayed-sexual-gratification drama in TV history, is battling a bad combination of 


exhaustion and the flu. He’s wheezing, hacking, and coughing so much, his phlegm 


could be used to construct a classically disgusting new X-Files enemy for FBI agents 


Fox Mulder (David Duchovny) and Dana Scully 
(Gillian Anderson). Having gone the usual orange- 
juice-and-echinacea route for the past few days, 
Bowman has now asked an assistant to bring him 
some sort of health-foody, homeopathic medicine; 
when he snaps open a capsule of a vile liquid that 
looks like glutinous tobacco juice, it emits a smell 
worse than an average episode of Suddenly Susan. 

“Ewww, jeez!” says Duchovny from a few feet 
away, pulling a sleeve of his shapeless black FBI 
overcoat over his nose. Duchovny is preparing to do 
another take of a scene in which he must lean over a 
very deep hole in some artificial snow to try to res- 
cue his acting-like-she’s-freezing costar. In fact, how- 


ever, it is a rather hot day in August on the Twenti- 
eth Century Fox lot, and so the pungent odor of 
Bowman’s medicine quickly permeates the warm air. 

“Sorry, sorry,” croaks Bowman. “Let’s just do 
this and ignore me, okay?” Everyone assumes their 
places. Bowman peers into the camera viewfinder, 
framing the shot; Duchovny-as-Mulder gets on his 
stomach and reaches down into the snowy hole; 
Anderson in turn reaches up, her face immediately 
assuming Scully’s typical in-jeopardy expression: 
helplessly beseeching yet thoroughly annoyed 
that she needs help. “I’ve got you!” says Mulder, 
although he most certainly does not. They stretch 
their hands toward each other, their fingers almost 
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touching in a sort of arctic reproduction of the Sistine 
Chapel ceiling and then... 

“Cut! That’s all I want,” says Bowman. “Anyone want 
another one?” 

“Mmmm, maybe just one more?” says a voice from the 
shadows. It’s Chris Carter, God of The X-Files—creator, 
writer, executive producer, and at 41, bearer of a head of curly 
silver surfer’s hair no mere mortal could possess. God wants 
another take. One senses a score of groans being suppressed 
all over the stinking set. The players reassume their places. 
“ve got you!” says Mulder again. The shot is shot. Bowman 
sneezes. Carter smiles. Everyone files out blinking into the 
bright Los Angeles sunshine, where a lunch truck that serves 
only fancy-schmancy iced-mocha-coffee drinks is waiting to 
stoke cast and crew with chilled caffeine. 


ESTERDAY, JAMES CAMERON 
and Leonardo DiCaprio visited the 


7 set to say hello,” says Duchovny. 


— 


hole is, there was probably a flooded stateroom a 


“This soundstage is where they 
filmed a big chunk of Titanic; Cam- 


eron calculated that where our snow 


few months ago.” Did Cameron have any words of 
wisdom for the X-Files project? “He said, good 
luck, and that he bet he made Kate Winslet scream 


a lot more in his film than Gillian does in this one.” 


Gillian Anderson giggles 
when she’s told of Cam- 
eron’s remark. “He’s right,” 
she says happily. “Scully 
may get in a lot of bad fix- 
es in this movie, but she 
doesn’t lose it—if anything, 
it’s Fox who goes a little 
wilder, gets more scared, 
in this movie.” 

Not that she’s going to 
reveal anything of what 
the film’s about, of course. 
The secrecy surrounding 
Fight the Future is its chief 
selling point, in the same 
way that the series has 
climbed the ratings ladder 
by diving ever deeper into 
a murky government cov- 
er-up of an alien occupation 
of America (see sidebar on page 29). Carter addresses the sub- 
ject in only the biggest, most grandly obfuscatory terms: “I 
can’t tell you the plot, I just can’t—that’s my hole card, that 
element of surprise. But it incorporates all of the elements of 
the mythology [the TV show’s periodic story lines dealing 
with the alien/government hugger-mugger] to date. I want 
the opportunity to give big answers to the big questions that 
I’ve been posing for the past four or five years. This is a 
chance to explode the show in a way that when the pieces 
land, it'll reenergize the show for year six.” 

And besides, as Duchovny puts it with his Princeton- 
honed wiseass bluntness: “If we ever revealed the secrets 
behind all this, the show would be unmasked as the ridicu- 
lous little hoax that it is.” 

This ridiculous little hoax, a perennial top 20 TV hit, is 20th 
Century Fox’s chief weapon in the summer box office war of 
action-adventure films. Deep Impact and Godzilla had huge 
openings but mediocre reviews and word of mouth; their res- 
onance-free successes suggest the public may be tiring of loud, 
massive, but hollow summer movies. This could make a well- 
received Fight the Future—a loud, massive movie of ideas; 
F/X with an IQ—a satisfying triumph for its studio. 

Bill Mechanic, chairman and CEO of Fox Filmed Enter- 
tainment, is literally banking on having the TV show’s 20 mil- 
lion weekly fans line up for the movie during its June 19 open- 
ing weekend, and, if there is a God besides Carter, to return 
multiple times to mull over the movie's finer points. The trick 
will be to get non-Files fans to come see it, too. 

“T didn’t watch the show regularly,” says Mechanic. “And 
once we started shooting, I studiously stopped watching 
any episodes at all. I wanted it so when I looked at this movie, 
I would be coming to it cold, without any fan knowledge. If J 
could understand it and follow it, anyone could. And that’s 


THAT SINKING FEELING Much of X-Files: Fight the Future was filmed on the same soundstage used for Titanic | 
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THE SKIES HAVE IT Agent Scully’s latest mission is the threat of alien colonists on the horizon 


what happened; this is not a cult, exclusionary movie.” 

Both Carter’s camp and the Fox movie folk now say every- 
thing is ducky between them, but it was widely rumored that 
the studio was worried when Carter announced that the TV 
show’s May 17 season ender would be a cliff-hanger that led 
into the movie. A month would have passed from the series’ fi- 
nale to the movie's opening date; what if the plot were unclear 
or too dense to grab summer ticket buyers who wandered into 
the multiplex for the air-conditioning and a thrill ride? 

From what ENTERTAINMENT WEEKLY has learned, it’s 
likely that Carter and Bowman have done the job in a way 
that, as Carter puts it, “will bring new people into our ongoing 
story but won't offend the hardcore viewer.” X-Files copro- 
ducer Frank Spotnitz, who cooked up the Fight the Future 
plot with Carter over eight days in Hawaii a year and a half 
ago, says the film is “an adventure story with political under- 
currents, more like The Parallax View”—the 1974 Warren 
Beatty—Alan J. Pakula conspiracy thriller—than “a monster 
episode of X-Files.” Hmmm—would maybe Fox rather have a 
monster-style X-Files than a movie that summons up com- 
parisons to a 24-year-old Beatty flick? Mechanic laughs. “Lis- 
ten: This is a good, scary movie. Besides, we just put out Bul- 
worth—you think I want Warren Beatty calling me if I knock 
a Parallax View comparison?” 

The future that Mulder and Scully must fight starts in the 
distant past—about 35,000 B.c. That’s where we'll get our first 
glimpse of a creature filled with a substance familiar to X- 
Files devotees—an oily-black blood. This is the very first in- 
vader, one who'll spawn what Carter calls in a spoken-word 
bonus cut on the Fight the Futwre soundtrack album “a popu- 
lation of alien hybrids who would hide in plain sight.” 

Getting out the truth about the alien colonists causes lots of 
trouble for Mulder and Scully, as well as guest stars including 
Lucas Black (the Sling Blade kid, who stumbles upon the pre- 
historic, oily ET), Martin Landau (as a fresh variation on an 


X-Files standby—an info-leaking deep 
throat), and Blythe Danner, as a tough 
FBI interrogator. Carter says Danner’s 
character “represents what Agent Scul- 
ly might have become had she not been 
recruited for the X-Files assignment. I 
hope people will pick up on this.” (Ap- 
parently Anderson herself did not pick 
up on this. Told of Carter’s remarks, she 
seems genuinely baffled. “Really? Chris 
said that? Now I’m gonna have to go 
back and reread the script.”) 

Plenty of stuff will happen to keep In- 
ternettlesome fans buzzing. In fact, we 
think a buzzing bee will interrupt a 
long-awaited Mulder-Scully smooch. We 
think Mulder, while in a hospital gown, 
will moon movie audiences. We think 
Scully will utter the F-word and that 
Mulder says the S-word. We think the aliens have three fin- 
gers, and Duchovny said for a fact that the one time both he 
and Anderson were just sick of the whole damn thing was the 
day “we were out in a field, really exhausted, and Gillian got 
hit in the eye with a sharp cornstalk,” so either there are 
scenes set on a farm or Fight the Future is really just a big- 
screen remake of Hee Haw. 


VISIT TO THE L.A. 
movie set enables a 
desperately curious re- 


porter to walk along a 


long row of vertical, 
milky-green tubes—“cryopods,” Carter calls 
them—filled with milky green, half-human, 
half-alien beings. “You’re standing in one spoke 
of a spacecraft,” says Carter, “and that’s all I’m 
going to tell you.” It is very dark; negotiating 
the spoke is like walking along a narrow balance 
beam, and the stage crew setting up the shot 
looks big, mean, and out of sorts, so no tough 
follow-up questions are asked. Sue me. 


Another professionally curious visitor to the set is parent 
company News Corp. president Peter Chernin. He places the 
equivalent of a freshly iced trout in one’s palm as a handshake, 
smiles blankly (is there a trace of black oil behind his eye- 
balls?), and takes Carter aside. A few minutes later, Carter 
returns, folds his arms, looks out at the set, and says quietly 
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The remarkable thing is, you can’t even see it from the narrow stretch of 
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out of the side of his mouth, “He'll grin and joke with me now, 
but then he might go back to his office and start yelling about 
something we’re doing here—it’s all part of the game.” 

And Carter, by now, knows how to play the game. “You get 
a lot of people who can muck it up—and not maliciously,” he 
says. “There are simply a lot of people in Hollywood who cre- 
ate value in their position by being destroyers. That is, they 
become part of a project by threatening it—by being the guy 
who acts like he’s going to be the voice of reason, or the voice 
of power, or the voice of veto, and who ends up draining the 
originality and creativity 
out of the process of mak- 
ing a movie or a TV show. 
There are too many of 
those people out here. 

“That, if anything, is 
what’s made me, in some 
people’s minds, ‘a control 
freak.’ I’m known as a 
difficult person, because 
I’m always pushing to 
make it good, and the 
truth is, [the studio is] al- 
ways pushing to make it 
cheap. I prefer to think of 
it as just wanting to keep 
the destroyers at bay.” 

If The X-Files is a 
world Carter has created for himself that just happens to 
have also attracted the obsessions of millions of others, the 
show is something less urgent for the actors who’ve been 
made stars by it. Duchovny likes to downplay the glamour 
of it all—‘“It’s pretty workaday, people don’t seem to realize: 
You get up, you take a shower, you read the paper, you play 
Mulder.” And while the TV series will move production from 
Vancouver to Los Angeles next season, in large part due to 
Duchovny’s oft-stated desire to be geographically closer to 
his wife, Téa Leoni, he doesn’t seem especially psyched about 
plumbing new depths in Fox Mulder. 

“T would’ve liked this past season to be the last,” he says 
flatly. He’s sitting in his trailer on the Fight the Future set, 
dressed in T-shirt and shorts. His Nike-sandaled feet rest on 
copies of Yoga Jowrnal and the Don DeLillo novel Under- 
world on a coffee table. Ask about the possibility that this 
movie could turn into a franchise 4 la Star Trek, and he’s 
even more blunt: “I’d much rather be involved in a franchise 
movie series than do the goddamn TV show every week.” 

Duchovny is mildly chastened by the box office failure of 
last year’s Timothy Hutton-with-peroxide thriller Playing 
God—‘It was shot in five weeks, and from the response it got, 
it apparently looked it”—but he’s still actively pursuing a non- 
Files film career. “I’m talking to Oliver Stone about doing his 
NFL movie, but it shoots in October, so that would call for 
some tricky scheduling” around the series. 


CHRIS CRAFT X-Files creator Carter 


Anderson is eager to see the response she gets from her 
upcoming feature The Mighty, in which she has a small but 
reportedly meaty role as a working-class alcoholic. “For me, 
it’s time to level the playing field,” she says, “to prove that a 
TV actress can do good film work. I was told that one major 
player in The Mighty said before I was cast that she’d never 
work with a TV actress, so I know that prejudice still exists.” 
Anderson won't say who the female acting snob was. The film 
stars Sharon Stone. 

If the actors don’t look upon the movie as too much of a 
technical stretch, the main man behind the camera does. Bow- 
man’s primary challenge is to expand The X-Files for the big 
screen, mounting elaborate action sequences while also find- 
ing a way to introduce faces familiar to fans—such as William 
B. Davis’ ever-ominous Cigarette Smoking Man, a key link in 
the government-alien collaboration—to X-innocent movie- 
goers. “It all has to do with building atmosphere,” says Bow- 
man. “People who wander in with buckets of popcorn may not 
know how long and hard Mulder and Scully have fought Cig- 
arette Smoking Man, but if I do my job right, they'll know 
that this butt-puffing little bastard is an enemy to fear the 
moment he appears on screen.” 

Bowman, like the actors, is looking beyond The X-Files; 
he’ll be aboard for the next TV season, but he’s also fielding 
offers for other features. You get the feeling that despite the 
hard work of everyone involved, the Files remain central only 
to Carter’s creative life. His way of fighting the future has 
always been to play out a chancy paradox: Carter is a maker 
of hugely popular entertainment, yet all of his crucial influ- 
ences derive from cult or obscure sources. He was a surfer in 
the ’70s when surfing wasn’t cool, editor of a surfing magazine 
when being an editor—well, was being an editor ever cool, un- 
less you’re talking Cary Grant in His Girl Friday? Carter did 
his TV apprenticeship on shows like the hideous ’87—88 Jo- 
seph Bologna sitcom Rags to Riches. And he took much of the 
original inspiration for The X-Files from Kolchak: The Night 
Stalker, a mid-’70s TV flop now better known as a Carter icon 
than for its own highly uneven if instructively seedy charms. 

When it is pointed out that what’s great about the TV X- 
Files is that it is an exact example of what the film critic and 
painter Manny Farber has called “termite art”—“art that 
always goes forward eating its own boundaries, [leaving] 
nothing in its path other than the signs of eager, industrious, 
unkempt activity”—Carter’s normal murmur rises with ex- 
citement. “Farber is one of my favorite writers and artists! 
People could do a lot worse than looking for the roots of the 
X-Files sensibility in his work.” 

And when it is then suggested that the pitfall of an X-Files 
feature film is that it will inflate to the size of what Farber 
derisively called “white elephant art,” full of “recognizable de- 
tails and smarmy compassion...[and] fear of the potential life, 
rudeness, and outrageousness of a film,” Carter grows quiet. 
“Yes,” he says finally. “But even if that happens, I should at 
least make sure the elephant steps on the right people.” = 
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Noafites for beginuects 


The conspiracy—and its players—in a nutshell. By Mary Kaye Schilling 


If you’ve never watched the series and 
feel unprepared for the film, relax. Even 
zealots have a hard time deconstructing 
the so-called mythology. It’s a tangled 
web Chris Carter weaves, but the follow- 
ing should get you through the movie. 


@ AGENTS FOX MULDER AND DANA SCULLY 
Our indefatigable heroes were the entire 
staff of the X-Files—a branch of the FBI 
devoted to unexplained phenomena— 
until its office suspiciously burned down 
in the season finale. The movie will find 
them reassigned to a terrorism detail. 
“The Truth Is Out There” is the show’s 
much-recycled slogan, though “Suspend 
Disbelief” might be more apt. To wit, Mul- 
der’s motivation: the abduction, appar- 
ently by aliens, of his younger sister, 
Samantha, when she was 8—an act he 
helplessly observed and remains haunted 
by. (It explains his brooding, conspira- 
cies-are-everywhere paranoia, though 
not why he’s had sex only once in five sea- 
sons.) FBI higher-ups partnered Mulder 
with forensics-trained Scully, hoping her 
nearly pathological dedication to proven 
scientific fact would debunk his work on 
the paranormal. That certainly backfired: 
Thanks to a couple of her own close en- 
counters (including abduction), skeptic 
and believer have forged a passionate 
bond. Mulder and Scully trust no one but 
each other—and, occasionally, a motley 
crew of cybergeeks known as... 
@ THE LONE GUNMEN In addition to pro- 
viding comic relief, these publishers of 
the underground conspiracy newsletter 
Magic Bullet regularly aid the agents in 
circumventing FBI channels. The fringe- 
dwelling trio (longhaired Langly, suited 
Byers, Scully-lusting Frohike) idolize Mul- 
der because his “theories are even crazi- 
er than ours.” At any rate, FOMAS (Friends 
of Mulder and Scully) tend to get bumped 
off; their only other surviving ally is... 
@ ASSISTANT DIRECTOR SKINNER The duo’s 


FBI boss (Mitch Pileggi) spends most of 
his time clenching his teeth in frustra- 
tion, but he’s saved our agents’ asses 
enough times to place him squarely in the 
good-guy camp. Certainly he shares their 
profound hatred for that “black-lunged 
son of a bitch”... 

@ CIGARETTE SMOKING MAN (A.K.A. CANCER 
MAN) The greatest X-Files mystery? How 
two lowly agents have managed to sur- 
vive as long as they have, given what 
they’ve seen. That Mulder and Scully live 
is thanks to the show’s chain-smoking 
Ubercreep, CSM (William B. Davis). His 
protection—or “control,” as he calls it— 
of the agents seems to stem from his 
relationship with Mulder’s parents: CSM 
and the late Bill Mulder were military 
officers recruited into a shadowy intel- 
ligence agency back in the ’50s; together 
they worked on the supersecret project 
known as Purity Control (see below). CSM 


MYTHOLOGICAL CREATURES The Well- 
Manicured Man, Strughold, and Cancer Man 
(1, from left); Skinner (2); Lone Gunmen 
Langly, Frohike, and Byers (3, from left) 


was also involved with Mulder’s mother, 
Teena—possibly romantically. He has im- 
plied that he is Samantha’s rea/ father; 
some (shades of Darth Vader!) postulate 
he’s Mulder’s as well. Though CSM clearly 
has his own agenda (which could be al- 
truistic, given Files’ frequent curveballs), 
he works in some capacity for a covert 
international organization more power- 
ful than any government. Known simply as 
The Syndicate, they answer to one... 
CONRAD STRUGHOLD The movie will intro- 
duce this heretofore unseen big cheese, 
a WWII German industrialist (Armin 
Mueller-Stahl) now living in North Africa. 
Back in 1948, he and his band of dapper 
thugs—including U.S. CEO THE WELL-MANI- 
CURED MAN (John Neville)—made contact 
with a race of aliens intent on colonizing 
Earth. The Syndicate’s members—many 
of them Hitler-funded eugenics pio- 
neers—agreed to collaborate, to help 
create a population of alien/human hy- 
brid clones, if they were “given a place in 
the grander scheme.” The cloning, code 
name Purity Control, melds alien bioma- 
terial with ova harvested from abducted 
women (like Scully; Samantha appears to 
have been an early clone model). 

The only thing more obvious than Car- 
ter’s Nazi symbolism is, Why would any- 
one trust an alien? Suspecting duplicity, 
and hedging their bets, The Syndicate is 
secretly developing a vaccine against... 
@ THE BLACK OIL The alien’s greatest 
weapon is a viscous viral substance— 
“the very medium of their life force” says 
Carter—lethal to humans (only hybrid 
clones are immune). It’s all we’ve seen 
of the yet-to-be-named colonizers, but 
these bad boys have legs, and they ain’t 
little green men, as the movie will reveal. 
We’Ill also learn the aliens are Earth’s 
original inhabitants, and that their 
enslavement of humanity—the future 
Mulder and Scully will be fighting—is 
their bid to reclaim it. m 
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) : 
Like many ofthe tragedies that seem to curse the City of Angels, 
it came swiftly, boldly, without warning, leaving in its wake pro- 


found shock and bewilderment. 


Suddenly, the morning of May 28, the city’s—and nation’s— 
attention shifted to a sleepy Encino side street, where a hun- 
dred or so people watched and waited behind ribbons of yel- 
low police tape as another media circus kicked off. A woman 
collapsed in tears as a phalanx of reporters engulfed her. A 
vendor hawked cookies in the tangle of camera crews. Journal- 
ists settled into beach chairs, puffing cigars they’d packed to 
pass the time. From remote locales, celebs and pundits pinned 
mikes to their lapels, tributizing and hypothesizing away. 

And then there were the millions of us, flipping between 
CNN and MSNBC, in search of a quick-fix answer to the 
grotesquely inexplicable: Phil Hartman, genial star of News- 
Radio, was dead, apparently murdered by his wife, Brynn, who 
later turned a gun on herself. In disbelief, we watched the same 
heartbreaking scene again and again: Hartman’s 6-year-old 
daughter Birgen, still in her nightgown, clinging to the neck of a 
police officer as they scurried from the nightmare in her home. 

“Death of a...” reports never fail to rumple the soul, but 
this one seemed particularly bizarre. (That the story was bro- 
ken by newscasters with the exact sort of hammed-up seri- 
ousness that Hartman often spoofed made it positively sur- 
real; you could almost envision him in the anchor chair, 
delivering his own grisly scoop.) By all accounts, the 49-year- 
old Hartman was a decidedly regular guy, beloved by every- 


one he worked with. “I’ve always been enamored with him, 
how he carried himself and lived life,” says his NewsRadio 
costar Andy Dick, who considered Hartman a mentor. “He 
was a Clean, honest, sincere, fair man who could do no wrong 
in my book. He had his s--- together, he really did.” 

By Hollywood standards, Hartman’s personal and profes- 


sional lives seemed picket-fence sturdy: He’d grown into one of 


the best all-around utility players in comedy, first breaking out 
as an uncanny impressionist on Saturday Night Live, more re- 
cently as NewsRadio’s self-amused radio jock Bill McNeal and 
characters on The Simpsons. Off camera, he opted for low-key; 
his big passions were flying, sailing, and guitars. “Phil was one 
of the easiest-going, most normal guys,” says producer Terry 
Turner, who cast him twice in his 3rd Rock From the Sun and 
wrote for him at SNL. “If he wasn’t in show business, he would 
have been the guy who ran the Buick dealership.” 

The affable Hartman, in other words, was the last person 
you'd expect to read about in lurid headlines in your morning 
paper. Yet there he was, the actor who believed he wasn’t 
handsome enough to play leading men, elevated to A-list me- 
dia treatment. In national newscasts, reports of the murder- 
suicide overshadowed breaking reports of nuclear tests in 
Pakistan. The Simpsons’ producers sent the show’s cast 
members home just minutes before rehearsal was to begin. 
The Groundlings—the famed L.A. improv troupe that jump- 
started Hartman’s comedy career—canceled their perfor- 
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HARTBREAK “His comedic taste was impeccable,” says Martin Short of 
Hartman, mugging on the NewsRadio set (left) with costar Dick. Above, 
with wife Brynn, son Sean, and daughter Birgen last year. 


mance that night. Friends and colleagues (and Steve Gutten- 
berg in particular) grieved for news cameras or issued emo- 
tional press releases. Rita Wilson, who costarred with Phil 
in Jingle All the Way and was a friend of the family, says of 
the Hartmans, “The thing that freaks everyone out is that 
this was not them. He was a great dad, she was a really good 
mom. This is so uncharacteristic of how they were together.” 

While it had never really begged close examination, the cou- 
ple’s 10-year marriage—his third—appeared to be fine. Just 
three weeks earlier, Phil and Brynn had attended a party at 
Mike Myers’ house; observers say they, much like everyone 
else, spent the night laughing uproariously at impromptu 
karaoke performances. The Hartmans were just about to move 
into a summer rental in Malibu, and he had recently turned 
down TV work in Toronto to spend time with Birgen and her 9- 
year-old brother, Sean. “I remember talking about his family, 
his airplane, his house, his yacht,” recalls Joe Dante, who di- 
rected him in the upcoming adventure film Small Soldiers. 
“And I said, ‘Wow, how do you feel about all that?’ And he said, 
‘I have everything I’ve ever wanted.” 


Perhaps, at that moment, he did. But many close to the 
Hartmans say there were problems, including escalating mar- 
ital strain. Brynn was a devoted mother, but the former mod- 
el—who, according to DMV records, had changed her name 
at least four times—was also described as prone to jealous 
rages fueled by alcohol and drugs (she had been treated for 
substance abuse earlier this year). Reports have her drinking 
with a female friend at an Encino restaurant on the night of 
May 27; the murder occurred at approximately 2 the next 
morning. According to the LAPD, Brynn then showed up at 
longtime friend Ron Douglas’ house; she appeared intoxicat- 
ed and confessed to the murder. After finding a gun in her 
purse, Douglas accompanied her back to the Hartman house, 
and ultimately called 911. The children, contrary to some ru- 
mors, slept through their father’s shooting. (In a creepy twist 
that perhaps foreshadowed the dark turn of events, a movie 
script Brynn had written—and shopped around town in the 
last few months—was turned over to the LAPD last Tues- 
day. According to one agent familiar with the script, “It’s 
eerie: It has themes of murder and drugs.”) 

There is speculation that the flash point for murder was 
Hartman’s decision to leave Brynn, possibly because of her ad- 
dictions, possibly because of another woman (though none has 
been identified). “Phil wanted desperately to keep his family in- 
tact because he loved his kids so much,” says one friend. “But I 
think maybe he was ready to break the addiction to his wife.” 
(The LAPD is still investigating the crime, and neither family 
will talk to the press, other than to say that the children will 
live with Brynn’s sister Katherine Wright in Minnesota.) 

In the meantime, Hartman’s many colleagues paint an identi- 
cal picture of their friend: an upbeat, graceful, Zen-like soul; a 
dedicated family man and consummate professional, grateful for 
success. And there was a lot of the latter. One of eight children 
born to a Canadian salesman and housewife, he studied graphic 
design at Cal State Northridge and went on to create album 
covers for Crosby, Stills & Nash, Poco, and America before 
turning to acting. In addition to hooking him on live comedy, the 
Groundlings introduced him to Paul Reubens; Hartman was in- 
strumental in creating Reubens’ Pee-wee Herman character, he 
cowrote the hit film Pee-wee’s Big Adventure, and made regular 
appearances as Kap’n Karl on Pee-wee’s Playhouse. 

Hartman’s eight-year run on SNZ—one of the longest of 
any player—started in 1986, and he quickly became the reli- 
able backbone of the show (his on-set nickname, according to 
creator Lorne Michaels, was “the Glue”). Hartman may not 
have possessed the breakout charisma of costars Chris Far- 
ley, Dana Carvey, and Myers, but his conventional-guy de- 
meanor provided a secret weapon: With it, he could momen- 
tarily fool audiences into thinking he was the straight man. 
Then he’d cock an eyebrow, lace his rich baritone with irony, 
and deliver a punchline like a fast slider—you barely saw it 
coming until you started laughing. His dead-on imperson- 
ations of Establishment slicksters like Phil Donahue, Frank 
Sinatra, Jimmy Swaggart, and, most famously, Bill Clinton 
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snuck up on viewers but were ultimately as incisive as any on 
the show. Certainly he was the least egomaniacal performer 
to emerge from the hothouse atmosphere of SNL. “He didn’t 
need to be competitive,” says Three Amigos! costar Martin 
Short. “Those needs come from uncertainty. His ego was very 
well placed because he knew he had talent.” 

Hartman did manage to parlay his smooth wise-guy per- 
sona into movie roles, albeit mostly supporting bits in light 
comedies like Sgt. Bilko and Houseguest. The big payday 
came from commercials, where, by his own account, he made 


a sizable chunk of his multimillion-dollar fortune, hawking for 


giants (from Cheetos to MCI) and small fries alike. As he told 
Hollywood Online in 1997, “TI have no illusions about my 


stature in show business. I’m kind of at an intermediate level of 


celebrity where pretty much everybody knows who I am, but I 
haven’t had the big breakout role that will take me to the next 
level. Sooner or later it will happen.” 

That day may have been near: Small Soldiers, in which he 
has a key role, was already generating buzz before he died. He 
had also planned to star in the indie comedy The Day of Swine 
and Roses with Jon Lovitz in August. And just three weeks 
ago, Simpsons creator Matt Groening offered him a few roles 
on his new Fox mid-season animated sitcom, Futwrama. 

In truth, Hartman may have underestimated his contribu- 
tions and fame: “Steve Martin said to me, ‘I don’t know if Phil 
knew how beloved he was,’” says Short. Without Hartman’s 
patriarchal McNeal, NBC’s critically lauded but poorly rated 
NewsRadio will seem hollow. “There isn’t anyone in the world 
talented, funny, or lovable enough to fill his void in the show,” 


A FUNNYMAN FOR ALL SEASONS 
Hartman lent his voice to a number of 
roles on The Simpsons, including former 
B-movie idol Troy McClure (1). He 
became a staple on Saturday Night Live 
(from 1986 to ’94), playing such 
characters as Ed McMahon, Sinatra, 
Clinton, the unfrozen caveman lawyer, 
the anal-retentive chef, and 
Frankenstein (2-7). Before that, he was 
Kap’n Karl on Pee-wee’s Playhouse (8). 


says exec producer Josh Lieb. Some have wondered if it will 
continue; chances are it will, but a final decision won’t be made 
for weeks. “We’ll have to talk about what needs to be done,” 
notes NBC West Coast president Don Ohlmeyer, “but it’s too 
crass to consider that right now.” 

The Simpsons had plugged Hartman’s voice into more than 
50 episodes as four different characters, two of which—former 
B-movie idol Troy McClure and rent-a-lawyer Lionel Hutz— 
were regulars. “He was a master,” says Groening. “I took him 
for granted because he nailed the joke every time.” Hartman’s 
voice will surface posthumously this fall in episodes he’d already 
dubbed, but after that, his characters will likely be laid to rest. 

And finally, there’s 3rd Rock. Hartman played an irate 
boyfriend who kidnaps alien Harry (French Stewart) in the 
show’s May season cliff-hanger. Last week, the producers 
reached a decision that has little TV precedent: They'll reshoot 
Hartman’s scenes and rerun the finale with a new actor before 
the fall season. “We wrote that role especially for Phil,” says 
Turner, “and I have far too much respect for him to try to find 
some clever way of getting around this real tragedy.” 

Unfortunately for Hartman, there will be no clever way to 
write around his real-life tragedy. A few gunshots in the wee 
hours of May 28 silenced one (or, rather, hundreds) of entertain- 
ment’s most treasured voices. “T still don’t believe it,” laments 
Dick, his voice cracking. “Phil would always say he was sitting 
on top of the world. And he had a lot of dreams for the future. 
It’s so fantastically horrific to see it all taken from him like this. 
This is not the way he deserved to die.” m (Additional reporting 
by Anita M. Busch, Joe Flint, and Ken Tucker) 
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Each video contains two fantastic one-hour 
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MASTER P HAS JUST SHOT HIS BEST FRIEND 
and business partner, Anthony Boswell, in the 
chest. Twice. * Smoking gun in hand, he watches 
impassively from the driver’s seat of a truck as 
Boswell falls to the ground in front of a strip club. 
Then, as 50 or 60 witnesses look on, P revs the en- 
gine and peels away. # “Cut,” yells director 
Michael Martin. Boswell—who, when he’s not act- 
ing, serves as vice president of operations for P’s 
label, No Limit Records—picks himself up and 
dusts off his green-and-yellow 
pimp outfit as P, looking natty in 
a loose-fitting gray suit, slides 
out of the truck and strolls over 
to Martin. “That last one is the 
one we use,” says P, referring to 
the just-completed (fourth) take 
of a scene from MP Da Last 
Don, the “black Mafia” movie 
they’re shooting in an industrial 
area of downtown Los Angeles. 
Martin nods; the Don has spo- 
ken. = It’s a month until the May 
opening of P’s first theatrically 
distributed film, the blaxploita- 


tion comedy I Got the Hook-Up, but P’s game plan is to | 


have Da Last Don—a straight-to-video quickie— 
wrapped well before Hook-Up hits theaters. He’s 
allotted 12 days for the task; as it turns out, he finishes 
it in 11. * Welcome to the fast-track world of Master P 
(a.k.a. Perey Miller), rapper, actor, screenwriter, director, 
record and film producer, and founder-CEO of the New 
Orleans-based No Limit Records, a company reportedly 
estimated to be worth $50-$100 million. At the ludi- 
by 
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crously young age of 28, P is arguably the hottest 
multi-threat talent operating within—and be- 
yond—the music industry. Many believe he has 
already outstripped the ubiquitous Sean “Puffy” 
Combs in terms of clout, influence, and street 
cred. Earlier this year, P scored a coup by sign- 
ing rap superstar Snoop Dogg, who called No 
Limit “the best rap label” in the business. With 
six gold and seven platinum albums under his 
belt (his recent solo album, Ghetto D, is No Lim- 
it’s first triple-platinum release), 
the New Orleans native isn’t just 
running with the big dogs—he’s 
leading the pack. Still, he’s not 
a household name quite yet. Al- 
though No Limit currently has 
six albums in Billboara’s top 100, 
P’s success has only now begun 
to register on the mainstream’s 
radar (a fairly common state of 
affairs in the rap world, where 
artists routinely earn gold and 
platinum albums without the 
benefit of MTV, radio, or press 
exposure). That doesn’t overly 
concern P, who’s more interested in profits than press 
clippings. Now, however, he’s out to prove to Hollywood 
that his name can draw movie audiences, and he’s al- 
ready made a compelling argument: I Got the Hook- 
Up—a film made for a modest $3.5 million—opened 
May 27 and brought in $4.4 million in its first five days. 
Only last year, P released his first film, l’m Bout It (a 
crude, semiautobiographical inner-city drama that he 
cowrote, codirected, and starred in), straight to video 
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after trying in vain to net a suitable theatrical-distribution deal 
for the self-financed, $1 million effort. It went on to sell a phe- 
nomenal 250,000 copies. Impressed by I’m Bout It’s out-of- 
nowhere success, and anxious to make inroads into the lucra- 
tive urban market, Miramax (distributor of contemporary indie 
classics such as Pulp Fiction and The English Patient) and its 
subsidiary Dimension Films snapped up Hook-Up after seeing 
a rough cut of the movie. Dimension president Cary Granat 
says company bigs “flipped” for the farce about two bungling 
cell-phone hustlers: “We thought it was hysterical. I think we 
all reacted to what was really a fresh pairing of [actor] A.J. 
Johnson and Master P. They’re a great partnership as a come- 
dy team,” says Granat. “We felt it had great potential, that it 
was funny and really worked.... We would really look forward 
to the opportunity to work with him again.” 

No doubt. But P isn’t making any commitments. “I'll worry 
about all that after ’'m done,” he says when asked whether 
he’ll turn to Dimension to distribute his fowrth film, Tears of a 
Clown, exuding the easy confidence of a master of his domain. 

“Used to be when you thought about New Orleans, you 
didn’t think about the rap business or the film business,” he 
muses. “But now you do.” And if he has his way, his company 
will eventually gain a rep as more than an upstart entertain- 
ment conglomerate. The privately owned No Limit also op- 
erates a sports-management agency, a real estate firm, and a 
phone-sex service. Master P has built a bona fide empire, and 
he vows to hold on to it: “Right now, if I was to sell No Lim- 
it, | could get $100 million, maybe $200 million easy,” he says, 
casually doubling the company’s estimated worth. “But it 
ain’t something I want. I built this to be a legacy, to be hand- 
ed down to the grandkids.” 

Measured against his hardscrabble past, P’s achievement 
is doubly staggering. He was raised by his grandmother in 
New Orleans’ crime-infested Calliope projects, gravitating 
early to what he calls “the street game,” although he at- 
tended Delgado Community junior college and Southern 
University in New Orleans along the way. His thug days 
ended after his teenage brother, Kevin, was shot and killed 
by a junkie in 1988, sparking a spiritual awakening: “TI real- 
ized you can’t do the wrong thing and win.” 

Determined to go legit, he relocated to Richmond, Calif., 
where his mother lived, opening a record store with a $10,000 
malpractice settlement following the death of his grandfather. 
Selling rap records convinced him that the hunger for gangs- 
ta grooves was nearly insatiable, and he decided to get into 
the game as an artist, moving back to New Orleans and in- 
vesting in a studio, where he recorded his first release, 1992’s 
“The Ghetto’s Tryin’ to Kill Me.” 

In short order, he began recruiting a small army of rap- 
pers—including his two brothers, Vyshonne (Silkk the Shock- 
er), 19, and Corey (C-Murder), 22, with whom he formed the 
group TRU—and No Limit was soon flooding the market 
with albums from fancifully named artists like Mr. Serv-On, 
Mia X, Mystikal, Fiend, and Kane & Abel. Perhaps not sur- 


prisingly, P himself (whose trademark “Unngghh!” has be- 
come the most recognizable vocal tag since Michael Jackson's 
“Whoooohh!”) remains the label’s flagship artist, although he 
says the just-released double-disc soundtrack to Da Last Don 
will be his final solo album, freeing him up to concentrate on 
filmmaking. While No Limit’s overstuffed CDs suffer from 
the quantity-over-quality syndrome—the label’s in-house pro- 
duction team is tellingly called Beats by the Pound—the hun- 
dreds of thousands of true believers who scarf up each new 
release don’t seem to mind. To them, P is an urban folk hero, a 
90s Berry Gordy, raking in the Benjamins without kowtow- 
ing to Big Whitey. Says Jennifer Reyna, 22, a fan from River- 
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SOLDIERS OF FORTUNE Master P’s troops have blasted their way onto the charts 


side, Calif.: “[P] is real. He’s from the ghetto, dude. Ice Cube 
and them are cool, but now that they’re rich, their songs are 
about nothing. Master P makes songs about what he went 
through, and a lot of people can relate to that.” 

Hard-line ghettocentricity—remembering where he came 
from—is at the heart of the bootstrap determination that 
drives P. He’s unapologetic about catering to the mass audi- 
ence for straight-up gangsta rap, a genre that’s still flour- 
ishing in the post-Tupac-and-Biggie era. Critics may carp 
that songs like “Time to Check My Crackhouse” and “Pop 
Goes My 9” merely reinforce noxious cartoon stereotypes (a 
charge that film reviewers have also leveled at the aggres- 
sively lowbrow Hook-Up), but P and his stable of rappers 
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are simply following the first rule of Creative Writing 101: | 


Write about what you know. 

“T call it feeling music, reality music,” says P, who points out 
that not all of his raps are profane. “Elderly people could lis- 
ten to some of the songs.” 


THE JAPANESE HAVE A SAYING: BUSINESS IS WAR. IT’S A 
sentiment that P—who calls his artists and employees 
“soldiers” and has adopted a gold tank as the No Limit 
logo—takes to heart. “We treat this like corporate Ameri- 
ca,” he says, relaxing in a trailer following a hard day on the 
set of Da Last Don. “You've got to constantly come out with 
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new ideas, new images, new gimmicks. You’ve got to stay 
three steps ahead if you want to stay on top.” 

Outside the trailer, the film crew and actors (many of whom 
are also No Limit rappers) are milling about, eating, talking 
into cell phones, clowning. C-Murder has donned a pair of box- 
ing gloves and is lightly pummeling Mr. Serv-On’s head, both 
men grinning and exchanging good-natured insults as onlook- 
ers egg them on. The mood is akin to that of a bar at the peak 
of happy hour, but, for all the talk about drugs and violence 
heard on No Limit’s catalog, no one appears to be smoking, 
drinking, or looking for a fight. In fact, the ain’t-no-stoppin’-us- 
now spirit of positivity is damn near palpable. 

No Limit artists talk about the company with all the breath- 
less enthusiasm of Scientology proselytizers. Snoop Dogg is a 


typically happy camper: “I don’t think that I could ever get 
tired of being [on No Limit], because it’s love.... I came to this 
family knowing I didn’t have to bring a family, I just had to 
bring myself, and they'll put the puzzle together for me. Now 
I’m with No Limit—what can’t I do?” 

Of course, problems will crop up. On May 27, eight people 
sustained gunshot wounds from a random shooting spree that 
broke out following J Got the Hook-Up’s premiere at a Bak- 
ersfield, Calif., movie theater—presumably not the sort of 
bang-up reception P was hoping for. And consider the denoue- 
ment of last month’s No Limit Comedy Show—P’s version of 
the Def Comedy Jam—that took place at L.A.’s Universal 
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Amphitheatre. As P and Co. performed “No Limit Soldiers” 
for an encore, a factotum appeared on stage and whispered in 
P’s ear, causing No Limit’s chief to bolt backstage, followed 
immediately by his co-performers. As the music crashed to a 
halt, the audience was left to ponder an empty stage and 
whether the abrupt mass exodus was part of the show. 

By the next day, the mystery was solved. Turns out P’s mad 
dash was triggered by the news that Snoop had just been ar- 
rested for possession of a small quantity of marijuana. Snoop, 
who famously beat a murder rap in 1996, dismisses the incident 
as “a misunderstanding,” although a court date has been set 
for July 1. Still, in the often violent world of rap, a minor pot 
bust is kid stuff. Trust us: P’s empire is a long way from flaming 
out, no matter who’s smoking what. 
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BILLY, WHOOP! AND ROBIN 
HOST AN ALL-STAR NIGHT OF COMEDY TO HELP HOMELESS PEOPLE. 
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A CRITICAL LOOK AT THIS WEEK 


DOES MICHAEL DOUGLAS 
ever stop glimmering? In 


A Perfect Murder (Warner 


Bros.), the swank, volup- 
tuously morose new thriller 
in which he plays a wealthy 
New Yorker who tries to do 
away with his unfaithful wife, 
Douglas, as usual, has the 
look of a corporate conqueror 


am +h i ke wat aov A 
in the sleek yet sleazy A 


made entirely of tar- 
nished gold. Tall, tan, 
and delicately fleshy, 
with priceless suits and 
a full head of exquisite- 
ly combed back hair, he 
might be primping for 
a GQ fashion spread on 
the glory of the mid- 
dle-aged executive, yet 


by 


A Perfect 


Murder 


STARRING 
Michael 
Douglas 


Gwyneth 
Paltrow 
Viggo 
Mortensen 


RATED R 


107 MINUTES 


ifeand Death © 


Michael Douglas plots agains Gwyneth Paltrow, 


Owen Gl 


eiberman 


there’s a rich glow 
of rage coming from 
those pampered pores. 
Douglas’ highly pol- 
ished aura of corrup- 
tion does more than 
other 
actors. The film’s at- 


outshine the 


mosphere of luxe ma- 
levolence seems to 


ENTERTAINMENT 


IN ENTERTAINMENT 


emanate right from his cut- 
throat sheen. 

A remake of the entertain- 
ing Alfred Hitchcock potboil- 
er Dial M for Murder (1954), 
A Perfect Murder has been 
directed, by Andrew Davis 
(The Fugitive), in a style that 
might be described as mid- 
period Adrian Lyne; the film 
could just as well have been 
entitled Indecently Attractive 
Fatal Proposal. The cocktail 
glasses clink seductively, the 
overhead light seems to melt 
everyone’s faces to pure 


| HIGH INFIDELITY Douglas isn’t 


quite Paltrow’s Perfect husband 


WEE -Kebey 43 


cream and shadow, and much 
of the action takes place in 
the sort of ridiculously spa- 
cious, marble-glam, priceless- 
art-object-strewn apartment 
that looks like a posh mau- 
soleum for its own inhabi- 
tants. Douglas plays million- 
aire industrialist Steven 
Taylor, who’s smart enough to 
figure out that his gorgeous 
young wife, Emily (Gwyneth 
Paltrow), is having an affair 
with a sexy, longhaired, dan- 
gerously unshaven artist, 
David Shaw (Viggo Morten- 
sen), whose canvases are por- 
traits streaked with violent 
slashes of color. Why, exactly, 
has she strayed? Whatever 
the reason might have been 
in the script, it now comes 


down to this: Michael Douglas 
is an angry lizard, and anyone 


| who’s married to him will 


surely need a break from 
massaging his scales. 
Wounded by the revelation 
of his wife’s infidelity, Taylor 
pays a visit to Shaw’s paint- 
spattered dark loft and con- 


fronts his rival with a surprise | 


offer: He’ll pay Shaw half a 
million dollars to murder Emi- 
ly. Taylor even has a plan 
cooked up: He'll provide Shaw 
with a key to the apartment 
and then phone Emily at a 
fixed time—at which point 
Shaw, pretending to be an 
anonymous intruder, will 
spring from the shadows and 
strike. This is the same 
scheme that powered Hitch- 


cock’s film, only now, in the 
age of media-wide adultery, it 


feels far more deeply misogy- | 


nistic. The fact that Taylor, in 
his black-hearted fury, would 
relish the chance to snuff not 
the man who was sleeping 
with his wife but the loved 
one herself appears to grow 


out of the ugliest side of 


Douglas’ gargoyle grin. The 
plot now features a prominent 
howler as well: The telephone- 
eall gambit, which Hitch em- 


ployed to set up a famous | 


episode in 3-D, makes no 
sense in the age of answering 


machines. Taylor has to as- | 


sume that his wife is going to 


| get out of her bath and walk | 


all the way to the kitchen just 
to answer the damn phone. 


Paltrow, with bright red 
lips and skin that’s almost as 
blond as her hair, seems color 
coordinated to the film’s mood 
of commodified malice. After 
the murder attempt goes hor- 
ribly awry—the bloody en- 
counter itself is scary in a gar- 
ish, high-exploitation way— 
David Suchet, looking like 
the Middle Eastern ghost of 
Columbo, shows up as a 
hawkish New York detective. 
Eagerly, we sit back to watch 
Taylor try and sleaze out of 
his actions. But the police 
investigation is merely a 
sideshow. Shaw the starving 
artist turns out to be a bigger 
manipulator than we thought, 
and the film becomes a game 
of competing male creeps, 


@ WEIR NATION From astorybook soundstage to the wild plains 
of Africa: The next project for The Truman Showdirector 
will be Okavango, a quirky drama about a man who becomes 


a target after finding a valuable diamond in the titular African 
region. The Warner Bros. project has had attached 
to star, but he is now likely only to produce. 


REELWORLD 


This week in Hollywood by Anita M. Busch 


@ FULL DISCLOSURE Although studio executives were, at press 
time, unavailable for comment, sources say that Fox Searchlight 
is without a doubt quietly developing The Full Monty as a Broad- 
way musical. Could Fox’s silence stem from the fact that the 
studio is still embroiled in a plagiarism lawsuit filed by two New 
Zealand playwrights who allege that the 
hit 1997 comedy ripped off their 1987 play 
Ladies Night? 


m@ POWERS THAT BE Yeah, baby! New Line plans to start pro- 
duction next year on a sequel to the $53.9 million-grossing shag- 
adelic comedy Austin Powers: International Man of Mystery. 

—who won two statuettes at the MTV Movie Awards on 
May 30—will return as the retro spy whose passion for intrigue 
is surpassed only by his passion for “birds.” Sequels appear to 
play a big part in the studio’s 1999 production slate. Also in the off- 
ing: The Mask Il, starring another MTV award winner, - 
Freddy vs. Jason, and Dumb and Dumber II: The Early Years, to be 
scripted by South Park’s and 


@ FURTHERMORE It looks as if Para- 
mount’s sequel to Mission: Impossible 
is moving steadily ahead for an early fall 
start with producer-star 
and director J .... George of the 
Jungle star (whose 
grandfather was a Canadian Mountie) 
is in talks to play yet another cartoon 
character in Universal’s live-action Dudley Do-Right, to be 
directed by The First Wives Club’s ae 
, son of espionage novelist , is set to make his 
big-screen directorial debut with the indie black comedy Snake 


SETTING THE STAGE Will The Full Monty take it off on Broadway? 


a4 JUNE 12, 19:98 


Bite, which has been offered to 


. Cornwell’s previous 


movies were made for television and video.... - 
who plans to leave his post as president of Touchstone Pictures, 
may very well end up working with his friend, producer 

(in & Out, The Truman Show). @ 
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The new way to office: 


with Paltrow doing her best 
to enact the agony of a stalked 
trophy wife. The story, in its 
rather convoluted way, keeps 
you guessing, but there’s 
something reductive and 
dispiriting about the way A 
Perfect Murder tramples the 
goodness of everyone on 
screen. In the second half, the 
characters keep trying to 
scam, or kill, one another, and 
we realize that we’re not real- 
ly rooting for anyone. I’m not 
sure Viggo Mortensen could 
ever be someone to root for. 
He seems a little too in love | _ ie Ss Ai 
with his own cheekbones. 

Hitchcock could stage this 
sort of material with silvery 
finesse, in part because the re- 
strictions of the era forced 
suggestiveness upon filmmak- 
ers. Now, with everything out 
in the open, the sheer brutali- 
ty of the conniving over- 
whelms any sense of mystery 
or crushed romanticism. I’ve 
seen far worse thrillers than 


Py 


WESTWARD HOSERS Heroes’ Farley and Perry jump for joylessness 


The Lost Boys 


As Almost Heroes’ misguided explorers, Chris 
Farley and Matthew Perry hit rock bottom 


s 


IN THE ONLY MOMENT OF Chr 


Almost Heroes (Warner Bros.) 
that brought a smile to my 


hales deeply, and de- 
clares that a herd of 
the woolly beasts is 


Almost 
Heroes 


Matthew 
Perry 


A Perfect Murder, but the 
movie is ultimately more com- 
petent than pleasurable. All 
that lingers from it is the col- 
or of money. B- 


face, Chris Farley, cast as a 
19th-century American fron- 
tier explorer (i.e., a big fat 
sweaty oaf in buckskin), sticks 
his nose into a buffalo chip, in- 


roaming but a short 
distance away. Farley’s 
partner, played by Matthew 
Perry, wonders how he could 
possibly know that simply by 


NUTES 


sniffing dung. Oh, Farley 
replies, sniffing dung has 
nothing to do with it; he can 
see the herd plainly from 
where he’s crouching (cut to a 
shot of a field of bison). He 
then grins blissfully and re- 
buries his nose in the chip. 
That’s a classic Farley mo- 
ment: infantile, giggly-gross, 
nakedly masochistic in its as- 
sertion that, as if it weren’t 
enough to see him stuffing his 
face or making brain-dead 
comments at top volume, Far- 
ley’s character might also har- 
bor an unashamed fondness 
for buffalo chips. 

Sadly, most of Farley’s 
movies were buffalo chips. Al- 
most Heroes, the last one in 
which he starred before his 
death, gives off the discomfit- 
ing reek of desperation. 
A Lewis and Clark 
send-up, with Farley 
and Perry as the fa- 
mous explorers’ clod- 
hopper rivals (Perry 
plays effete ninny to 
Farley's monster slob), 
it’s as bad as any comedy I’ve 
seen in the post-Animal 
House era, right down there 


ey 


G-13 


with the worst of Dan Ayk- 
royd and the scripts Pauly 


& 
' f ay Sis > Shore must have turned up 
ti epee hoy aeampling of Se $ e RS és & & his nose at. How could direc- 
critics and movie audiences os é 2 ge es & HES Bea a 
iS (2) . “1c . Py 
from across the country grade < KE Xe SY SF ws ky aie itary sop ge aia yd 
oe & & fF SS SS OY puckish satirical jester who 


10 current releases. ? ‘ : 
starred in This Is Spivial Tap 


and made the sublimely funny 
Waiting for Guffman, have re- 
duced himself to staging gags 
such as Farley’s slap-fest with 
hostile Injuns, Eugene Levy 
(as a nasty pirate) speaking in 
a zany French accent, or Far- 
ley stealing an egg from an ea- 
gle’s nest, punching out the 
bird, and then falling to the 
ground with an epic thud? Al- 
most Heroes goes thud too. 
Despite his compulsion to 
trash everything in his midst, 
including himself, Chris Far- 
ley deserved better.F —OG 
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French Ticklers 


Jessica Lange and Elisabeth Shue act naughty nicely in Cousin Bette, 
a ribald tale of intrigue and indecencies in prerevolutionary Paris 


WE’RE NO ANGELS As the iesn Cousin Bette, tans seeks to ap a cherubic Shue’s wings 


BY NOW, HIGH-FLOWN PERIOD COS- 
tume dramas tend to come in two fla- 
vors: naughty and nice. Cousin Bette 
(Fou Searchlight) declares its naughti- 
ness from the opening scene, in which a 
waxy French baroness makes heartless 
pronouncements from her deathbed (al- 
ways good for a laugh). The ironically 
jaunty classical music seems to be say- 
ing “Do you think these people xi 
with their manners and their 
corsets are civilized?” 

We certainly hope that they 
aren’t, and for a while, the movie, 
adapted from Honoré de Balzac’s 
novel of love, money, and revenge 
on the eve of the French Revoli- ™ 
tion of the 1840s, would appear to be a 
reasonably good showease for lusty and 
unscrupulous behavior. Bob Hoskins, 
looking like a middle-aged Little Lord 
Fauntleroy, turns his eyes up to high 
gleam as the lascivious Mayor Crevel, 
who offers a teen maiden 200,000 frances 
for one glimpse of her naked body. Elisa- 
beth Shue, singing badly and looking ra- 
diantly dirty-minded, is Jenny Cadine, a 
Paris burlesque star and courtesan who 
taps the desires of men and then discards 


them like escargot shells. And Jessica | 


STARRING 
Jessica Lange 
Elisabeth 


Shue 
RATED R 
108 MINUTES 


Lange, cast with dowdy improbability, is 
Bette, the sullen spinster in black muslin 
who has been raised to serve others—to 
serve everyone but herself—but whose 
lifetime of bitterness and jealousy is 
about to erupt all over the members of her 
family, who never saw her as a woman. 
Lange relishes the chance to play this 
spiteful harridan; her performance is sly 


fam and alive. That’s more than you 


Cousin 
Bette 


can say for the film itself, which 
winnows Balzac’s novel down to 
a rickety array of muddled 
schemes, tossing in the occasional 
nugget of trés coy sex play (a bed- 
room tryst features Shue and lots 
= of whipped chocolate). The film’s 
aristocratic ciphers never seem worthy of 
Bette’s vengeance. Perhaps the most 
glaringly weightless is Count Wenceslas 
(Aden Young), the impoverished young 
artist Bette resurrects into a society 
sculptor and then uses to bait her hook. 
Meant to be a figure who inspires 
swoons, he comes off more like a doughy 
Gen-X Dracula. The poseurs, fops, and 
whores in Cousin Bette may have paved 
the way for a revolution, but by the end 
of the movie, it’s mostly a relief to see 
that their reign is over. G+ —OG 
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A PERFECT CAN’T HARDLY 
MOVIE TITLE HOPE FLOATS MURDER WAIT 


THE TRUMAN SHOW 


WHAT IT’S ABOUT 


After discovering 
her husband has 
been unfaithful, 
Birdee (Sandra 


When rich and 
powerful Steven 
(Michael Douglas) 
wants his wife, 


At a high school 
graduation party, 
a motley group of 
geeks, jocks, and 


Dopey duo 
Edwards (Matthew 
Perry) and Hunt 
(Chris Farley) try 
to beat Lewis and 
Clark to the Pacific 
Ocean during a 
19th-century 
expedition. 


Life is truly an 
open book for 
Truman Burbank 
(Jim Carrey), who 
discovers that he 
is the unwitting 
lifelong star of a TV 
show. 


Maybe, since it’s 
the late Farley’s 
last starring role 


Probably, but 
those expecting 
Ace Ventura may 
be disappointed to 
find a Forrest 
Gump-like Carrey 


Bullock) takes Emily (Gwyneth bimbos try to 
daughter Bernice Paltrow), killed, he make up for the 
(Mae Whitman) hires her lover, past four years, 
and goes to her David (Viggo avenge wrongs, 
mother (Gena Mortensen). and meet Mr. or 
Rowlands). Ms. Right. 
WILL KIDS WANT Older girls may Popular Paltrow They may be drawn 
TO WATCH IT? want to see the may pull them in. in by the cast, but 
appealing Bullock star attraction 
in a romantic Jennifer Love 
drama. Hewitt hasa 
pretty small role. 
MPAA RATING PG-13 R PG-13 
SEX/NUDITY _Birdee spends the Emily and David A couple has 
night with a long- have sex under the obscured sex ona 
time admirer covers. bathroom floor. 
(Harry Connick Jr.). 
DRUGS/ALCOHOL _ Birdee gets drunk; Cocktails abound. Partygoers drink 


two-steppers 
pause for beers. 


till they literally 
drop. 


PG-13 PG 

The bare back- None 

sides of a couple 

bathing in the 

river 

Hunt challenges a Truman anda 


man to a drinking 
contest. 


buddy down beers; 
folks drink at a bar. 


VIOLENCE/SCARINESS Someone suffers a Two fatal stabbings None Slapstick, but one A flashback to the 
fatal heart attack. and a death by man is shot and drowning of Tru- 
shooting gets his leg ripped man’s TV dad; 
off by a bear. Truman almost 
dies at sea. 
OBJECTIONABLE Two About 20 About 60 About 20 About 15 
WORDS/PHRASES 
WHAT'S GOOD ABOUTIT Its depiction of the It may serve asa The “cool” kids are For better or The story is smart 
strong bond warning toteenage brought downa worse, Hunt and and original and 
between the three girls to beware of few rungs and the Edwards do will give kids 
generations of whomthey become “losers” shine. persevere. something to think 
women involved with. about. 
WHAT’SNOTSOGOOD __ Birdee’s best Emily is looked The characters Hunt’s statement Young children 
friend (Rosanna upon as an object are so generic, that “drinking has may question their 
Arquette) has so by both of the men there’s no one to its benefits” own reality; the Big 
little respect for in her life. connect with. Brother overtones 
their friendship. could upset them. 
APPROPRIATEAGES 10 andup 16 and up 13 and up 10 and up 10 and up 
JUNE 1a 1998 
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The Week 


Reviews by OWEN GLEIBERMAN and LISA SCHWARZBAUM 


New Releases 
THE HANGING GARDEN (Goldwyn, R) 


There’s enough family dysfunction 
in this haunting Canadian oddity to 
fill a sweeps-week’s worth of Jerry 
Springers: William (Chris Leavins) 
is a gay, formerly overweight asth- 
matic; his father (Peter MacNeill) 
is a physically abusive alcoholic; his 
grandma (Joan Orenstein) suffers 
from Alzheimer’s; his sister (Kerry 
Fox) married one of his ex-lovers 
(Joel S. Keller); hell, even the fami- 
ly dog’s going blind. Writer-direc- 
tor Thom Fitzgerald’s script wob- 
bles between chilly deadpan 
comedy and overheated surrealis- 
tic melodrama, but he’s chosen a 
superb cast, especially Troy Vein- 
otte, who’s heartbreakingly good 
as the obese teen William in ex- 
tended flashbacks. Bonus for fans 
of last year’s The Sweet Hereafter: 
The lovely Sarah Polley appears as 
the younger version of William’s 
sister. B —Bruce Fretts 


MR. JEALOUSY (Lions Gate, R) 
Have there ever been two less en- 
ergetic stars than Eric Stoltz and 


Annabella Sciorra? Casting this dif- 
fident duo in an allegedly romantic 
comedy proves disastrous; they 
suck the air out of virtually every 
scene. Stoltz plays a frustrated 
writer who seeks to dig up dirt on 
his new girlfriend (Sciorra) by join- 
ing the therapy group of her ex- 


boyfriend (The Last Days of 


Disco’s Chris Eigeman). It’s an in- 
triguing premise that gets bogged 
down in self-indulgence as writer- 
director Noah Baumbach (Kicking 
and Screaming) provides his own 
voice-over narration, intrusively 
explaining what everyone's think- 
ing. In one of the movie’s many 
pointless homages, Peter Bog- 
danovich appears as Stoltz’s shrink. 
Too bad Mr. Jealousy plays more 
like that famed director’s bomb 
They All Laughed than like his 
Last Picture Show. D+ —BF 


In Theaters 

BULWORTH (2) Warren Beatty di- 
rected and stars in this tease of a 
satire about a Democratic senator, 
Jay Billington Bulworth, who is so 
fed up with the complacent falsity 


THOU SHALT COVET Stoltz, with Sciorra, wears the green in Mr. Jealousy 


SOUUNGES a 12.) rh eneis 


of American politics that he suffers 
a breakdown and begins to rap the 
truth. There are some scathingly 
funny moments in the first 40 min- 
utes, but then the film all but aban- 
dons its scabrous detonation of 
gridlock politics. It becomes a ram- 


bling burlesque of the image of 


Warren Beatty as aging homeboy. 
G+ (#433, May 22) —OG 


DEEP IMPACT (PG-23) Will a comet 
destroy Earth before a newswoman 
(Téa Leoni) makes peace with her 
divorced parents? Meet a new 
breed of summer flick: the woman’s 
action thriller, in which scenes of 
speed, suspense, and destruction 
serve as testosterone infusions be- 
tween the nurturing of relation- 
ships. B- (#432, May 15) —LS 


FEAR AND LOATHING IN LAS VEGAS 
(R) Terry Gilliam’s stridently out- 
rageous adaptation of Hunter S. 
Thompson’s 1971 two-guys-on-the- 
fast-lane-to-nowhere saga. It fol- 
lows Thompson alter ego Raoul 
Duke (Johnny Depp) and his portly 
attorney (Benicio Del Toro) as they 
stumble through hotel rooms and 
casinos, acting like bottom-feeding 
psychotics. Depp suggests Jack 
Webb in the body of Groucho Marx; 
the trouble is, he barely seems hu- 
man. D+ (#434, May 29) —OG 


GODZILLA (PG-13) There are some 
clever and exciting sequences, but 
this epic of reconstituted Atomic 
Age trash lumbers more than it 
thrills. The film leaves us wanting 
both less and more—less of the 
dull, sketchbook characters and 


more of Godzilla rocking and rolling 


the Big Apple. The filmmakers fi- 
nally stage a terrific climax with 
Godzilla chasing a taxi full of our 
heroes, then entwining himself in 
the Brooklyn Bridge. The episode 
has a madcap audacity and visual 
verve—exactly what should have 
been there throughout the movie. 
G+ (#434, May 29) 


HOPE FLOATS (PG-73) Birdee Pruitt 
(Sandra Bullock), former Texas 
high school beauty queen, learns 
on national TV that her husband 
and her best friend are having an 
affair. What a promising setup! 
The film sinks deeper than Speed 
2, though, the minute the wronged 
woman packs up her daughter 
(Mae Whitman) and returns home 
to her own quirky mother (Gena 
Rowlands) and the hometown boy 
(Harry Connick Jr.) she spurned 
in her youth. The pond is so shal- 
low in this wan romance that 
there’s no room for anything to 
float. C— (#434, May 29) LS 


THE HORSE WHISPERER (PG-12) 
Robert Redford’s sensual, slo-mo 
adaptation of the Nicholas Evans 


=OG: | 


WINNER OF THE WEEK 


The Will Rogers 


Institute 

This charitable 
foundation has tapped 
Mel Gibson to appear 
on movie screens as the 
host of the new Will 
Rogers Audience 
Collection trailer. 


LOSER OF THE WEEK 


‘Godzilla’ 


Box office for the 
leaping-lizard remake 
dove nearly 60 percent 
its second week, and the 
tie-in toys aren’t exactly 
stomping off the shelves. 


best-seller is about a wounded 14- 
year-old girl (Scarlett Johansson), a 
driven mom (Kristin Scott Thom- 
as), a traumatized horse, and the 
Marlboro Man (Redford) who ther- 
apeutically tames them all. The 
nuggets of spoken wisdom rattle 
around with a tad foo much space. 
Still, the film does drive its point 
home: Every creature needs heal- 
ing to get on with the business of 
living. B (#433, May 22) —LS 


1 GOT THE HOOK-UP (2) A pair of in- 
ner-city con artists steal a van load 
of cellular phones and try to make 
some fast cash by “hooking up” the 
neighborhood. Soon, everyone from 
the local club gangster to the FBI 
comes down on their asses. That’s 
pretty much all there is to watch— 
unless, of course, you count the 
raggedy, degraded sniping that 
threatens to turn the entire movie 
into a protracted street-corner hus- 
tle. C— (#435, June 5) —OG 


INSOMNIA (Unrated) In Erik Skjold- 
bjzrg’s dazzlingly accomplished 
Norwegian homicide thriller, Stel- 


lan Skarsgard, the earthy costar of 


Breaking the Waves, creates an en- 
tirely different mood of prehensile 
anxiety as Jonas Engstrém, a 
Swedish police detective who jour- 
neys to Norway to help solve the 
gruesome murder of a teenage girl. 
When he accidentally shoots and 
kills his own partner, he tries to 


cover up his guilt by spinning an in- | 


creasingly threadbare web of lies, 
which leads him into bartering 
communion with the killer himself. 
A- (#435, June 5) —OG 


KURT AND COURTNEY (Unrated) 
Nick Broomfield’s luridly arresting 
documentary is an act of guerrilla 
vérité that lures the viewer toward 
a scandalous scenario—that Court- 
ney Love may have had her hus- 
band, rocker Kurt Cobain, killed. 
Broomfield orchestrates the film 
like a chamber version of JFK. In 
the end, what emerges from the 
raw tapestry of accusation isn’t a 
conspiracy theory but a possibility 
nearly as disturbing: that Cobain 
did indeed commit suicide, and that 
Love may have helped goad him 
into it. A- (#426, April 10) —OG 


THE LAST DAYS OF DISCO (2) Whit 
Stillman’s characteristically discur- 
sive drama re-creates with tender 
rue the days of loud music, loose 
drugs, and doormen standing sen- 
tinel behind velvet ropes. It’s a 
thoughtful study of decency and 
sin, loyalty and sex, friendship and 
socioeconomics, as manifested by 
articulate, attractive WASPs. But 
it’s no tedious sermon, not with 
Kate Beckinsale and Chloe Sevig- 
ny as publishing-house underlings 
who share a shabby Manhattan 
apartment and a circle of disco-lov- 
ing friends. A- (#435, June 5) —LS 


THE OPPOSITE OF SEX (2) The first 
feature directed, as well as written, 
by Don Roos traffics in the coyly 
blasphemous, aren’t-we-dysfunce- 
tional family-disaster chic that has 


GREAT LINES 


become the single most annoying 
trend in independent filmmaking. 
Roos does have a knack for show- 
off zingers, and it’s fun to hear 
them pop out of the mouth of 
Dedee (Christina Ricci), a 16-year- 
old vamp who seduces her half- 
brother’s lover and then marries 
the now converted “homo.” Roos 
serves up twisted suburban farce, 
media scandal, even death with 
the same glib, airless detachment. 
C- (#435, June 5) —OG 


THE TRUMAN SHOW (PG) A beauti- 
fully sinister and transfixing enter- 
tainment-age daydream. Truman 
Burbank (Jim Carrey) lives in a 
storybook community called Sea- 
haven that’s actually a giant domed 
television studio. Everywhere he 
looks, he’s being filmed, observed, 
scrutinized; even his loved ones are 
actors, equipped with tiny cameras. 
Only he doesn’t know it. The para- 
noid ingeniousness of The Truman 
Show brings to mind David Lynch 
directing a smiley-faced 1984. What 
makes the film a dizzy, transporting 
experience is the way that director 
Peter Weir, working from Andrew 
Niccol’s script, allows us intimate 
access to the eerie virtual reality of 
Truman’s world, which is portrayed 
as a hyper-clear dream of our own 
homogenized, theme-parked lives. 
Carrey turns Truman into a post- 
modern Capra hero. Watching the 
film, we’re desperate for Truman to 
break through Seahaven’s fourth 
wall—to become, for the first time, 
himself. A (#435, June 5) —OG 


UNDER THE SKIN (Unrated) The 
psychological connections between 
sex and death have rarely been so 
starkly—and erotically—explored, 
nor so fearlessly portrayed. As Iris, 
a high-strung single woman who, in 
the wake of her mother’s death, 
tries to displace grief with a frenzy 
of casual sex, Samantha Morton 
gives a performance of astonishing 
LS 


Edition at << 


“THE OPPOSITE OF SEX’ 


“Lucia and Carl 

had their baby. You can 

imagine the pick of that 

litter. It was the kind of kid 

that if you played with it 

too much after a feeding, 

you threw up.” 

—Dedee (Christina Ricci) 
Screenplay by Don Roos) 
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DAUGHTER’S DAY Bullock and Mae Whitman are keeping Hope alive 


THE GIRLS OF SUMMER 


SED TO BE that summer was all about wall-to-wall testos- 

terone-fueled action flicks. But this season it looks as if the 

Lifetime Channel has come to the big screen, as earsplit- 
ting blockbusters like Godzilla make way for estrogen-friendly dra- 
mas like Hope Floats. Well, kind of. Sandra Bullock’s Southern-fried 
weepie failed to topple the ragin’ reptile, but it came close with a 
buoyant $14.2 million opening weekend. That’s especially impres- 
sive considering double-X-chromosomed competitors The Horse 
Whisperer and Titanic remain in the top 10. Elsewhere on the chart, 
rapper-writer-producer Master P’s / Got the Hook-Up racked up a 
relatively impressive $5,054 per-site average, while the late Chris 
Farley’s last starring vehicle, Almost Heroes, belly flopped with $2.8 
million in far more theaters. And in a limited run, The Last Days of 
Disco boogied down to a $12,618 per-theater average. 


aes? Ma RASH NESE Ssh 

GODZILLA 7)iStar $18.0 3,310 $5,444 2 
HOPE FLOATS 20th Century Fox $14.2 2,367 $6,004 1 
DEEP IMPACT Paramount/DreamWorks $101 3,280 $3,073 4 
THE HORSE WHISPERER Tbuchstone $7.3 2,189 $3,352 3 
BULWORTH 20th Century Fox $4.8 2,051 $2,354 3 
1 GOT THE HOOK-UP Dimension $3.3 655 $5,054 1 
ALMOST HEROES Warner Bros. $2.8 2,048 $1,386 1 
QUEST FOR CAMELOT Warner Bros. $2.4 2,449 $962 3 
TITANIC Paramount $1.8 1,562 $1,142 24 
FEAR AND LOATHING IN LAS VEGAS $1.8 1130 $1,560 2 
Universal 
CITY OF ANGELS Warner Bros. $1.6 1,548 $1,044 8 
EVEREST /MAX $0.8 47 = $17,692 13 
SLIDING DOORS Miramax/Paramount $0.8 515 $1,558 6 
HE GOT GAME Zouchstone $0.6 731 $806 5 
THE SPANISH PRISONER $0.5 283 $1,822 9 
Sony Pictures Classics 
PAULIE DreamWorks $0.5 904 $570 7 
THE WEDDING SINGER New Line $0.4 599 $728 16 
WOO New Line $0.4 451 $923 4 
BLACK DOG Universal $0.4 577 $685 5 

$0.3 367 $824 23 


AS GOOD AS IT GETS 7yiStar 


SOURCE: EXHIBITOR RELATIONS CO. INC. WEEKEND OF MAY 29-31" WEEKEND GROSS AND GROSS-TO-DATE FIGURES 
IN MILLIONS f INCLUDES SOME MULTISCREEN THEATERS AND PRINTS SHIPPED AS WELL AS INDIVIDUAL SCREENS 
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Shooting Blank 


HEROIN. DYING'S: 


THE EASY PART. 


Partnership fora Drug-Free America® 


White makes right as Madison Ave. unleashes a blizzard of minimalist 
spots pitching everything from cars to khakis. by A. J. Jacobs 


MADISON AVENUE—NOT 
generally known for its re- 
straint—seems to have re- 
discovered the old maxim 
“Less is more.” Popping up 
on the tube these days are a 
batch of surprisingly mini- 
malist ads: spare words, nary 
a celeb, stark white back- 
grounds. Oh, how they love 
those white backgrounds. 
With companies including 
Volkswagen, Gap, Apple, and 
NBC hitting the bleach, there 
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hasn’t been this much white 
on TV since The Waltons. 
Okay, maybe on C-SPAN. 
Who knows what’s behind 
the whiteout? Maybe it’s a 
longing for premillennial sim- 
plicity, a backlash against the 
info glut. Or maybe they’re 
too cheap to buy sets. What- 
ever the reason, I’m not com- 
plaining. It sure beats other 
recent commercial trends— 
those painfully self-conscious 
meta-ads such as Miller Lite’s 


“Dick” campaign, or the faux 
music videos featuring snow- 
boarders and enough jump 
cuts to make you reach for 
the Ritalin. 

The white ads—especially 
the campaign for VW’s New 
Beetle, the cream of the 
cream-colored crop—recall an 
earlier age when ideas rather 


WHITE SALES (Clockwise from top 
left) The New Beetle, an antidrug 
PSA, Apple PowerBooks, Gap khakis 


than images drove ads. So 
what if New Beetles are be- 
ing recalled for faulty wiring? 
The five spots are flawless: 
The German mini-mobiles zip, 
float, spin, and swerve around 
a blank canvas, with a wry 
tag line capping off each edi- 
tion. “If you sold your soul 
in the 80s, here’s your chance 
to buy it back.” Or, “What col- 
or do you dream in?” Or, as 
seven yellow cars form the 
shape of a daisy: “Less flower. 
More power.” 

The minimalist approach 
suits the little, economical 
New Beetle. The car is so 
darn appealing—cute as a bug, 
you might say—it’s a savvy 
move to make it the star. The 
ads have no distractions, no 
pesky people, roads, or reali- 


ty intrusions like gridlock. (A 
paradox of these white back- 
grounds is that they are at 
once honest and direct but 
also place the product totally 
out of context.) 

The campaign is particular- 
ly impressive when you think 
of what it had to live up to. 
Industry types speak in 
hushed tones about the origi- 
nal ’60s Beetle campaign, and 
how it kicked off Madison Av- 
enue’s creative revolution. 
Remember the spot that 
showed a black Beetle trail- 
ing a funeral procession? Or 
the spare, provocative print 
ad featuring the ironic head- 
line “Lemon”? Trying to fol- 
low those must have felt like 
shooting Citizen Kane, Part 


Deux. The New Beetle ads 
aren’t as groundbreaking— 
they borrowed their lean vibe 
from the ’60s print ads—but 
they sure make you smile. 
Aside from the VW ads, 
the other standout of the 
color-free club—which also 
includes a PowerBook ad 
showing a steamroller crush- 
ing the competition; antidrug 
public service announcements 
with David Spade sarcastical- 
ly intoning “Heroin. Dying’s 
the easy part”; and those 
NBC promos with TV stars 
monkeying around—is the 
Gap khaki campaign. Perhaps 
realizing that beige pants 
have a bit of a nerdy, middle- 
aged-dad rep, Gap set out to 
show that, as a spokeswoman 


ONTHEAIK 


The latest news from the TV beat by Joe Flint 
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put it, “khakis can be as cool 
as jeans.” Hence these dia- 
logue-free gems, each one 
showing a bunch of khaki- 
clad youngsters doing some- 
thing hep in front of a blank 
background: skateboarding, 
break dancing, or, most mem- 
orably, swing dancing to the 
funky strains of Louis Pri- 
ma’s “Jump, Jive an’ Wail.” 
That “Khakis swing” 
spot—which, ironically, em- 
ploys an old-fangled dance to 
unstodgify the pants—has a 
shot every bit as cool as a G.I. 
Joe look-alike driving a Nis- 
san. The camera freezes on a 
beaming twentysomething 
guy doing a midair split, then 
pivots almost 90 degrees to 
the left. As directed by pho- 


to sample missed first-run shows. Prob- 
lem is, given how many times the Peacock 
repeated its Frasier, Seinfeld, and Just 
Shoot Me episodes this year, chances 
are the only thing new to you will be the 


commercials. 


@ OVER AND OUT It was checkout time 
for two key ABC executives last week. First, 


tographer Matthew Ralston, 
the effect recalls those 3-D 
stereo-vision goggles. (The 
scene was actually shot with 
two cameras, then meshed to- 
gether with a computer.) 

“Khakis swing” is reminis- 
cent of the best movie musi- 
cals—full of exuberant move- 
ment so seemingly effortless, 
you feel you’ve danced your- 
self. Yet, in the end, they’re 
not as effective in hawking 
their product as the more dis- 
tilled New Beetle ads. Watch- 
ing “Swing” makes me want 
to twirl a partner at The Der- 
by or buy some Glenn Miller 
records. But as for buying 
khakis, I’m sticking with 
jeans. New Beetle ads: A- 
Gap ads: B+ 
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ARLEDGE 


@ SUMMER STOCK If you ran a business that was losing cus- 
tomers every year, would you close shop for three months? Prob- 
ably not. But the networks are still slow to learn. The minute the 
season ended, ABC threw lost episodes of C-16and Teen Angelon 
the air, a sure sign that it’s time to turn to cable. 

Fear not, however. There will be some original fare on the nets 
this summer. Fox is planning to roll out new episodes of Melrose 
Place in July or August, hoping to jump-start what may be the 
serial’s last season. MP alum Josie Bissett is returning to the 
show, and Heather Locklear will be featured more prominently 
than in the past few years. Fox also plans to launch a prime-time 
newsmagazine and a series of 
specials based on The Guinness 
Book of World Records. 

ABC will try out a new, surreal 
drama, Maximum Bob (based on 
the Elmore Leonard novel), star- 
ring Beau Bridges. And Drew Carey 
will host a new version of the 
British game show Whose Line Is 
It Anyway? 

Forgoing any new series, NBC 
will once again rely on the “It’s new 
to you” campaign asking viewers 


BISSETT 


ABC News chairman Roone Arledge turned 
over day-to-day operations to ABC News 
president David Westin. Arledge will con- 
sult on news and other network program- 
ming as a senior vice president of ABC, 
Inc. His many accomplishments included 
launching Nightline and taking ABC’s 
World News Tonight to the No. 1 slot for 
eight years, until it went south (along with 
ABC’s prime-time lineup) in 1997. On the 
downside, Arledge couldn’t shore up Good 
Morning America’s flagging ratings, and his drive to accumulate 
big-name talent—like Diane Sawyer—has been blamed for cre- 
ating a style-over-substance news environment, in which out- 
rageous salaries came at the expense of bureau shutdowns. 

A bigger surprise was the resignation of Geraldine Laybourne, 
architect of Viacom’s Nickelodeon, who joined ABC after Disney 
acquired it in 1995 to oversee its cable operations. Laybourne 
revitalized ABC’s Saturday-morning programming. But, after 
unsuccessful attempts to get Disney to launch an all-news chan- 
nel and a new kids’ network, plus put more original fare on the Dis- 
ney Channel, the frustrated Laybourne opted to leave to form 
her own production company. No hard feelings, though; ABC has 
an ownership stake in Laybourne’s new enterprise. & 
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X-Files Feature 
Film Novel Digest 
List Price: $5.99 

Our price: $4.79 
Save $1.20 


IT’S NOT OUT THERE. 
IT’S IN HERE. 


Making of the 
X-Files 
Feature Film 
List Price: $18.00 
Our price: $14.40 
Save $3.60 


Making of the 
X-Files Feature 


me Film Novel Film-Young Readers 


By (Hardcover) ve List Price: $6.99 
E> a pins = a ” Our price: $5.59 
am Our price: $13.20 S 1.40 
Save $8.80 ave Si 
The search is over. Amazon.com has The X-Files 


everything for the true X-Files fan. Like 
the feature film novel, plus games and 
videos. With over 3 million titles at up to 
40% off, it’s no mystery that Amazon.com 
has just what you're looking for. 


Bae Wave VI: Video 
CG " List Price: $39.99 

Our price: $33.99 

Save $6.00 


M The X-Files 
Game 

List Price: $54.95 
Our price: $46.95 
Save $8.00 


BOOKS, MUS B MORE 


amazon.com 


- HBO (http://www.hbo.com) Known worldwide 
eer for quality TV entertainment, HBO continues 
the tradition online with provocative content 
both original to the Web and related to popular on-air programs. 


Brkeir.com BIKINI-COM (http://www.bikini.com) 


It’s the world’s biggest beach party! Check 


out the Bikini.com Supermodels, send a Bikinigram and see why 
Bikini.com is becoming an international pop culture hit. 
Bikini.com—where everyone smiles all day! 


BERKELEY SYSTEMS. INC. 

(http://www.bezerk.com) Play the hottest 

games on the Web for FREE. No blood, no 

body count, just intelligent humor and 

addictive entertainment. WARNING: you 
may never look at the Web the same way again! 


For information on including your site in this section, 
call 212.696.0318 or e-mail EWWebWatch@aol.com. 


God Bless 
‘America’ 


| Hollywood deity Steven Spielberg 
| graces TV with a catchy ’toon 


STEVEN SPIELBERG IS AN EXECUTIVE 
producer of the new DreamWorks ani- 
mated six-part miniseries Invasion 
America (WB, Tuesdays, 9-10 p.m.), and 
the show has a certain Close Encounters 
of the Third Kind millenarianism to it. 
The cartoon centers on David Carter, a 
17-year-old who has just learned that his 
long-absent father is from the planet 
Tyrus, which has planned nothing less 
than “the subjugation of Earth.” But 
David's father has been a leader of the re- 
bellion against this plan, and David soon 
finds himself drawn into a battle to pre- 
vent the invasion from taking place. 

Like boy heroes harking back to Huck 
Finn, David wrestles with questions of 
responsibility, doubt, loneliness, and im- 
patience. Filching additional bits of plot 
and atmosphere from the Star Wars 
movies, Superman comics, and The X- 
Files, as well as deploying villainous crea- 
tures called the Manglers whose long thin 
teeth make them look like Alien spawn, 
Invasion is derivative but lively—a con- 
spiracy cartoon for young and old alike— 
with vivid, fluid animation courtesy of art 
director Kuni Tomita. With voices pro- 
vided by the recognizable vocal cords of 
actors such as Leonard Nimoy, Robert 
Urich, Kristy MeNichol, James B. Sik- 
king, and Nora Dunn, /nvasion is at least 
as involving as any of the current varia- 
tions on Star Trek, and handsomer to look 
at than all of them. B+ —Ken Tucker 


A @&A WITH THE ‘SLIDERS’ O'"GCONNELE 


VHANGLING DROLE 


HEN SLIDERS (canceled by Fox 
in 1997) moves to the Sci-Fi 
Channel on June 8, star Jerry 
O’Connell, 24, will have some- 
one familiar around to help 
him adjust to the new digs: his brother. 
Charlie, 23, joins the cast as Colin, the long- 
lost sibling of Jerry’s character, dimen- 
sion hopper Quinn Mallory. The Bros. 
O’Connell took time to field some very 
juvenile questions. —Kristen Baldwin 


Okay, Charlie. How’d you get this job? 

There was a worldwide search, 

and | wore a disguise so that no one would 

recognize me as Jerry’s brother. And then 

on the final audition after | gave the read- 
ing, | took off my disguise.... 

It was pretty much nepotism to the 
nth degree. When the show went to Sci- 
Fi, they made me a producer. Charlie was 
coming back out to L.A., and I said, “You’re 
not coming back unless you have a job.” 
He said, “You want me to have a job, get 
mea job.” So as a producer, the first stunt 
| pulled was adding his character. 

Jerry, did you try to replace your Jerry 
Maguire costar Tom Cruise with Charlie? 
Yeah. All of my gigs, | sort of say 

“Hey, is there a part for a brother?” 


SIBLING REVELRY Charlie (left) and Jerry 0’Connell 


ecco 


MICHAEL OF 


| want each one of you to tell me an 
embarrassing story about the other. 

| was in the fourth grade, he was 
in third. One day | remember hearing over 
the PAsystem, “Charlie O0’Connell, please 
come to the principal’s office. Your mother 
has your snow pants.” | felt so much em- 
barrassment for the poor guy. 

He was in second grade, | was in 
first grade, and he did the poopies in the 
pants. We were in a Catholic school, so he 
went home in a nun’s outfit. 

Did you guys have derogatory child- 
hood nicknames for each other? 

Charlie was “Upchuck.” | was al- 
ways a little husky, so there were a few 
comments about weight, but | quashed 
them as soon as | could. 

You guys versus Jeremy and Jason 
London in a fistfight—who wins? 

No doubt Charlie and I, because we 
were born and raised in New York. 

Charlie, you’ve done some runway 
modeling in New York. Do you and Jerry 
ever fight over who’s better looking? 

No. | think Jerry knows. 

Which Brady brother would you be? 

Charlie’s most definitely Marcia. 
If |were any of the Bradys it would be Sam 
the butcher, because he was the only one 
who was actually getting a piece. 

I’d have to go with the next-door 
neighbors in the movie who thought they 
were nuts. 

Jerry, you let out a, like, 20-second 
burp in the upcoming film Can’t Hardly 
Wait. Was that real or dubbed? 

Allreal. The scene called for me to 
chug beer. So they got me cases of non- 
alcoholic O’Doul’s. When you’re killing 48 
O’Doul’s, the burps just happen. 

Charlie, you’re playing the older 
brother on Sliders. Why? 

: Because Jerry hasn’t hit pu- 
berty yet. 

You’re the older brother, because 
[my character] didn’t know you existed. 
It’s good you paid attention this season, 
Chuck. Sorry, | forgot to wake you up for 
that meeting. @ 
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TELEVISION 


REMOTEPATRO 


KeepingawatchonTV byBruceFretts 


Get a clue: TV’s coolest kids’ show stars 
a Homicide maniac and a dog named Blue 


OR ALL THE HYPE 
about Teletubbies, the 
hottest kids’ show on 
TV right now is actu- 
ally Blue’s Clues 
(Nickelodeon, week- 
days, 9:30-10 a.m.), which 
recently surpassed both Ses- 
ame Street and Barney & 
Friends as the top-rated pro- 
gram among children ages 2 to 
5. The reason for Clues’ suc- 
cess is simple: It’s one of the 
most engaging and imagina- 
tive series for any age group. 
Much of the credit belongs 
to star/creative consultant 
Steve Burns. Along with his 
animated pet dog, Blue, 
Burns helps young viewers 
solve puzzles based on hints 
he finds around his Pee-wee- 
esque playhouse. (Sample 
brainteaser: What is Tickety- 
Tock the Alarm Clock’s fa- 
vorite nursery rhyme? The 
clues: the number 1, a grand- 
father clock, and a mouse. 
That’s right, kids—it’s “Hick- 
ory Dickory Dock”!) 


Www.usapetwork.cor 


Burns brings an infectious 
energy to the two-year-old 
program without creeping 
over into cutesiness. What’s 
the secret to his perkiness? 
“T’ve developed an entire act- 
ing technique based on seven 
cups of coffee,” he quips. “It’s 
tough to be that ridiculously 
happy at 8 o’clock in the 
morning.” 

A voice-over artist who’s 
done spots for the McDonald's 
Arch Deluxe and MCI’s 1-800- 
COLLECT, the 24-year-old 
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GROVER 


actor landed the 
Clues gig after 
a 1995 audition. 
The show’s immedi- 
ate success took 
him by surprise. “[I 
thought] ‘Am I 
really the host of 
a children’s TV 
show?’” he says. 
“Now I think it’s 
great. It’s a privi- 
lege to be loved by 
so many cool little 
kids. Sometimes I 
feel like Grover.” 
In fact, Burns 


BURNS, WITH BLUE 


says he identified with that | other kids-show predecessor: 


Muppet growing up in Boyer- 
town, Pa. “Grover was my 


childhood hero—he was a | 


nerd,” he explains, adding 
joshingly, “I often think, 


“What would Grover do? 
He also gives props to yet an- 


MISTER ROGERS 


“Mister Rogers is the guru of 
all time. I’m like the young, 
hyper version of him.” 

Still, Burns doesn’t want to 
get pigeonholed as a chil- 
dren’s-TV star. He recently 
turned in a powerful guest 
performance on NBC’s Homi- 
cide: Life on the Street as a 
high school geek who mur- 
ders a bullying basketballer. 
“No one on the show knew 
[who I was]—it wasn’t, ‘Let’s 
hire the guy from Blue’s 
Clues to kill this guy,’” he re- 
calls. “But as soon as one per- 
son figured it out, it was 
crazy. I had to sign a lot of 
pictures.” But Burns says he 
wasn’t concerned about 
frightening his young fans: “I 
figured there weren’t too 


“LA FEMME NIKITA” 
ALL NEW EPISODES 
SUNDAYS, 10PM/9C 
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many 4-year-olds up at 10 | 


o'clock on Friday.” 

Besides, he says, kids don’t 
recognize him without his 
trademark green rugby shirt 
(specially designed not to in- 
terfere with the show’s blue- 
screen technology) and blue 
cartoon dog. In one example 
of how the show seeks to sub- 
vert stereotypes, Blue is a 
girl, despite her traditionally 
male color. And, Burns jokes, 
she can be a real...B-I-T-C-H: 
“She gets mad because I do all 
the interviews, but she did get 
credit in the title.” 

Burns will keep working 
with Blue for at least one 
more year. A Blue’s Birthday 
prime-time special (with 
guests Rosie O’Donnell and 
Gloria Estefan) will air on 
Nickelodeon June 14 at 8 p.m., 
a Blue’s Clues CD-ROM will 
be in stores this fall, and 
there’s talk of a Clues movie. 
And even if Burns should 
leave, the show could go on 
without him: “I’m actually 
Blue’s sidekick,” he says. 
“She’s way smarter than me.” 


> > Talk about your favorite TV 
shows at 


WINNER OF THE WEEK 


CBS 


The Eye network 
convinced reluctant 
affiliates to chip in 
at least $40 million 
to help offset its 
$500 million annual 
NFL football bill. 


LOSER OF THE WEEK 


Chris Elliott 


The ex-SNLer got dropped 
as the man behind 
cartoon canine Dogbert 
in UPN’s upcoming 
Dilbert series because 

his voice is too similar 

to star Daniel Stern’s. 


SOUND BITES 


THE RATINGS 


WHUPPING GRANES 


BC SUITS MUST be breath- 

ing a sigh of relief. During 

the week of May 18-24, the 
heir to Jerry’s Must See throne, 
Frasier (Ast and 2nd), ended its 
fifth season at the top of the 
weekly ratings heap. In other fi- 
nale news, CBS’s Murphy Brown 
(3rd) parted in style, while Carey 
Lowell’s send-off helped propel 
NBC’s Law & Order (10th) into the 
top 10. Viewers gave Ally McBeal 
its highest ranking to date (11th) 
and a warm reception to Bran- 
don and Kelly’s Beverly Hills, 90210 


TOP DOCS Frasier’s Kelsey 
Grammer, David Hyde Pierce 


non-wedding season ender (18th). On the sports front, NBC 
scored a slam dunk the week of May 25 with the final game of 


the Bulls-Pacers series. 


TOP 15 MAY 18-24 


21.3 FRASIER NBC, Tuesday, 9:30 P.M... cc ccc cece cece cess ese necs — 


17.7 FRASIERNBC, Tuesday, 9 pian... 2... cece ec ce seen tees weenees 12 
17.6 HOME IMPROVEMENT ABC, Twesday, 9 pam... 0. ccc cece ene 29 
17.6 MURPHY BROWN CBS, Monday, 9 pom. occ cc ccc cece eee eee — 
17.3 DATELINE NBC NBC, Tuesday, 10 pan. oo... cece cece reece nee e ene 6 
16.9 SEINFELD (R) NBC, Thursday, 9p.an. oo ccc cece cece n een nee — 
16.2 MOVIE: PETER BENCHLEY’S CREATURE, PART 2 ABC, Monday, 9 p.m. .— 
15.2 NYPD BLUE ABC, Tuesday, 9:30PM. oo... cece cece ce eneeenenes — 
VEO VER CRIN BOS ir sd 10990. ste nicsiesn ale vi acvca o/s a\s/o1oloiarely ntecg ota 3 
14.8 LAW & ORDER NBO, Wednesday, 10:09 pan. oo... ccc cece eee v ane 21 
14.4 CBS: THE FIRST 50 YEARS CBS, Wednesday, 9 p.m. .........0260% — 
14.4 ALLY MCBEAL Fox, Monday, 9 pam. 0.6 ccc cece cere eter ees NG 


14.5 VERONICA’S CLOSET (R) NBC, Thursday, 9:30 pam. .......20.60% _ 
14.2 3RD ROCK FROM THE SUN NBC, Wednesday, 9:41 p.m. ........-% — 
141 DATELINE NBC NBC, Monday, 10 pom. .. 2.0.00. cee eee -- 


TOP 15 MAW 25-31 


30.6 BASKETBALL: PACERS VS. BULLS NBC, Sunday, 7:83 pm. .......- = 
20.0 BASKETBALL: BULLS VS. PACERS NBC, Friday, 9:13 ALA rites tyr — 
17.7 BASKETBALL: PACERS VS. BULLS NBC, Wednesday, 9:12 p.m. ....- — 
16.7 SEINFELD (R) NBC, Thursday, 9 p.m. cc. cece cece seve een eved 6 
15.4 DATELINE NBC NBC, Sunday, 10:24 pam. 0.00 cece ccc eee ee -- 


15.3 20/20 ABC, Monday, 9 p.m. ..... 


14.7 60 MINUTES CBS, Sunday, 7 pm... 0... cece cece cence eee eens 19 
14.5 MOVIE: WHAT THE DEAF MAN HEARD (R) CBS, Sunday, 9 p.m. .....— 
TSWERM( RINE GH ieurscay 10) Dante vers. vieteys: ele v's eis iiateiasitiy ar ee lerarely 3 9 
14.2 HOME IMPROVEMENT (R) ABC, Tuesday, 9 p.m... 06.60 ce eee eee 3 
13.9 VERONICA’S CLOSET (R) NBC, Thursday, 9°30 pm... 0.2.0 cee se. 13 
13.8 DATELINE NBC NBC, Monday, 10 pam. .....0ccce rece esac eens 1 
12.8 PRIMETIME LIVE ABC, Wednesday, 10 p.m. ... 2.0.0. c ccc e eee _ 
12.7 TOUCHED BY AN ANGEL (R) CBS, Sunday, 8 pam. ... 0... cece eee 33 
12.6 FRIENDS (R) NBC, Thursday, 8 p.m. ... 2.0... c cece eee ee eee 26 


“IN MILLIONS WEEKS OF MAY 18-24 AND MAY 25-351, 1998 
(R) RERUN SOURCE: NIELSEN MEDIA RESEARCH 
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All hae you love. 


_ your favorite maga 
NEWSSTAND 


eke ¥ 


zines... 


Siew 


itt a compelling new series on ENN. 
Ce 


TIME FORTUNE Entertainment 


Sunday & Monday Wednesday _ Thursday 
10/9PMct 10/9PMct 10/9PMct 


Tntroducing NewsStand, the prime time series that brings three great magazines 

to life on CNN. Combining the distinctive style and content of TIME, FORTUNE 

and ENTERTAINMENT WEEKLY with the resources of CNN promises to deliver 
stories and features that make you think. Stories you won't find anywhere else. 


Visit NewsStand and walk away knowing just a little bit more. 


The magazines you love, on the network you trust. 


For on-line links and preview information, go 


1976 Coble News Network, Inc. A Time Worner Company. All rights covered, 


WHATtcWATCH 


A day-to-day guide to notable programs. Times are Eastern daylight and are subject to change. by Mike Flaherty 


| SERIES DEBUT 


FORGIVE OR FORGET 
(TV-G) Radio personali- 
ty Mother Love’s day- 
time talk show spot- 
lights wrongdoers in 
search of absolution. 


“CHECK LOCAL LISTINGS 


STAR TREK: DEEP 
SPACE NINE (TV-PG) 
The Defiant crew race 
to save a stranded 
captain on an oxygen- 
depleted planet. 


*CHECK LOCAL LISTINGS 


DAD, THE ANGEL & 
ME (Family Channel, 
TV-G) Stephi Lindburg 
is the “me” who sets 
dad Judge Reinhold on 
the straight and nar- 
row (with help from 
angel Carol Kane) after 
the death of her mom. 


THE BOLD AND THE 
BEAUTIFUL (CBS, TV- 
14-D) R&B sensation 
Usher chips in a back- 
in-the-day cameo, play- 
ing an aspiring singer on 
the steamy soap. 


NEWSRADIO (NBC, TV- 
PG) The late Phil Hart- 
man’s Bill McNeal is in 
fine paranoid form when 
the WNYX staff is given 
lie-detector tests. (R) 


FRASIER (NBC, TV-PG) 
Maris and Niles finally 
decide to see a mar- 
riage counselor; Mar- 
tin’s got the hots for a 
neighbor. (R) 


June 8 


begins a week of Dr. 
Seuss classics, including 
“The Lorax” and “The 
Cat in the Hat.” (Airs 
through June 12.) 


EVERYBODY LOVES 
RAYMOND (CBS, TV-PG- 
DL) Mr. Romano hosts 
“Ray Day,” a look back at 
four of this year’s best 
episodes, including the 
hilarious take on pre- 
marital chastity, “Good 
Girls.” (R) 


SYNDICATED* 

THE MAGIC HOUR “1 
can’t believe that I’ve 
had three lives: basket- 
ball, business, and now 
this,” says Magic John- 
son (left) of his leap 
into late night. The Lak- 
er legend likens his new 
duties to those he per- 
formed with his team- 
mates: “I used to set 
them up, and now III be 
setting my guests up. 
I'll still be an assist 
man.” Musical director 
Sheila E. and guests 
Arnold Schwarzenegger 
and Whitney Houston 
help him tip things off 
tonight. 


*CHECK LOCAL USTINGS 


HORTON HEARS A 
WHO (Cartoon Network, 
TV-G) The timeless tale 

of a heroic pachyderm 


SERIES DEBUT 


AFTER SUNSET: THE 
LIFE AND TIMES OF 
THE DRIVE-IN THE- 
ATER (American Movie 
Classics, TV-PG) Film- 
maker Jon Bokenkamp 
and friends take to the 
road in an homage to 
the cinema dinosaurs. 


9-11PM 

LIFETIME WOMEN’S FILM FESTIVAL (Lifetime) 
The second annual fest highlights short films 
from four first-time directors. Ranging from 
achingly poetic (Dani Minnick’s World Upon Her 


Shoulder) to intriguingly bizarre (/cebergs, star- 
ring Joely Fisher), this collection explores 
women’s relationships with visual verve and an 
unwavering voice. Strangely, the weak link is Pen- 
ny Marshall: She may be a paragon to female di- 
rectors everywhere, but she sure makes a cloying 


host. B+ —Shawna Maicom 


ILLUSTRATION BY DAVID COWLES 


List 
a 

Look Who’s 

On The 


Couch This 
Week 


(SUBJECT TO CHANGE) 


St 


HARRISON FORD 


Monday Harrison Ford, Oscar De 
La Hoya Tuesday Musical guest Gloria Este- 
fan Wednesday Gillian Anderson, Hank 
Azaria, Rosalynn Carter Thursday David 
Duchovny, musical guests the B-52’s Friday 
Musical guest Dwight Yoakam 


Monday Bill Cosby, Janeane 
Garofalo Tuesday Comedian Wendy Liebman 
Wednesday Bob Newhart Thursday Whoopi 
Goldberg, Paul Rodriguez 


Monday Whoopi Goldberg, 
Malcolm Gets, Angelo Massagli (Cosby) Tues- 
day Kate Winslet, John Leguizamo (R) 
Thursday Dan Aykroyd, John Goodman (R) 
Friday Michael Douglas, Isabella Rossellini, 
musical guest Randy Travis (R) 


THE VIEW Monday Lindsay Wagner Tuesday 
Howie Mandel, Cokie Roberts Wednesday 
Harrison Ford Thursday Bob Newhart, Lau- 
ra Linney Friday Sarah Jessica Parker 


& KATHIE LEE Monday Joan Rivers, Ray 
Romano, Christina Ricci Tuesday Louie Ander- 
son, musical guest Meredith Brooks Wednes- 
day Kyra Sedgwick Thursday Anne Heche Fri- 
day Lea Thompson, John Lithgow, Adam 
Sandler, musical guest Michael Bolton (R) 


C SE Thursday Liam Neeson, 
Anne Heche 
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TO 


WEDNESDAY 


10:30-11pm 
BOBCAT’S BIG ASS 
SHOW (FX, TV-14) With 
the help of two bimboid 
dancers named Wing 
and Ding (really), 
comedian Bobcat 
Goldthwait (right) 
presides over a daily 
game show that’s 
equal parts Hee Haw, 
Beat the Clock, and 
The Gong Show. Studio- 
audience members 
partake in a series of 
oddball skill tests 
meant to separate the 
winners from the—you 
guessed it—big-ass 
losers. The latter are 
escorted backstage by 
a goon named Tony, 
whose wont is to spank 
them with a fish. This 
might be someone’s 
idea of a good time; 
we’re giving it a... C 


8pm 
WORLD CUP SOCCER 
(ESPN2) Live opening- 

round coverage of the 
footie championship. 


8-9pm* 
SECRETS OF THE 
OCEAN REALM (PBS, 
TV-G) An ecological 
study of Caribbean 
and North Pacific 
coral reefs. 


“CHECK LOCAL LISTINGS 


8:05-10:25pm 
NATIONAL LAM- 
POON’S ANIMAL 
HOUSE (TBS, TV-14) 
Toga! Toga! Toga! A 
20th-anniversary 
screening of John Lan- 
dis’ ode to frat-boy 
mayhem. 


9-10PmM 

STAR TREK: VOYAGER 
(UPN, TV-PG) Chakotay 
leads the crew in battle 
against a species of 


| warriors inhabiting a 
| parallel reality. (R) 


10-11pm 

CHICAGO HOPE (CBS, 
TV-PG-L) Attention, fans 
of Mandy Patinkin’s 
singing (there actually 
are some): an encore of 
the much-hyped all- 
singing, all-dancing 


Choice Reruns 


ITH THE DIVISIVE VIETNAM WAR 
much too hot a topic to deal with in 
mid-’60s prime time, executive pro- 
ducer Bruce Geller came up with a 
savvy, have-it-both-ways proposition in Mis- 
sion: Impossible (/°X, weekdays, 8-9 a.m.): an 
outfit of high-level government agents (who 
weren't military agents) embarking weekly 
on life-threatening excursions (that weren’t 
uniformed incursions). Cerebral, action- 
packed, and uncontroversial, the CBS series 
ran for seven mostly successful seasons 
(1966-73) with a number of cast permuta- 
tions. But the classic ensemble consisted of 
Peter Graves as Jim Phelps, the leader of the 
IMF (Impossible Mission Force—clever, 
huh?); Martin Landau as master of disguises 
Rollin Hand; Greg Morris as Barney Collier, 
the unit’s electronics whiz; Barbara Bain as 
the beauteous bait used to lure their quarry; 
and Peter Lupus as Willy Armitage, the mus- 
cle. Essentially an espionage-driven con 
game, each plot would find Phelps presenting 
the group with dossiers on that week’s bad- 


Meet Disney’s Newest Heroine! 


CHANNEL 


www. disney.com 


"abe" PO CAH OTT 


Wednesday, June 17 
7pm/6c 


[ 


IMPOSSIBLE DREAM TEAM (Clockwise from bottom 
left) Graves, Morris, Lupus, Bain, and Landau 


dies, at which point they’d put their heads to- 
gether to concoct an invariably circuitous, 
high-tech plan to infiltrate the enemies’ turf 
and put the grab on them. Just as invariably, 
it makes for preposterous, fast-paced 
fun...that is, should you decide to accept it. 


8-9pm 

PROMISED LAND 
(CBS, TV-G) Sharon 
Gless guest-stars asa 
social worker who hits 
(unsuccessfully) on 
Russell, then finds 
cause to take Nathaniel 
away from him and 
Claire. (R; part 1 of 2.) 


8-8:30Pm 

FRIENDS (NBC, TV-PG) 
The Thanksgiving- 
themed gem finds a 
turkey in the oven and 
another one (Chandler) 
in a box—his punish- 
ment for kissing Joey’s 
girlfriend. (R) 


8pm 

WNBA BASKETBALL 
(Lifetime) Chapter 2 of 
pro sports’ surprising 
success story opens 
with the New York Lib- 
erty taking on the 
Cleveland Rockers. 


10-11Ppm 

ABC NEWS THURS- 
DAY NIGHT (ABC) “The 
Secret Life of Barbie” 
deconstructs the pop- 
cult meaning of the im- 
possibly proportioned 


| figurine. 


10-11Ppm 
48 HOURS (CBS) Nine 
months later, the news- 


| mag surveys the evi- 
| dence and heads to 


11pm-12:40am 


7 THURSDAY June 11 


Paris to revisit the 
scene of Princess 
Diana’s death. 


INNOCENTS LOST (HBO, TV-14) Don’t let its pun- 
ning title fool you; there’s no levity to be found in 
Kate Blewett (above) and Brian Woods’ documen- 
tary on global child abuse. The gut-wrenching ex- 
amples include Bangladeshi toddlers in servitude 
as camel jockeys in the United Arab Emi- rates; 
disabled Greek children, shunned by their families 
and shut away in a dismal hole of a hospital; 
Ghanaian girls enslaved by a local shrine; and 10- 
year-old Costa Ricans forced into prostitution. 
Mind-blowing, infuriating, heartbreaking, and, 
yes, required viewing. A 


www.disney.com 


©Disney 


CHANNEL 


First Time 


On Tv! 


TELEVISION 


FRIDAY 


9-10:30Ppm* 

THE CASTRO (PBS) How 
does a working-class Irish 
*hood transform into the 
world’s foremost gay 
mecca? Very slowly. This 
documentary on the fa- 
mous San Francisco dis- 
trict looks at the decades 
of social tumult (the ’50s 
gay witch-hunts; the 1978 
assassination of the city’s 
first openly gay elected 
official, Harvey Milk; the 
*80s AIDS epidemic) that 
pink pioneers weathered 
while creating an out-and- 
proud Shangri-la. Although 
packed with homo-friend- 
ly images, Castroisn’t just 
a gay booster film. In fact, 
the community is now 
criticized for being all too 
homogeneous. As one in- 
terviewee asks, how many 
juice bars and gyms does 
a neighborhood really 
need? B —Jamie Bufalino 


*CHECK LOCAL LISTINGS 


Did he really 


‘2 
4 


D 
D 


8:30-9am 

TODAY (NBC) As part of the 
breakfast-time talk show’s 
summer concert series, the 
ageless Olivia Newton-John 
takes her dulcet tones to 
the streets—of Rockefeller 
Center, that is. 


10-11Pm 

NASH BRIDGES (CBS, TV- 
PG-LV) Elementary, my dear 
Dominguez.... A serial killer 
with a Dr. Moriarity fetish 
has it in for Nash, who he 
believes is a modern-day in- 
carnation of Sherlock 
Holmes. (R) 


SI 


SUNDAY.8:30Pmver 


SATURDAY 


4-10Pm 

FAMILY VACATION 
MARATHON (The History 
Channel, TV-G) No, not an 
evening of Chevy Chase 
sadism, but a travelogue 
for your brood, spotlighting 


7-9Pm 

SIGHTINGS (Sci-Fi Chan- 
nel, TV-PG) Gene mapping, 
cloning, cybernetics, cry- 
onics, and nanotechnology 
all get a once-over from 
host Tim White (right) in 
“Bioperfection: Building a 
New Human Race” as ways 
to transform, improve, and 
prolong life. Sci-Fi itself 
could probably help in this 
quest by cutting the fasci- 
nating but slightly padded 
special down a bit. That 
said, there are some aw- 
fully intriguing insights to 
be found, from the likes of 
Stephen Hawking, William 
Gibson, and Michio Kaku. B 


MUSIC FIRST 


Boston, the White House, 
Mount Rushmore, and road- 
side America. 


10-11Pm 

TLC LEGENDS (TLC, TV-G) 
“Comedy Club Superstars” 
plots the rise of Jerry Sein- 
feld, Tim Allen, and Paul Reis- 
er, and the ’70s—80s scene 
that spawned them. (R) 


10PM 

WORLD CHAMPIONSHIP 
BOXING (HBO) “Golden 
Boy” Oscar De La Hoya de- 
fends his welterweight title 
against Patrick Charpentier, 
live from El Paso. 


FUTURE SHOCK 


mself as. 
ean e : 


ND to hurt zs 


boy george 


TO 


7-8Ppm 

SPACE: ABOVE AND BE- 
YOND (Sci-Fi Channel, TV- 
PG) Shane takes charge of a 
mission against the Silicates, 
fighting a premonition that 
her death is imminent. 


7-9Ppm 

VOYAGE OF TERROR (The 
Family Channel, TV-PG) The 
Bionic Woman (Lindsay 
Wagner), Cancer Man 
(William B. Davis), and the 
guy with the exploding heads 
in Scanners (Michael Iron- 
side) join Martin Sheen and 
Brian Dennehy in the 
Titanic-meets- Outbreak 
telemovie about the race to 
find a cure for a deadly virus 
aboard a cruise ship. 


8-11pm 

COMIC RELIEF 8 (HBO, TV- 
MA) Robin, Whoopi, and Billy 
take another fund-raising 
whack at homelessness live 
from New York’s Radio City 
Music Hall. Chris Rock, 
Dennis Miller, Conan O’Brien, 
and Ray Romano also step 
up to the mike. 


= 


| PASS THE VIAGRA, PLEASE 


11-11:30pm 


8-10Pm 
AMERICA’S GREAT PARKS 
(Discovery Channel, TV-PG) 
James Brolin narrates a 
guided tour of Grand Canyon, 
Yosemite, and Yellowstone 
parks, just in time for the 
summer-vacation onslaught. 


8-8:30PM 

THE SIMPSONS (Fox, TV- 
PG) Matt Groening and Co. 
finally get around to paro- 
dying Lord of the Flies, as 
Bart’s Springfield Elemen- 
tary class is unleashed ona 
desert island. (R) 


8-10Pm 

0.J., NICOLE, AND RON: 
COUNTDOWN TO MUR- 
DER—THE E! TRUE HOLLY- 
WOOD STORY (E!) The Simp- 
sons, part deux; E! reaches 
deep into the archives witha 
penetrating look at the 
events leading up to an ob- 
scure 1994 double murder in 
Southern California. Sure to 
be an eye-opener. 


8:30-9Pm 

KING OF THE HILL (Fox, Tv- 
PG) In a laugh riot from last 
season, Bobby becomes en- 
amored of stand-up comedi- 
an Booda Sack (Chris Rock) 
and takes to the stage with 
an unwittingly racist bag 

of shtick. (R) 


9-10Pm 

THE X-FILES (Fox, TV-PG-V) 
Just in time for a seamless 
segue into next weekend’s 
big-screen opening of the X 


feature film, a second look at 


“Patient X,” the first half of 


SEX AND THE CITY (HBO, TV-MA) Created by Central Park 
West mastermind Darren Star, Sex casts Sarah Jessica 
Parker (above) as Carrie Bradshaw, a.k.a. Candace Bushnell, 
whose 1996 book tracking the dating rituals of yupscale 


Manhattanites inspired the show. This time, Star shoots for 
intentional comedy, posing the mythical question, Why are 
there so many great unmarried women and no great un- 
married men? Yet the program undermines its premise by 
following four females so self-involved, they make Ally 
McBeal look like Mother Theresa. If this is sex and the city, 


give me celibacy and the suburbs. C- 


—BF 


March’s stunning mythology 
two-parter. (R) 


9-10PmM 

BOB VILA’S GUIDE TO 
HISTORIC HOMES (A&E, TV- 
G) Otherwise known as “This 
Really Old House,” the series 
has the home-improvement 
pooh-bah appreciating the 
legacy of Palladian architec- 
ture, this week in the United 
States. (Part 3 of 3.) 


9-10Pm 

SEVEN WONDERS OF THE 
WORLD (Travel Channel, TV- 
PG) “Ghosts of Wonder” pon- 
ders the ancient mysteries 
of the Giza pyramids, gazes 
at the splendor of Sydney, 
Australia’s opera house, 
and offers tips on where to 
get a helluva bargain ona 
snow globe. 


9-11Ppm* 

MASTERPIECE THEATRE 
(PBS) Colin Firth, Albert 
Finney, Claudia Cardinale, and 
Brian Dennehy star in a six- 
hour adaptation of Joseph 
Conrad’s classic novel Nostro- 
mo. (R; concludes June 28.) 
“CHECK LOCAL LISTINGS 


9:30-MIDNIGHT 
ROSEMARY’S BABY (Turner 
Classic Movies, TV-14) You 
think sharing your life with 
Woody Allen is scary? Well, 
Ruth Gordon and John 
Cassavetes introduced Mia 
Farrow to an even creepier 
consort—Satan—in Roman 
Polanski’s 1968 chiller. 


ENTERTAINMENT 


WALK SOFTLY AND CARRY A 


9-10Pm 

L.A. LIFEGUARDS (TBS, TV- 
PG) Alas, real lifeguarding 
isn’t anything like the T&A 
spectacular seen every 
week on Baywatch, as this 
well-timed but slowly 
paced reality special 
proves. In addition to in- 
tensive training (albeit for 
less than a month), there’s 
nearly as much shooing 
away of drunks from public 
bathrooms as there is res- 
cuing folks from the briny 
depths. But the hour 
spends too little time on 
showing us the latter as- 
pect and far too much 
painting fluffy portraits of 
L.A. County’s finest (one 
does performance art in 
his spare time, another 
created Baywatch—lI kid 
you not). Cowaboring. 

Cc —Kristen Baldwin 


10-11Pm 

HEY, HEY, WE’RE THE 
MONKEES (TLC, TV-G) 
Mickey Dolenz, Peter Tork, 
and Mike Nesmith mull over 
their halcyon days as mem- 
bers of the marketing- 
musical collective. 


11:30-MIDNIGHT 

ARLIS$$ (HBO, TV-MA) 
Michael Irvin, Dave Winfield, 
and Jerome Bettis guest- 
star as Arliss goes to bat for 
two problematic clients: a 
steroid-happy linebacker 
and a strangely incapacitat- 
ed running back. 


Wi ECE Ray, 
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We guarantee 
he'll love the softness 


of these pants. 


We can't 
guarantee she’ll be 


five forever. 


The Timber Creek Sati sfa ction Guarantee: If for any reason you are not satisfied wit 


Available at Ames, Bradlees, Caldor, Hills, Meijer, Modell’s and Venture stores or call 1-888-44-CASUAL for the retailer nearest you. 
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WRECK OF 


THE STEAMSHIP CENTRAL AMERICA. 


On Saturday, September 12th, 1857, Capt. Herndon, bound to New York, f ifornia, wi Pacific Mails 
Passengers and Crew, to the number of 592 persons, sal eroamire peu rei thee . ’ 


$2,000,000, foundered in a hurricane, off Cape Hatteras. 


Number saved, 166. Number 9) board whose mines are known, 134. 


Pure ‘Gold’ 


It may only look like the Titanic, but this riveting tale of a doomed, loot- 
crammed ship—part historical adventure and part modern-day 
treasure hunt—is every bit as exciting. by Mark Harris 


Whole number on board, 592 


IT’S A TERRIBLE TITLE— 
like something that belongs on 
the cover of an Enya CD— 
and it’s a terrible challenge to 
interest a populace that’s al- 
ready had Titanic up one nos- 
tril and out the other and is 
sated with (if not jaded by) the 
seafaring-catastrophe genre. 
But Ship of Gold in the Deep 
Blue Sea, Gary Kindevr’s en- 
gaging, magnificently re- 
searched account of another 
steamer’s tragic sinking and 
its amazing partial resurrec- 
tion in the late ’80s, is richer 


68 JUS NES FiA2o 9 a esS8 


and more fulfilling than its or- 
nate title or overworked genre 
would lead you to believe. 
Readers expecting a gloss on 
the now-familiar 
Titanic tropes of 
bravery and selfless- 
ness, loss and redis- 
covery, first class 
and steerage, and 
big budgets and 
priceless lost trea- 
sures will find all of those 
here, rearranged into some- 
thing new: a complex, bitter- 
sweet history of two cen- 


turies of American entrepre- 
neurship, linked by the mad 
quest for gold. 

In 1857, the four-year-old 
steamer SS Central 


New York, carrying 
nearly 600 passen- 
gers and the dreams 
of wealth they’d 
made manifest dur- 


gold rush—at least 20 tons of 
gold bricks, gold bars, gold 
coins, gold nuggets, even 
satchels full of gold dust (con- 


America set sail for | 


ing the California | 


Names unknown, 292. 


sidered legitimate enough cur- 
rency that in some establish- 
ments back then, you could 
pay by the pinch). The Central 
America never reached port; 
the ship, the gold, and more 
than 400 lives were lost in a 
storm 200 miles off the Caroli- 
nas’ coast. 

From carefully preserved 
letters and diaries of the few 
dozen survivors as well as co- 
pious newspaper accounts (the 
disaster, in which residents of 
all 31 states perished, had 
roughly the impact on the 
country in 1857 that the Okla- 
homa City bombing had in 
1995), Kinder has fashioned a 
soul-stirring account of the 
ship’s last hours that will affect 
even those tear ducts that 
haven’t been prelubricated by 
James Cameron. His narrative 
is fascinating in its specificity 
(as the ship took on water, 
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COBAIN; CHARLIE HOSELTON/RETNA LID. 


inPaperback 


The Hundred Brothers 
Donald Antrim (Vintage, $72, 
first published in 1997) 
Slim, fantastical, blackly 
humorous tale of a modern- 
day family of seriously 
biblical proportions. 


The Gift of Fear Gavin de 
Becker (Dell, $6.99, 1997) 
How to trust the alarm bells 
in your head and ward off 
danger, by a security 
consultant to the stars. 


Used and Rare: Travels 
in the Book World Law- 
rence and Nancy Goldstone 
(St. Martin’s, $11.95, 1997) 
Fetching account of two 
married novelists who learn 
the agony and the ecstasy 
of collecting old books. 


men started chopping its tim- 
bers, tearing off doors, looking 
for anything that might float) 
and in its eye for wrenching 
graphic detail (many of those 
overboard died not by drown- 
ing, but when debris from the 
sunken ship soared 
back to the surface and 
hit them with bone- 
crunching impact). 

The sinking, though, 


Gold is devoted toa 
gold rush that took 
place nearly 130 years 
later—in the 1980s, 
when a young engineer 
named Tommy Thompson be- 
gan a years-long quest to find 
the Central America and re- 
trieve its riches from nearly 


ILLUSTRATION BY JOHN CUNEO 


SHIP 
GOLD 


in. the 


Deep BlueSea 


is less than half the (iggzec! 
story. Most of Ship of (AYQaaNitas 


Gary Kinder 
$27.50 


ATLANTIC 


two miles beneath the surface 
of the ocean. Goodbye, stoic 
seaborne majesty and quaint 
19th-century pathos; hello, 
limited partnerships, complex 
subsurface sonar, and entan- 
gled maritime jurisdictional 
disputes. High tragedy gives 
way to high-tech comedy, 
most notably in a passage 
both hilarious and suspense- 
ful in which Thompson’s crew, 
on the verge of discovering 
the Central America, faces 
competition from another 
vessel on the open sea. How 
do these late-20th-century 
not-quite-pirates resolve their 
dispute? Avast, mateys! They 
call their lawyers. 

Kinder provides a more- 
than-you’d-ever-want-to-know 
ream of info about the evi- 
dently extraordinary deep- 
ocean technology that made 
possible the finding and re- 
trieval of the Central Ameri- 
ca’s bounty, but he never los- 
es sight of the simplicity of his 
story: Somewhere, an old ship 
filled with riches lies at the 
bottom of the sea. How to 
find it, how to claim it, and 
how to bring objects as tiny 
as a single coin back to dry 
land without even scratching 
them are intriguing puzzles. 
But none of the answers 
come close in impact to the 
breathtaking moment when 
Thompson’s high-tech camera 
discovers, enthroned 
among tube worms and 
anemones, piles and 
piles of gold, perhaps 
close to a billion dol- 


er lars’ worth, found and 


lost and found again 
by a new generation of 
frontiersmen looking 
to make their fortune. 
It’s not giving any- 
thing away to tell you where 
the gold ends up this time—in 
court, of course. How else do 
modern treasure hunts ever 
get resolved? A- 


BETWEENZLINES 


The inside scoop on the book world 


@ BASIC INSTINCT Sources say the first seri- 
ous biography of Kurt Cobain has just been 
sold to Hyperion for close to $200,000. The Will 
of Instinct—the title comes from a Cobain lyric— 

\\_ will be written by Charles Cross, a former owner 
mm and editor of the Seattle music magazine The 
Rocket. The book is due out in 2000. 


4 
COBAIN 


@ BEFORE RENE RICHARDS, THERE WAS... Danish artist 
Einar Wegener, one of the first men to undergo a sex-change 
operation, has inspired a novel. Elaine Koster—who for 25 years 
was Stephen King’s paperback publisher before she parted ways 
with Signet and became an agent—has sold David Ebershoff’s 
The Danish Girl to Viking as part of a $350,000 two-book deal. 


® SLIPPING DISNEY A MICKEY There are at least three Disney 
exposés in the works—from journalists Kim Masters, James 
Stewart, and Robert Sam Anson—but they were all beaten into 
print by Carl Hiaasen’s Team Rodent: How Disney Devours the 
World, an 83-page essay from Ballantine’s Library of Contem- 
porary Thought series. The title also also came out before 
Michael Eisner’s own autobiography, which is now scheduled 
for spring 1999 (Random House had originally planned to publish 
the memoir last fall, but it was reportedly postponed so that 
Jeffrey Katzenberg wouldn’t subpoena the manuscript in his 
lawsuit against former boss Eisner). Hiaasen says he’s heard 
that Eisner is none too pleased that Ballantine, a division of 
Random House, published Team 
Rodent: “[There was] no threat 
of bloodshed or anything, 
but there was some level of 


says the best-selling nov- 
elist, who attacks the 
entertainment giant in 
the book for despoiling 
central Florida. Disney 
spokesman John Dreyer 
responds that Eisner was 
not at all concerned with 
the Ballantine book, and | 
that the real scandal was 
that Hiaasen suppos- | 
edly “got paid $100,000 We 
for an essay that’s a 
little like warmed-over 
canned spaghetti.” Ouch. 
—Matthew Flamm 
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featuring: 


bryan ADAMS. garth BROOKS* deana 


CARTER 


sheryl CROW lyle LOVETT the MAVERICKS 


lila McCANN jonell MOSSER the ROLLING STONES 


bob SEGER & martina McBRIDE gillian 


WELCH 


WHISKEYTOWN trisha YEARWOOD 


*“To Make You Feel My Love" is also 
available on Garth Brooks’ box set, 
“The Limited Series,” 


Executive soundtrack producers: Don Was and Forest \Whital 
Visit Fox on the internet at www.loxine.com 
Hear It At hollywoodandvine.com/hopefloats 


Siete et 
©1998 Capitol Records, Inc. Motion Pieture Artwork, Photos and TM ©1998 Tw 
Fox Film Corporation, All Rights Reserved. Unauthorized Duplication ts a 


ker 


VERTIGO: THE MAKING OF A HITCH- 
COCK CLASSIC Dan Auiler (St. Mar- 
tin’s, $27.95) Like the protagonist of 
Hitchcock’s flawed yet indelible 
masterpiece, Auiler is A Man Ob- 
sessed. His mission: to unravel the 
sinuous helix—a French novel, 
botched early screenplays, a dis- 
gruntled little knot of blonds—that 
swirled beneath the director's high- 
ly buffed Paramount surfaces. And 
he does an admirable job, especially 
considering that this is a rabbit hole 


down which so many (Donald Spo- | 


to, Francois Truffaut, and countless 
academics) have tumbled before. 
The storyboards he found are eerie; 
so, too, is how narrowly the film es- 
caped being called, urp, Face in the 
Shadow. A- —Alexandra Jacobs 


TITAN: THE LIFE OF JOHN D. ROCKE- 
FELLER, SR. Ron Chernow (Ran- 
dom House, $30) In the era of Mi- 
crosoft and megamergers, it’s useful 
to remember the founding father of 
all monopolists, John D. Rockefeller 
Sr. This remarkably detailed biog- 
raphy of the billionaire who be- 
lieved “God gave me my money” is 
the first since the Rockefeller fami- 
ly archives were opened to scholars. 
Chernow concludes that Rockefel- 
ler’s barbaric business practices 
(such as aequiescing to the use of 
armed force against striking work- 
ers and conspiring with railroads to 
bankrupt his competitors) and high- 
minded philanthropy (he gave away 
more than $500 million before dying 
in 1937) were opposite sides of the 
same moral coin—a Protestant/ 
capitalist gestalt that sanctioned al- 
most any conduct in the pursuit of 
wealth so long as it was ultimately 
directed toward public service. The 


TheWeek 


prototypical robber baron died be- 
lieving that doing good by doing 
well would keep him out of hell. 
Chernow doesn’t seem to disagree. 
A —Matthew McCann Fenton 


THE NEARLY-WED HANDBOOK Dan 
Zevin (Avon, $15) If a successful 
marriage involves hard work, then 
the process of getting married is 
great training, says humorist Zevin 
as he prepares the would-be wed- 
ded for meddling parents, deranged 
caterers, militant photographers, 
and prima donna florists. He offers 
tips on such matrimonial matters as 
registering for gifts (and returning 
them for cash), crafting a wedding 
announcement for maximum pub- 
licity, and hiring a band (“Happily, 
all you really need to know about 
mood music is...the only thing that’s 
going to affect anybody’s mood is: 
alcohol”). If you’re caught up in the 
furor of planning a wedding, Near- 
ly-Wed could help you maintain a 
sense of humor long enough to at 
least have one. A —Erik Esckilsen 


CONFIRMATION: THE HARD EVIDENCE 
OF ALIENS AMONG US Whitley Strie- 
ber (St. Martin’s, $23.95) More than 
10 years after chronicling his own 
close encounters in the best-seller 
Communion: A True Story, Strie- 
ber is running low on startling sce- 
narios. In Confirmation, a typical 
Strieber sighting is “four rather 
tired-looking people, quite small, 
wearing dark blue clothing.” Let’s 
face it, aliens that lackluster 
wouldn’t survive an X-Files story 
conference. While the author says 
he’s delivering scientific proof of 
galactic neighbors peering in our 
windows, this choppy book contains 
no smoking phaser, only unverifi- 
able videotapes of spacecraft and 
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MAGNIFICENT OBSESSION Kim Novak bewitches James Stewart in Vertigo 
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LOSER OF THE WEEK 


Bill Gates 


The poor ol’ Microsoft 
honcho is the subject of 
both the parodic The 
Secret Diary of Bill Gates 
(Andrews McMeel) and 
the tell-all Barbarians 
Led by Bill Gates (Holt)— 
and the latter is co- 
written by his PR guru’s 
daughter! Hmmm...time 
to hire a new PR guru? 


unsubstantiated tales of midnight 
moves by some strange-eyed folk. 
Of interest only to those who’ve 
trekked to Roswell, N.M., in search 
of Area 51.D —Nancy Bilyeau 


CHICANA FALSA AND OTHER STORIES 
OF DEATH, IDENTITY, AND OXNARD 
Michele Serros (Riverhead, $10) A 
Lollapalooza “Road Poet,” Mexican- 
American Michele Serros makes 
her print debut with this charming 
if rough-hewn collection of stories 
and poetry. Serros writes sassily 
about her family (from their chron- 
ic grudge holding to her sister’s 
botched appearance on The Price Is 
Right) and her life as a “Chicana 


THE BROWSER 


falsa” (from being mistaken for a 
cleaning lady at the gym to getting 
flack from Chicanos for her lousy 
Spanish). Although Serros some- 
times strains for political irony, Chi- 
cana Falsa pulsates with the exu- 
berance of an unmistakably original 
poetic talent. B —Margot Mifflin 


PULSE Edna Buchanan (Avon, $23) 
The grande dame of the Miami 
crime novel takes a break from her 
Brit Montero series with this 
thriller about a transplant patient 
whose new start in life becomes a 
nightmare of murder and sexual ob- 
session. Unsettling flashbacks and 
a craving for Tabasco sauce lead 
Frank Douglas to seek out the iden- 
tity of his organ donor; he believes 
he inherited the man’s personality 
traits and memories along with his 
healthy heart. Buchanan’s sharp, 
clean plotting—combined with the 
violence that thrives in Miami’s 
torpor—gives this yarn some real 
jolts. A- —Rhonda Johnson 


| CAPTURE THE CASTLE Dodie Smith 
(Wyatt, $23.95) Here’s something 
that would be a superb next project 
for Kate Winslet. Dreamy and fun- 
ny, it’s the story of two poverty- 
stricken ingenues who inhabit a de- 
crepit yet dearly beloved English 
castle with their frustrated author 
father and flamboyant stepmother, 
Topaz. Two dashing, rich young 
American men move into the 
manse next door, and all the deli- 
cious complications you might ex- 
pect ensue, as well as many you 
wouldn't. This is the 1948 first novel 
of the British-born author of The 
Hundred and One Dalmations, and 
an odd, shimmering timelessness 
clings to its pages. A thousand and 
one cheers for its reissue. A+ —AJ 
> > Morereviews in EW Special 
Editionat << 


Opening lines from recently published books 


Pere 5 . d 
Living in Trenton in July is tike tiving inside a big pizza 

oven. Hot, airless, aromatic.” From Four to Score, JANET 

EVANOVICH’s fourth Stephanie Plum novel (St. Martin’s, $23.95) 


“The mountains seemed as high as the sky was deep, 


challenging even the sun as it climbed the peaks each dawn 


to deliver a new day to the villages below. And as the sun 
rose higher, hanging ribbons of light across the Himalayan 
terrain, women in the village of Prazmulla carried machetes 


to a grove of trees to crop limbs for firewood....” From 


Ransom: The Untold Story of International Kidnapping, by 
ANN HAGEDORN AUERBACH (Holt, $25) 


BEST-SELLERS 


‘SUMMER’ LOVIN’ 


ASTURBATION. Menstruation. Pad- 

ded bras. Wet dreams. Name an em- 

barrassing teenage concern and 

you’ve named a Judy Blume leitmotiv. 
The author’s classic fables of adolescent angst— 
Are You There, God? It’s Me, Margaret, etc.—have 
left her with ample leisure time for fitful gropes into adult fic- 
tion, such as this week’s No. 9, the sandy Summer Sisters. The 
novel has added 165,000 copies to Blume’s total of 65 million 
in print worldwide. Now, if we could just get over feeling like 
we need a brown paper wrapper to smuggle it home... 


WEEKS ON LIST 


A WIDOW FOR ONE YEAR John Irving, Random House, $27.95 ........... 4 
SECRET PREY John Sandford, Putnam, $24.95 ......cccc ccc eeesceveeas 2 
NIS FOR NOOSE Sue Grafton, Henry Holt, $25 0.0.0.0... 6c c cece e eee eee 5 
BLACK AND BLUE Anna Quindlen, Random House, $28 ..........6.0046 7 
YOU BELONG TO ME Mary Higgins Clark, Simon & Schuster, $25 ........ 6 
THE STREET LAWYER John Grisham, Doubleday, $27.95 ............0055 16 
MESSAGE IN A BOTTLE Nicholas Sparks, Warner, $20 ..........0.000000 7 
CITIES OF THE PLAIN (BORDER TRILOGY, VOL. 3) ..... 2.0... 0.00 cece eee eee 2 
Cormac McCarthy, Knopf, $24 

SUMMER SISTERS Judy Blume, Delacorte, $21.95 ........00.c cece eens 2 
COLD MOUNTAIN Charles Frazier, Atlantic Monthly, $24 ............44 48 


IN THE MEANTIME Iyanla Vanzant, Simon & Schuster, $23... 


TUESDAYS WITH MORRIE Mitch Albom, Doubleday, $19.95 ...........4. 30 
THE 9 STEPS TO FINANCIAL FREEDOM Suze Orman, Crown, $23 .......... 10 
STILL ME Christopher Reeve, Random House, $25 ............0.00 00s 4 
WE ARE OUR MOTHERS’ DAUGHTERS Cokie Roberts, Morrow, $19.95 ...... 4 
SUGAR BUSTERS! H. Leighton Steward, Morrison C. Bethea, ........... 4 
Sam S. Andrews, M.D., and Luis A. Balart, M.D., Ballantine, $22 

TALKING TO HEAVEN James Van Praagh, Dutton, $22.95 .........00.006 20 
SIMPLE ABUNDANCE Sarah Ban Breathnach, Warner, $20 12 
ANGELA'S ASHES Frank McCourt, Scribner, $24 0... 0.00.0 cence eee enes 87 
THE MAN WHO LISTENS TO HORSES... 2.0.0... ccc eect eee ee eens 34 


Monty Roberts, Random House, $23 


TRADE PAPERBACKS 


DON’T SWEAT THE SMALL STUFF... Richard Carlson, Hyperion, $10.95 ... .59 


DON’T SWEAT THE SMALL STUFF WITH YOUR FAMILY ...............-.005. 8 
Richard Carlson, Hyperion, $11.95 

CHICKEN SOUP FOR THE PET LOVER’S SOUL.J. Canfield, M.V. Hansen, ..... 5 
M. Becker, D.V.M., and C. Kline, Health Communications, $12.95 

WHE BEANIE BABY/HANDBOOR) c-nicssivievs oie ercamien dia’ a0) 45. come tees 4 
Les and Sue Fox, West Highland Publishing, $6.95 

DIVINE SECRETS OF THE YA-YA SISTERHOOD ......... 0... c cee ee cee enee 16 
Rebecca Wells, HarperPerennial, $13.50 

THE GOD OF SMALL THINGS Arundhati Roy, HarperPerennial, $13 ...... 3 
BREATH, EYES, MEMORY EXdwidge Danticat, Vintage, $11 .............+- 1 
FEAR AND LOATHING INLAS VEGAS .......... 000 e ccc ee cece eee eeeeeee 1 
Hunter 8S. Thompson, Vintage, $11 

HERE ON EARTH Alice Hoffman Berkley, $13 2.0 ......0 06. e sce ee eens 12 
CHICKEN SOUP FOR THE TEENAGE SOUL J. Canfield, M.V. Hansen, ...... .51 


and K. Kirberger, Health Communications, $12.95 


SOURCE: PUBLISHERS WEEKLY 
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Bain de Soleil’s Orange Gelée "is an experience so unique and so 


sensual you may simply drift away and forget it’s protecting your skin. 


Orange Gelée, the ultimate suncare experience, is now available in SPF 4, 8, or 15—so you 
can protect your skin and still get that alluring Orange Gelée slow you dream of. Only 
this unique, sheer gelée indulges your skin with silky, sensuous emollients and a scent that 
you just can't resist. Spoil yourself with Orange Gelée, and give in to that sexy, sunkissed 


~ look without skimping on the protection you know you need. 


Stacey Williams is wearing Orange Gelée in SPF 15. Discover more about Bain de Soleil at http://www.baindesoleil.com Use only as directed. ©1998, Pfizer Inc 
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John Fogerty 


feedback. The flurry can last 
up to three minutes. 
For those who still revel in 
the art of the air guitar—and 
you know who you are—Pre- 
monition is manna from rock 
heaven. But is it the last of a 
dying breed? The passing of 
Frank Sinatra inspired much 
talk about finales—the end of 
an era, a century, and a style 
of pop vocalizing. But maybe 
it’s time to start mourning 
the close of another vital, 
long-standing piece of musi- 
cal history: the guitar solo. 
For what seemed like eter- 
nity, the guitar break was as 
much a part of the rock expe- 
rience as groupies. Then came 
alternative rock. Ever play air 
guitar to Nirvana? Probably 
not. Although many early alt- 
rock bands had heavy-wailing 
guitarists, few opted for the 
long, wanky instrumental 
Sy passages of rock yore. 
Part of it had to do 
§ with the genre’s roots 
in punk, never a show- 
case for instrumental 
virtuosity, and part of 
it was a reaction to the 


Premonition 


REPRISE 


Johnny Guitar 


Premonition, a live album from ex—Creedence frontman John Fogerty, 
revives the six-string solo—and foretells its demise. by David Browne 


THE MOMENT ARRIVES, 
like rock & roll clockwork, on 
nearly every cut on Premoni- 
tion. Throughout John Foger- 
ty’s first live album, he and his 


band will complete a chorus to 
either a Creedence Clearwa- 
ter Revival standard or a song 
from one of his solo albums. 
Then, after a pause, a note or 


two from Fogerty’s guitar 
jabs out of the speakers. Then 
come a few more, and a few 
more—fluid tones, craggy 
squawks, a bit of sirenlike 


ENTERTAINMENT 


empty flash of ’80s 
hair metal. But by 
1990 or so, the idea of the gui- 
tar solo—a musician standing 
in front of the stage, putting 
his or her very soul into 
every note—started to feel 
indulgent and look, well, sort 
of ridiculous. 

The alt-rock revolution may 
be over, but its impact lives 
on. Although he fronts the na- 
tion’s leading jam band, Dave 
Matthews mostly strums his 
way through Before These 
Crowded Streets; on the 
Smashing Pumpkins’ Adore, 
anti-guitar hero Billy Corgan 
devotes as much time to his 
piano as he does to his six- 
string. Their elders, either out 
of creative boredom or be- 
cause of advancing age, seem 


| to be following their exam- 
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ples. On their latest albums, 
Eric Clapton and Jimmy Page 
opt for textures and chords 
over fret-burning passages. 
Eddie Van Halen dusted off 
the whammy-bar screech on 
Van Halen ITI, But look what 
that (and faceless new singer 
Gary Cherone) got him: the 
band’s biggest flop. 

The guitar solo is, in one re- 
gard, just another victim of 
pop in the late ’90s, a time 
when samples and computers 
are providing more room for 
innovation than old-fangled 
manual instruments. But oth- 
er factors are at work. Thanks 
to the heightened role of 
women in music, the six- 
string show-off now seems 
even more obnoxiously male 


than ever. (The Lilith crowd 
chopped down the phallic 
reign of the guitar solo like a 
musical Lorena Bobbitt.) The 
guitar solo has become cultur- 
ally incorrect. That may not 
be such a bad thing, either: 
Consider preternatural blues 
codgers Jonny Lang or Kenny 
Wayne Shepherd, both of 
whom suffer from the dread- 
ed “guitar face.” 

All of which makes an al- 
bum like Fogerty’s Premoni- 
tion seem like a more fasci- 
nating document than it often 
is. Recorded before an enthu- 
siastic crowd of L.A. cheer- 
leaders, the aloum—with its 
precise re-creations of late- 
period hits like “Centerfield” 
and the Creedence classics 


that for years Fogerty re- 
fused to perform—is clearly 
conceived to replicate the suc- 
cess of Fleetwood Mac’s The 
Dance. (It won’t, because 
even though Fogerty’s tunes 
have tremendous nostalgic 


appeal for boomers, Mac’s in- | 


tertwining of music and per- 


sonal lives allows its audience | 


to connect with, and relate to, 
them in a more deeply emo- 
tional way. Tellingly, the only 
love song on Premonition, 
“Joy of My Life,” comes from 
Fogerty’s Blue Moon Swamp, 
released just last year.) 
Fogerty’s voice is as rugged 
and eternal as the material, 
and it’s hard to fault any 
recording that 


includes 
“Who'll Stop the Rain” and | 


“Fortunate Son.” But these 
versions don’t add much to 
the original recordings, and 
the band’s thin, wimpy har- 
monies seriously undermine 
the power of “Proud Mary” 
and “Almost Saturday Night.” 

At such moments, Fogerty 
has almost no choice but to 
crank up another of his terse, 
economical guitar breaks. 
Something has to juice the 
music besides the pounding 
syncopations of drummer 
Kenny Aronoff. By the time it 
ends, Premonition becomes 
more than a concert recording 
by a veteran rock act. It’s an 
elegy for a white male-domi- 
nated era of pop, an epoch 
that’s starting to feel as dis- 
tant as the guitar solo itself. B 


“Not as far as Sony was concerned,” says Paul Farberman, a 
representative from Dion’s management. “They were certainly 


annoyed [because] that’s not the spirit of 
the agreement we had.” Sony also 
objected to seeing Dion promoted on 


% a Camelot website; a few legal- 
\ affairs calls later, Daly ordered 

, both blurbs pulled and peace was 
% restored. Warner claims the 


m SOTTO VOCE Assessing the animated feature Questfor Z& ; 


Camelot, Daily Variety’s critic wrote that Celine Dion 
“gives a full-throttle rendition of Lady Juliana’s big num- 
ber, ‘The Prayer,’ that will do a lot to boost CD soundtrack 
sales.” Well, not if Sony Music, which distributes Dion’s 
home label, 550, has anything to say about it. Strangely 
missing from initial ads for the Warner Bros. film and | 
Atlantic soundtrack was any mention of the white-hot A 
Dion—though the campaign didtake pains to flag contri- N . 
butions from such megastars as...the Corrs and Steve 
Perry. Perhaps Warner hadn’t heard of that little niche 


hit, “My Heart Will Go On”? 


The real explanation, naturally, has to do with 
the nervous treaties struck between rival cor- 
porations borrowing each others’ hit acts for 
soundtracks. Under an agreement last year 
between Sony CEO Tommy Mottola and Warner chief 
Bob Daly, the latter company leased the diva but was for- 
bidden from releasing a “Prayer” single or even singling out 
her presence on the soundtrack. But with Titanic having sub- 
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sequently busted records (and Camelot’s prospects decidedly 
iffy), Warner marketers were itchy to get word out. Opening 
day, a Gene Shalit quote praising Dion was splashed across 


banner ads. Neat loophole? 


JUNE 12, 1998 


i 


\j 
A 


() were made aware that they 


| move was out of consideration, 
not necessity: “We certainly 


were not in violation of any- 
thing,” says a spokeswoman, 
“but we’re aware of the sen- 

sitivity, and as soon as we 


would prefer we didn’t 
even include words froma 
critic in the ad, we 
dropped it.” When 
‘>: it comes to one 
conglomerate 
blocking anoth- 
)5 er from exploiting 
its most exploitable 
4 asset, sometimes the 
| { hype won't go on.... Re- 
flecting the movie’s medi- 


} ocre opening, Camelot’s 


soundtrack has so far risen 


}) to aless than shipshape No. 


“ 117. —Chris Willman 


DION DEAL Camelot’s ads don’t have a “Prayer” 


ILLUSTRATION BY JOHN CUNEO 
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During the week of June 8, wate BABYLON J TNT re through Friday at 7 PM (et) 
or visit our web site at tnt.turner.com for a chance to win a trip for four to U.S. Space Camp. 
Other prizes include a SONY® Entertainment System and lots of great BABYLON 5 gifts, , 


The Beauty of All-Wheel Drive! 


Every Monday —- Friday 7PM (et) 
All New Episodes Wednesdays &6 PM(et) 


©1998 Turner Broadcasting System. lee. Al Rights Reserved A Time Warner Company 
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a Austin, Tex. 

t | All the Pain Money 
Can Buy 

g Their 


Tex-Mex-tinged alt-rock hit “The Way,” 
an infectious novelty tune that conspic- 
uously nicks its best bit from Elvis 
Costello’s “Two Little Hitlers” 
| 

“The 
Beatles meet Freddie Fender and go see 
the Boomtown Rats play,” says lead 
singer-guitarist Miles Zuniga (the other 
band members are bassist-vocalist Tony 
Scalzo, who sings lead on “The Way,” and 
drummer Joey Shuffield). 
a 
Rootsy guitar pop with hints of the Bea- 
tles, lots of Costello, and nary atrace of 
the Boomtown Rats 
a : 3 College kids 
who’ve recently tossed away their copies 
of last year’s hit novelty album, Squirrel 
Nut Zippers’ Hot 


a All the thrift-store 
threads money can buy 
| 


“It was just luck,” admits 


Zuniga. “I mean, | think the record’s 
really good and the song is really good, 
but there are plenty of bands that have 
all that. The odds are pretty astronom- 
ically high. The timing has to be right.” 
a The band is named after 
their favorite skin flick. “It’s a typical 
porno movie,” says Zuniga, “but it’s 
about baseball. It’s like a really raunchy 
Bull Durham.” 
a 

Wheaties 
1 | 
“lm not really famous,” says Zuniga. “At 
the gig I’m famous, but outside of the gig 
I’m not. At this point the worst thing is 
having to get up really early.” 


| 
3 (for 
both singers) 
a : 
Tom Waits, Small 


Change; America, History: America’s 
Greatest Hits; The Birthday Party, Hits 
| A second single, “Fire 
Escape,” winding up a tour with Everclear 
and Marcy Playground, and joining 
H.O.R.D.E. in August —Rob Brunner 


AUSTIN POWER A benchmark success for Fastball’s Zuniga, Scalzo, and Shuffield (from salt 


BECAUSE SHE’S A PLAT- 
inum-selling, multimedia pop 


star who at 19 can easily 
hold her own against the 
likes of Whitney Houston, 
it’s tempting to reach for the 
D-word when describing 
Brandy. But diva-hood is 
about sweeping gestures 
and showstopping histrion- 
ics, neither of which is 
much in evidence on 
Never Say Never. 

It’s not as if she 


doesn’t have the pipes = 


for it. Although her 
soft, smoky voice is 
better suited to a 
croon, there are mo- 
ments in the gospel- 
fired “One Voice” that find 
her effortlessly raising the 


roof. But she’d rather play it | 


low-key and go with the 
groove, so that even the 
Bryan Adams emote-a-thon 
“Everything I Do (I Do It 
for You)” ends up more 
funky than fiery. 

When Brandy has it out 
with Monica in the backstab- 
bing “The Boy Is Mine,” 
there’s none of the soul- 
baring theatrics we’d get if 
Faith Evans and Mary J. 


Never Say 
Never 
ATLANTIC 


= :~«Ctient, it flattens its 


Blige had gone at it. Instead, 
the two younger women play 
second fiddle to the steady- 
thumping bass, keeping their 
voices so low you’d think 
they were afraid a teacher 
might overhear them. 
Musically, it’s hard to 
argue with Brandy’s def- 
| erence to the rhythm, espe- 
cially when she rides 
one of producer Rod- 
ney Jerkins itchily 
= propulsive tracks 
(think Timbaland 
crossed with Jam & 
Lewis). But as much 
as that might up the 
album’s dance quo- 


Brandy 


| emotional range, until the ro- 
| mantic bliss of “Happy,” the 
dogged determination of 
“Never Say Never,” and the 
conflicted affection of “Angel 
in Disguise” all end up 
sounding pretty much the 
same. By album’s end, you 
almost wish she’d pitch a 
diva fit—if only to prove 
there’s some passion in her 


soul. B —J.D. Considine 


NEVER THE LESS Unusual 
restraint from the diva-to-be 
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The Week 


Singles 


CANIBUS “Second Round Knockout” 
(Universal) LL COOL J “The Ripper 
Strikes Back” (Def Jam) The latest 


rap rivalry revolves around new 


jack Canibus and old-school vet LL 


Cool J, over insults LL dropped on 
his hit “4-3-2-1.” Canibus gets the 
first punch, aided by an ominous, 
Wyclef-coproduced groove, Mike 
Tyson (!) coaching him “to eat 
MCs,” and his own brutal rasp. LL 
wins the match, however, with fun- 
nier rhymes, telling his nemesis to 
“call Jesse Jackson for affirmative 
action” and dissing the Fugees as 
“Bob Marley impostors” (Wyclef’s 
own riposte to LL is forthcoming). 
30th lose points, though, by stoop- 
ing to homophobia; making LUs re- 
sponse available only as a limited- 
edition bonus on DMX’s CD smacks 
of pro wrestling. “Knockout”: B+ 
“Ripper”: A- —Matt Diehl 


Pop/Rock 


GRANT LEE BUFFALO Jubilee (Warner 
Bros.) On their fourth album, Grant 
Lee Buffalo—being principally 
singer-songwriter Grant Lee Phil- 
lips—exert more inspired song 
craft from the zone between pop, 
roots rock, and art. The single “Tru- 
ly, Truly” has its loping, pop-hooky 
charm, sure, but other tracks have 
more creative sting, like the Len- 
nonesque “Change Your Tune” and 
the campy honky-tonker of the ti- 
tle cut. B+ 


—Josef Woodard | 


MONEY MARK Push the Button (1/0 
Wax/London) On this sophomore 
effort, the Beastie Boys’ moonlight- 
ing keyboard player actually im- 
proves on his unjustly ignored 1996 
debut, proving himself a more for- 
midable straight-up song stylist 
than anyone would have suspected. 
Mark’s funky little instrumentals 
are still on the money, but it’s 
charming, Nick Lowe-ish ditties 
like “Tomorrow Will Be Like To- 
day” that'll really push pop freaks’ 
hot buttons. A= = —Zom Sinclair 


SLAYER Diabolus in Musica (Ameri- 
can) The thrash pioneers mark 
their return to the metal scene 
with all the subtlety of a hydrogen 
bomb, attacking their instruments 
with the usual SWAT-team preci- 
sion and searing urgency. Musica 
proves that these guys are still one 
of the tightest (and angriest) bands 
around, but its cirea-’91 riffs some- 
times stray into the frenetically un- 
memorable. In other words, set the 
blender to warp speed and enter at 
your own risk. G+ —Dan Snierson 


| THE JESUS AND MARY CHAIN Munki 


(Sub Pop) Amazing: After a fowr- 
year exile, Jim and William Reid 
still have the gall to pen “school- 
fool-cool” rhymes, filch classic melo- 
dies (Buddy Holly’s “It’s So Easy”), 
wallow in guitar noise, and fret 
over their “darkened souls.” Thank 
God. They almost discover trip-hop 
on “Perfume,” a keyboard-spiked 
séance with Hope Sandoval. Oth- 


DWIGHT BROTHER Yoakam adds to his catalog; his peers borrow from it 


ILLUSTRATION BY ROBERT DE MICHIEL 


WINNERS OF THE WEEK 


Pearl Jam 


The dour rockers prove 


their hearts are in the 
right place, signing 
seminal old-timers X, 
Cheap Trick, and Iggy 
Pop (above)—bands that 
should be on everyone’s 
wishlist—as openers for 
their summer tour. 


erwise it’s rock minimalism as usu- 
al—less glacial, maybe, but still able 
to sink ships. B+ —Will Hermes 


HEATHER NOVA Siren (WORK/Sony) 
Talented art-pop songstress Nova 
possesses an appealingly quavery 
voice and a flair for lushly dramatic 
arrangements. But the coyly sub- 
missive lyrics of “London Rain” and 
“Blood of Me” seem disingenuous, 
pandering to male fantasies rather 
than exploring the artist’s own feel- 
ings. While Nova’s song craft can be 
breathtaking, her wide-eyed-sex- 
doll persona makes it tough to take 
her seriously, C- —Scott Schinder 


ANGRY JOHNNY AND THE KILLBILLIES 
What’s So Funny? (Zar Hut) Un- 
remitting three-chord stab-and- 
slash-fests (some quite tuneful), 
written and sung by the gui- 
tarist/artist who painted the cover 
for Dinosaur Jr.'s Where You Been. 
Angry Johnny delivers the ’90s 
equivalent of Dock Boggs’ old Ap- 
palachian murder ballads. In 50 
years, academics will ponder this 
stuff, drawing conclusions about 
the dark side of the American soul. 
Will Johnny snicker at their gulli- 
bility, or nod in assent? Only he 
knows. B- —Tony Scherman 


HAWKE Namaquadisco (Sunburn) A 
soulful DJ bricolage from Gavin 
Hardkiss (of San Francisco’s Sony- 
signed Hardkiss crew) that draws 


unlikely sources into its house-mu- 
sic impressionism. “To the Disco- 
teque” imagines King Sunny Ade 
in Studio 54, while the ambient 
pop-groove equation of “Vivos En 
la Muerte” oughta make fusionists 
like U2 green with envy. Along 
with Q-Burns Abstract Message, it 
advances a trippy and joyous strain 
of American dance-floor imagineer- 
ing that should give the Euro- 
centrics pause, B+ —WH 


Reissues 


THE ZOMBIES Zombie Heaven (Ace/ 
Big Beat) Four CDs from the 
British twerps who did “Time of 
the Season” in 1968 and lasted as 
a group for all of four years? Wipe 
that sneer away—this beautifully 
arranged, fascinatingly annotated 
import collection establishes this 
British Invasion quintet as fecund 
power-poppers with a psychedelic 
streak kept in check by endearing 
nerdiness. In other words, a 
unique act, full of aching melan- 
choly (“This Will Be Our Year” 
must be one of the most despair- 
ing jolly tunes ever writ). Elvis 
Presley kept their singles stocked 
in his home jukebox with good 
reason. A —Ken Tucker 


Country 


DWIGHT YOAKAM A Long Way Home 
(Reprise) VARIOUS ARTISTS Will Sing 
for Food (Little Dog) On his first al- 
bum of new material in three years, 
Yoakam turns in a fresh, dynamic 
set, updating his trademark Ba- 
kersfield-does-L.A. sound without 
sacrificing his honky-tonk roots. 
From the fried-Elvis rave-up of 
“Maybe You Like it, Maybe You 
Don’t” to the hillbilly ballad “Yet to 
Succeed,” he bursts forth like a man 
unleashed. Meanwhile, his impres- 
sive catalog enjoys stunningly orig- 
inal interpretations on Will Sing, a 
benefit disc in which an eclectic 
lineup (Sara Evans, Bonnie Bram- 
lett-Sheridan, the Backsliders, Pete 
Droge) finds the secret, scorched 
heart of his most passionate songs. 
Both: A- —Alanna Nash 


Jazz 
CHICK COREA Origin (Stretch/Con- 


cord) Keyboardist Corea has 
danced to the muse of electric in- 
struments over the decades but has 
recently returned to acoustic jazz 
with an intellect-driven passion. 
Recorded live, this debut from his 
fiery new sextet features Corea 
originals and a reworking of “It 
Could Happen to You.” The band 
shines, especially the leader, who 
plays like a spirit reborn. B+ —/JW 
> > Morereviews in EW Special 
Edition at www.ew.com < < 


ODZILLA THE movie may 

have stumbled in week 2, 

but Godzilla the sound- 
track actually moved up in the 
world...if not quite to the heav- 
en’s-eye-view heights of its 
competitor City of Angels. But 
it’s not necessarily the monster- 
fest itself driving record sales, 
since only a hearing aid could 


THE CHARTS 


LEAPIN’ LIZARD 


confirm that there are pop songs in the picture; credit alt- 
rock radio’s embrace of the Wallflowers’ stultifyingly faithful 
“Heroes” cover for Godzilla’s leap from 140,000 copies to 
148,000. Angels finally alighted on the top perch, putting 165,000 
more units in mortal hands. With the Backstreet Boys and 
Shania Twain reentering the top 10, longevity counted too. 


POP ALBUMS 


LAST WEEK WEEKS ON CHART 
1 2 SOUNDTRACK City of Angels, Warner Sunset/Reprise ........... 9 
2 4 SOUNDTRACK Godzilla, Sony Music Soundtrax ................. 2 
3 1 DMX It’s Dark and Hell Is Hot, Def Jam/Mereury............... 2 
4 6 GARTH BROOKS The Limited Series, Capitol .................04% 4 
5 |  BACKSTREET BOYS Backstreet Boys, Jive .........0.60cecee seed 42 
6 7 DAVE MATTHEWS BAND Before These Crowded Streets, RCA ...... 5 
7 3 SPARKLE Sparkle, Rock Land/Interscope ..................2005 2 
8 9  VONDA SHEPARD Songs From Ally McBeal, 550 Music...........4 
9 14  SHANIA TWAIN Come On Over, Mercury ..................0005 30 
10 12 SOUNDTRACK Titanic, Sony Classical ..............0.0e eee eee 25 
Peas acsums | 
1 1 DMX Jt's Dark and Hell Is Hot, Def Jam/Mereury............... 2 
2 2 SPARKLE Sparkle, Rock Land/Interscope .............2+..+-.0+ 
3 5 BIG PUNISHER Capital Punishment, Loud/RCA il 
4 3. EIGHTBALL Lost, Suave House/Universal .................00005 
5 4 SOULJA SLIM Give It 2’Em Raw, No Limit/Priority ............. 4 
6 9  JONB. Cool Relax, Yab Yum/550 Music .. oeele 
7 8 SOUNDTRACK Bulworth, Interscope ........... 0.0 e cee eee eee 7 
8s — MO THUGS FAMILY SCRIPTURES ..............622. 02. csceeeee 1 
Chapter I: Family Reunion, Mo Thugs/Relativity 
9 6 FIEND There’s One in Bvery Family, No Limit/Priority.......... 5 
10 7 VARIOUS ARTISTS 7o0 Short Records: Nationwide, Short/Jive .... . 2 
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Bye-bye blackheads! 


WHAT’S MORE DIFFICULT: 
being a character in a teen 
slice-and-dice horror flick 
who survives to see the end 
credits? Or being an actor 
in a teen slice-and-dice hor- 
ror flick who survives to 
have a career? The cast of 
Scream 2, many of whom 
made it out of the original 
1996 Scream alive, may 
think they’re on the road to 
Hollywood glory: Both films 
made pots of money and re- 
fashioned a tattered, campy 
genre for the ironic 90s. But 
it’s worth noting that this se- 
ries’ one great gimmick— 
gruesomely dispatching a 
pees previously established 

Soe §6vyoung starlet in a set- 


1997 piece opening scene— 
DIMENSION Sane wa ae 
Sa bodes ill for the rest 
RATED R of the players. We'll 


== know Neve Campbell 
is a major draw if, like 
Drew Barrymore and Jada 
Pinkett Smith before her, 
she gets offed in the opening 
sequence of Scream 3. If 
not—well, does the name 
Adrienne King ring a bell? 
No? See what surviving 
the first Friday the 13th 
does for you? 

On the other hand, one 
of the pimply-faced hordes 
butchered by Freddy Krue- 
ger in A Nightmare on Elm 
Street was a kid named John- 
ny Depp. Then there’s the 
workaday middle road trav- 
eled by Heather Langen- 
kamp, star of the first Night- 
mare and last seen in the 
1996 actionless action flick 
The Demolitionist. In that 
spirit, here’s a look at the 
young idols of Scream 2—and 


ve a the possible career blueprints 
PP that await them. Careful, 
ze now: This gets bloody. 

m David Arquette The next 


Bill Paxton? Or the next Bill 


; : z =% ; . Pullman? As Deputy Dewey 
The stars of Scream 2 walk a dangerous path. Like horror youth before | Rijey Rosanna and Patricia’s 


them, they sit on the knife-edge between fame and fizzle. by Ty Burr kid brother is both a nebbish 
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RAISED CONSCIOUSNESS Douglas and his cohosts, Ono and Lennon, offered viewers a talk-show twist 


OMEBODY LIKE THAT comes 
along once in a lifetime,” recalls 
a wistful Mike Douglas of John 
Lennon and Yoko Ono’s week- 
long stint as his cohosts in Feb- 
ruary 1972. “I knew | was in the 
midst of something quite won- 
derful.” And just plain weird, 
as evidenced by The Mike Douglas Show With 
John Lennon & Yoko Ono (1972, unrated, 
$99.95), Rhino Home Video’s unabridged five- 
tape boxed set of the landmark shows. 
Although the ultra-mainstream Douglas, 
now 72, was known to book the occasional 
rock band and regularly used cohosts, Len- 
non and Ono were another matter entirely. 
They fully exploited the shows as a forum for 
some of their favorite musicians (including 
the Chambers Brothers, Asian-American 
singer-songwriter duo Yellow Pearl, and 
Lennon’s first-time meeting and perfor- 
mance with his idol Chuck Berry) and, more 
strikingly, as an envelope-pushing means to 
turn America on to their countercultural 
convictions, among them environmentalism 
(with a little help from guest Ralph Nader), 
women’s lib, and biofeedback therapy. 
“Let’s face it, John was off-the-wall,” Doug- 
las says. “Many of the things he said | totally 
agreed with, like his views on the Vietnam 


DUNNE at ee Sone 


War. But at the time, you just couldn’t get on 
the air and Say it.” Yet Lennon—who was 
already on shaky ground with U.S. immigra- 
tion authorities—did. 

Attempting to use the shows as an 
unthreatening way of exposing middle Amer- 
ica to his politics, he booked Black Panthers 
chairman Bobby Seale and Chicago Seven 
activist Jerry Rubin. Instead, the latter 
appearance caught the FBI’s eye and resulted 
in the feds’ classifying Rubin as “an extrem- 
ist” and Lennon a “Security Matter, New Left.” 
Coincidentally or not, he and Ono received 
deportation papers the following month. 

Ever the affable host, Douglas played 
along (though he didn’t sing a duet with 
Lennon). A couple of flakily hysterical 
flower-power moments seem like Letter- 
man precursors—John and Yoko phoning 
random people simply to say “I love you,” 
the duo exhorting Douglas to join them in 
wading through the studio audience to 
touch as many people as possible. 

“Ever bump your head and there’s that 
feeling you’re dazed?” asks Douglas, trying 
to recapture the shows’ vibe. “That was 
what went on in my head: What are we 
doing here, and is this for real? And the 
audience just sat there with their mouths 
open.” —Mike Flaherty 


and a believable romantic 
partner for Courteney Cox’s 
newswoman Gale Weathers. 
And, gimpy leg or no gimpy 


| leg, he’s way too nice a guy for 


audiences to suspect he’s the 


| erazed killer chopping up 


students at Windsor College 
in Scream 2. If Arquette, 25, 
stumbles into action-oriented 
roles next, he could turn into 
the He-Man Next Door in 
much the same way that 
Paxton rose from supporting 
roles to “star” in Twister and 
Titanic. Or he could stray 
onto Pullman turf, playing 
cookie-cutter nice guys a la 
While You Were Sleeping. A 
Ralph Bellamy for the 21st 
century? What a comforting 
thought. 
Liev Schreiber The newt 
Dustin Hoffman? Or the next 
Eddie Deezen? Schreiber’s 
amassed a dandy filmography 
in the past two years, bounc- 
ing from smart little indies (Big 
Night, The Daytrippers) to 
studio bloat-o-ramas (Sphere, 
Ransom). As Scream 2’s Cot- 
ton Weary—no longer un- 
justly imprisoned but unques- 
tionably armed with motive, 
means, and opportunity for 
bloodletting—Schreiber, 30, 


| teeters between nerd charm 


and creepy malice. Give this 
guy a role that speaks to his 
generation and he might still 
be anew Graduate (hey, Hoff- 
man was 30 when he played 
Benjamin Braddock). Or, with 
the wrong agent and more 
movies like this winter’s awful 
Phantoms, he could look like 
Deezen, the cartoonishly 
geeky comic relief of War- 
Games and Grease. 

m Jamie Kennedy Vhe neat 
Denis Leary? Or the next 
Dennis Hopper? For my 
money, Kennedy’s the best 
thing about both Screams— 
the source of their smart- 
mouthed, movie-crazed kicks. 
As Randy Meeks, video 


drooler extraordinaire, the 
actor, 28, has carved out the 
most distinctive persona of 
the two movies’ casts, and it’ll 
be interesting to see where he 
takes it. He could tighten up 
the act, hone the invective, 
and sell himself as Leary does: 
a hyper-articulate cynic who 
also happens to be an actor. 
But if Kennedy’s career or his 
on-screen rants lose focus, he 
could end up to the 90s what 
Hopper is to the ’60s: a color- 
ful footnote. 

m Jerry O’Connell The next 
Harrison Ford? Or the next 
Sam Neill? As Campbell’s 
campus honey, O’Connell 
evinces qualities rare in a 
heroine’s boyfriend: Gracious, 
handsome, and funny, he’s 
earnest without being a stick. 
For the fat kid from Stand by 
Me, this is definitely progress. 
He may not have the roles 
yet, but O’Connell, 24, has 
some of the sober spark that 
Ford has turned into a fran- 
chise. If he doesn’t catch the 
right breaks, though, he could 
be likable, skilled, and faintly 
dull, 4 la Neill. 

m@ Neve Campbell The next 
Jamie Lee Curtis? Or the next 
Jamie Lee Curtis? Behind one 
door is the Curtis who stepped 
from Halloween to a fascinat- 
ingly offbeat career playing 
unpredictable, take-charge 
women in A Fish Called 
Wanda, A Man in Love, Blue 
Steel, even James Cameron’s 
True Lies. Behind the other 
door is the Curtis who stepped 
from Halloween to a curiously 
muted career playing wives, 
girlfriends, and moms (Dom- 
inick and Eugene, My Girl, 
Forever Young, even...James 
Cameron’s True Lies). The 
least you can say for the stal- 
wartly winsome Campbell, 24, 
is that after two Screams, she 
knows what happens when 
you open the wrong door. 
Scream 2:B 


ILLUSTRATIONS BY MARK MATCHO 


NEW WORK DISASTERS tn THE MOVIES 
all 


NE OF GODZILLA’S better jokes has French 
spy Philippe Roache (Jean Reno) posing as an 
insurance investigator evaluating the dam- 
ages. If the cover’s suspicious, it’s because 
disaster-movie New York was a bad risk long 
before Godzillaand Deep Impact took vicious bites of the 
Big Apple. Tidal waves, freaks of nature—no wonder 
this is the city that never sleeps. Those claims would 
keep insurance adjusters up nights, too. —Tom Russo 


DACAN 


MOVIE PROPERTY DAMAGE ASSESSMENT ADJUSTER’S REMARKS 
KING KONG The Empire Giant ape’s rampages leave piles of Flagrant leash-law 
(1933) State Building | rubble, downed biplanes, and a few violation voids policy. 

unlucky (but oh-so-thin!) pedestrians. Claim denied. 
WHEN Entire island A runaway planet bears — Policy covers comp 
WORLDS of Manhattan | downon Earth, churn- 4 but not collision. 
COLLIDE (1951) ing up tidal waves. , Claim denied. 
THE BEAST Wall Street, Time-lost dinosaur is thawed out by No provision in policy 
FROM 20,000 Coney Island atomic testing in the Arctic; heads to New | for creatures 
FATHOMS York to thank America for the wake-up considered fossils at 
(1953) call, chewing up lower Manhattan and time of issuance. 
snacking on a roller coaster. Claim denied. 
FAIL SAFE Entire island Total annihilation, as the nuclear bomb is | Massive filings exceed 
(1964) of Manhattan loosed on an unsuspecting populace, an funds available. 
and outlying act of self-inflicted retribution ordered | Seek federal disaster 
areas by the President (Henry Fonda) after we | relief. (Then again, 
accidentally—oops!—nuke Moscow maybe don’t.) 
THE PINK The United Unhinged former Due to inordinate 
PANTHER Nations Parisian chief number of prior filings, 
STRIKES Building inspector lays his all claims involving 
AGAIN hands on a dooms- one Inspector Jacques 
(1976) day weapon that Clouseau are to be 
makes the U.N. vanish. summarily denied. 
METEOR The World A chunk of space detritus plummets Fact that object 
(1979) Trade Center from the heavens and—what are “plummeted from the 
the odds?—slams into the Twin heavens” not proof in 
Towers, shattering them into so itself of “act of God.” 
many 110-story splinters. Claim denied. 
GHOST- Upper Streets showered with Investigate suspected 
BUSTERS West Side glop due to tussle with | fraudulent claim. (The 
(1984) 100-foot incarnation Stay Puft Marshmallow 
of the Stay Puft Man?!) 
Marshmallow Man 
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The Week 


AFTERGLOW Nick Nolte, Julie Chris- 
tie, Lara Flynn Boyle, Jonny Lee 
Miller (1997, Columbia TriStar, R, 
$104.99) It takes a certain kind of 
actor—self-deprecating, sly—to de- 
liver Alan Rudolph’s preposterous, 
woozily romantic dialogue. Keith 
Carradine excels at it; so does Gene- 
vieéve Bujold. Here, only Christie, 
Oscar-nominated for her perfor- 
mance as a former B-movie star, 
seems at ease. The others—Nolte 
as her lascivious husband, Boyle 
and Miller as an unhappy yuppie 
couple with whom the older pair 
becomes entwined—look vaguely 
pained as they recite such improba- 
ble lines as “Impossibilities, Don- 
ald! I’m excited about the impossi- 
bilities of things!” Yeah, sure you 
are, Alternately silly and mawkish, 
the film works only when Christie 
is on screen; if anything’s glowing, 
it’s her. C —Mike D'Angelo 


SWITCHBACK Dennis Quaid, Danny 
Glover, R. Lee Ermey (1997, Para- 
mount, R, $101.99) A grim federal 


agent (Quaid, doing his best Harri- 
son Ford imitation) hunts a smiling 
serial killer (Glover, doing an unin- 
spired imitation of himself). The 
fed must track his quarry alone 
because, for some reason, just 
about no one else in the movie has 
the slightest interest in pursuing 
the most obvious leads. In the end, 
all Quaid needs to do to solve the 
case is plunge into oversize physi- 
cal heroics, which, unfortunately, 
don’t measure up on the small 
screen. If transparent contrivance 
were the hallmark of great sus- 
pense, then writer-director Jeb 
Stuart would be the genre’s new 
master. C- —David Everitt 


THE TANGO LESSON Sally Potter, 
Pablo Veron (1997, Columbia Tri- 
Star, PG, $98.99, partially sub- 
titled) Sally Potter (Orlando) di- 
rects and stars in this fictional 
love story, with echoes of Potter’s 
own life, about a filmmaker who 
falls head over heels for an Ar- 
gentinean tango dancer. Her emo- 
tion at least is believable: Potter 


looks so lovesick when she sees | 


RUDOLPH’S REIGNING DEAR Christie takes a shine to Miller in Afterglow 


the unattainable Veron dance 
that you want to shake her. Al- 
though he’s an accomplished 
tanguero, acting novice Veron’s 
range runs the gamut from angry 
to ticked off, and even tango 
flourishes can’t cover dialogue 
that limps from one cliché to an- 
other (Veron: “I didn’t choose the 
tango, the tango chose me”). For- 
tunately, on tape Tango viewers 


can zip to the intricate dance 
scenes among Argentina’s cafe 
society. C —FHileen Clarke 


MEAN GUNS Christopher Lambert, 
Ice-T (1997, Trimark, R, $96.99) 
Lock a crowd of ruthless killers in 
an empty prison, give them guns 
and aluminum baseball bats, 
promise $10 million to the last 
three standing, and voila: wall-to- 
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ERE’S A HARD question that | 
the video industry hopes to 
convert into hard cash: What’s 
your favorite movie? 
In coming days you'll hear a 
lot about the American Film 
Institute’s “100 Years...100 Movies,” a 
“definitive selection of the 100 greatest 
American movies.” More than 1,500 nota- 
bles, including actors, directors, critics, 
Al and Tipper Gore, and Bill and Hill 
Clinton, were invited to vote. 
A three-hour CBS special 
hosted by Jodie Foster, 
Richard Gere, and Sally Field 
kicks it off on June 16, and such 
enticements as 10 one-hour 
TNT programs, consumer 
sweepstakes, and Block- 
buster’s “Legends”—this last 
being a movie museum in an 
18-wheeler—follow. 


WINNER, LOSER War-torn Platoon is golden, but lovelorn Golden isn’t 


JUNE 2s Sy Srs 


The AFI’s director and CEO, Jean 
Picker Firstenberg, envisions “a pro- 
gram to recognize the affection that 
people have for the American movie.” 
The studios are praying for a monetary 
expression of that affection. They’ll have 
most of the 100 anointed titles in stores by 
June 17, “treating them like new releases,” 
as Warner Home Video marketing direc- 
tor Mike Saksa says, and hoping they’ll 
outperform fresher product. Industry 


sources estimate that rentals are up 
only slightly over last year’s dismal per- 
formance and that sales are just below 
1997’s healthy pace. Could Citizen Kane 
save the day? Though she declines to 
talk numbers, market analyst Barbara 
McNamara of Alexander & Associates 
thinks so. She predicts the campaign 
“will definitely help pull the industry 
out of its slump.” 

Warner Bros. stands to gain the most. 
“We have the larger share— 
about half—of the top 100 
titles,” says Saksa, who isn’t 
naming names. Among the half- 
dozen studios contacted, only 
an exec at Artisan had loose lips, 
letting slip that of its mere two 
finalists, Oliver Stone’s Platoon 
made the list and On Golden 
Pond didn’t. Score one for Char- 
lie Sheen. —Troy Patterson 


REALITY VID OF THE WEEK 


‘American 
Bounty Hunter’ 


On this COPS-style tape, 
a “bountycam” tracks 
good guys nabbing 
scofflaws. Says one 


Nevada hunter of his 
trade: “Las Vegas has 
over a million people, 
and it makes me feel 
pretty proud to realize 
that I’ve arrested over 
a thousand of them.” 


wall ultraviolence. Direct-to-video 
auteur Albert Pyun (Dollman, 
Nemesis) is a past master, yet this 
time he blows the assignment. 
Pyun lets chaos reign during the 
big shoot-outs, montages of flashy 
action poses that often leave you 
wondering who's shooting whom. 
Between eruptions there’s enough 
cat-and-mouse downtime to pon- 
der the killers’ existential empti- 
ness, and how utterly inane it all 
is. D —Michael Sauter 


Recent TV 


FORGOTTEN SILVER Peter Jackson, 
Costa Botes (1996, First Run, 
$59.95, unrated) Forget D.W. Grif- 
fith: The true father of modern 
movies was New Zealand-born di- 
rector Colin McKenzie, who in- 
vented color cinematography and 
synchronized sound before 1912, 
but by the 1930s had disappeared, 
destroyed by budget troubles and 
personal tragedy. Or so filmmakers 
Peter Jackson (Heavenly Crea- 
twres) and Costa Botes pretend in 
this mock documentary about the 
exhumation of McKenzie's lost 
films from an old woman’s garden 
shed. Leonard Maltin is on hand to 
acclaim the “discovery” with 
cheerily bland faux-historical re- 
marks, and Miramax chief Harvey 
Weinstein shows up to sing 
McKenzie’s praises too. It’s no 
satirical touchstone like This Is 
Spiial Tap, but at less than 60 
minutes (it was produced as a New 


Zealand TV special), it’s a silent- 
era salute concise enough to click 
instead of cloy. B Steve Daly 


Vintage Movie 
LES GRANDES MANOEUVRES Gérard 


_ Philipe, Michele Morgan (1955, 


Water Bearer Films, unrated, 
$29.95, subtitled) Having long 
outgrown the surrealist gag- 
gery of Entr’acte and having 

abandoned Hollywood after mak- 
ing flicks like J Married a Witch, 
director René Clair confected this 
Guys and Dolls-type soufflé. A 
month before departing for ma- 
neuvers, pre-WWI cavalry lieu- 
tenant Philipe (imagine a non- 
threatening Clark Gable) wagers 
he can seduce Morgan, a divorced 
parisienne. The film’s emotional 


complexity rarely exceeds that of 


a good Three's Company episode, 
but the master craftsmanship that 
Clair displays—especially the 
ballroom set pieces—elevates the 
proceedings to operatic elegance. 
Watch for 21-year-old Brigitte 
Bardot as a bubbleheaded made- 
moiselle. B —TP 


DVD 


PSYCHO Anthony Perkins, Janet 
Leigh, Vera Miles (1960, Universal, 
R, $34.98) Uf director Gus Van Sant 
really wants to remake this horror 
classic shot for shot, he and Vince 
Vaughan (eyed as the new Norman 
Bates) would do well to pick up this 
dise chockful of extras. They could 
compare Saul Bass’ storyboards for 
the shower scene with the final cut. 

Jan Sant could re-create Hitch’s 
droll trailers, one of which shows 
the director hinting at the grue- 
some goings-on. “It’s too horrible to 
describe” is the most he can bring 
himself to say. And there’s even a 
promotional film explaining to the- 
ater owners how they could use a 
recording of Hitchcock’s voice to 
placate ticket holders unused to be- 
ing barred from entering once the 
movie had started. The movie: A 
The extras: Bt —Michael Giltz 


Also Released 
NASCAR: THE FIFTY (7998, ESPN, 


wnrated, five volumes, $59.99) cele- 
brates the stock-car league’s gold- 
en anniversary with footage of the 
last American heroes.... Confront 
your premillennial tension by trac- 
ing the decline of an empire; AGE’s 
HAIL CAESAR (1997, New Video, un- 
rated, six volumes, $99.95) profiles 
Rome's head honchos from Julius 
through Justinian.... The transcen- 
dently awful CURSE OF THE PUPPET 
MASTER: THE HUMAN EXPERIMENT 
(1998, Full Moon, R, $89.95) pro- 
vides pleasures discernible only to 
the series’ cultish followers. —Z7'P 


THE CHARTS 


OW, BELLA! Top-ranked As 
Good as It Gets got better 
last week (up 13 rentals per 
store to 71), as did eighth-ranked 
Bella Mafia (up 2to 24), animpressive 
showing for an abridged version of a 
CBS miniseries. Did its 20 million TV 
viewers not get enough last Novem- 
ber? Did Vanessa Redgrave’s Golden 
Globe-nominated turn as a vengeful 
mafia widow heighten the film’s stature? Or is it that, as 
Trimark VP Gary Jones says, “the American people like to see 
women as bad guys”? Hmmm. Meanwhile, on the DVD chart, 
a slew of new releases helped overall sales climb to 156,000 
copies, the highest weekly total since Christmas. 


MOURNING GLORY Bellas 
Redgrave and Gina Philips 


TAPE RENTALS 


LAST WEEK WEEKS ON CHART 
1 1 ASGOODASIT GETS Jack Nicholson, Columbia TriStar. ......... 2 
2 4 ‘THE JACKAL Bruce Willis, Universal............c0cceccevcsnee 5 
3 5 STARSHIP TROOPERS Casper Van Dien, Columbia TriStar ....... 2 
4 %3 MOUSE HUNT Nathan Lane, DreamWorks ............0000e00ee 4 
5S 2 TOMORROW NEVER DIES Pierce Brosnan, MGM................. 3 
6 7  FORRICHER OR POORER Tim Allen, Universal ..............0.05 4 
7 6  KISSTHEGIRLS Ashley Judd, Paramount ........60.0.6 cee cee 7 
& 8 BELLA MAFIA Vanessa Redgrave, Trimark...............000055 3 
9 — DESPERATE MEASURES Michael Keaton, Columbia TriStar .......1 

10 «10 _~—sAL.A. CONFIDENTIAL Guy Pearce, Warner ........0. 00.00. e eee 6 


TAPE SALES 


1 1 ASGOOD AS IT GETS Jack Nicholson, Columbia TriStar, $22.99....2 
2 — __ FACE/OFF Nicolas Cage, Paramount, $14.95. ....... 0005 wil 
3 5 GONAIR Nicolas Cage, Touchstone, $19.99.......... iam ale sete 2 
@ +2 ANASTASIA Animated) Fox, $26.98. sc. cesses ec acedeusuractsee 5 
5S 3 MOUSE HUNT Nathan Lane, DreamWorks, $22.99. .............. 4 
6G 4 SOUTH PARK: VOLUME 1 Animated,Warner, $14.95..............- 4 
7 8 AUSTIN POWERS: INTERNATIONAL MAN OF MYSTERY.............. % 
Mike Myers, New Line, $14.98 
8 7 SOUTH PARK: VOLUME 2 Animated, Warner, $14.95..............4 4 
9 — VOLCANO Tommy Lee Jones, Pow, $14.99 ....... 6.0 c ccc eee eee 1 
10 9 SOUTH PARK: VOLUME 3 Animated, Warner, $14.95. ....... 0000005 4 
CO ae ee 
SALES INDEX 
1 STARSHIP TROOPERS! 2. taryrs « srinreidsiclt @ satis b/pislo Scie a) eielevervie betes 100 
Casper Van Dien, Columbia TriStar, $24.95 
2 —  ASGOODASIT GETS Jack Nicholson, Columbia TriStar, $29.99... 77 
3 1 TOMORROW NEVER DIES Pierce Brosnan, MGM, $24.98 ......... 58 
4 - PULP FICTION John Travolta, Miramaw, $29.99 ........6.0..005 30 
5S — _ COPLAND Sylvester Stallone, Miramaw, $29.99............0045 18 
6 2 _ L.A. CONFIDENTIAL Guy Pearce, Warner, $24.98 ..........00.005 15 
7 — _ GROSSE POINTE BLANK John Cusack, Hollywood, $29.99......... 13 
8 — PRETTY WOMAN Julia Roberts, Touchstone, $29.99. ......0..0045 nN 
3  THEJACKAL Bruce Willis, Universal, $34.98 ............000000s 1 
— TRON Jeff Bridges, Walt Disney, $29.99... 0.0... 0000 ccc cece a] 


SOURGE: VIDEO BUSINESS FOR THE WEEK ENDING MAY 31, 1998; DVD DATA: VIDEOSCAN FOR THE WEEK ENDING MAY 24, 1998. 
THE SALES INDEX ILLUSTRATES A TITLE’S PERFORMANCE RELATIVE TO THE WEEK'S TOP SELLER. 
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Tru Lives 


Who needs Jim Carrey? Real-life versions of 
The Truman Show indulge the exhibitionist 
and the voyeur in us all. by Dave Karger 


THE TRUMAN SHOW HAS IT 
all wrong. There are dozens of 
people already living their 
lives—the boring and the 
kinky parts—in front of huge 
cult followings, but the catch 
is that they’re in on the secret. 
The webcam phenomenon, in 
which average Joes and Janes 
broadcast their everyday ac- 
tions on the Net, didn’t inspire 
the Jim Carrey film but rather 
has zoomed into mainstream 
consciousness on its jet stream. 
If The Truman Show asks 


“Who wants the world watch- 
ing them?” the webcam na- 
tion says “Who doesn’t?” 
The best introduction to 
this new online Babel is 
EarthCam’s list of entertain- 
ment/personal webcams at 
www.earthcam.com. But to 
understand the oddball lure of 
the genre, travel to two of the 
most popular sites. Often con- 
sidered the home-webcam pi- 
oneer, JenniGAM (wrvwjenni 
cam.org) was started in 1996 
by Web designer Jennifer 


anpatrickli 


Sometimes Sean Patrick drinks. -:} 


ia ts J 3395 ane 
Jenni is on the radio! 1316, Th 


Ringley, then 19, who con- 
nected a camera to a comput- 
er in her dorm room at Dick- 
inson College in Carlisle, Pa. 
Jenni’s life, now in Washing- 
ton, D.C., is presented via 
new stills that appear every 
20 minutes (or every two min- 
utes if you pay a $15 annual 
fee). “When you turn on the 
TV, you see people like Uma 
Thurman who have perfect 
bodies and perfect lives,” says 
Ringley. “But when you come 
to my site, you see someone 
who’s living a real life. And 
yet it’s just as interesting.” 
Indeed, though not much hap- 
pens (Jenni reads, Jenni 
sleeps, Jenni has a friend 
over), the effect is voyeuristi- 
cally hypnotic. Truman Show 
director Peter Weir reported- 
ly became so hooked on Jenni- 
CAM while editing the film 
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@ Ticket in Dallas Texas - Hi Max! 


that he sent Jenni anonymous 
E-mails. The site, which also 
includes a Real World-esque 
streaming-video component 
called JenniSHOW, amasses 
more than 500,000 hits a day. 

Men are also getting into 
this exhibitionist act—in par- 
ticular, one man who likes to 
sleep naked. With the free 
site Sean Patrick Live! (www. 
seanpatricklive.com) a 26- 
year-old Washington, D.C., 
data-systems designer named 
Sean Patrick Williams loses 
points for his boringly spartan 
apartment but gains them by 
including a new image at the 
gratifying interval of 30 sec- 
onds. SPL! also features a 
dating service, various poems 


THE TEDIUM IS THE MESSAGE 


Sean Patrick (top) wakes up and 
nods out; Jenni faces her Web fans 
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and essays, and, most inter- 
estingly, a bulletin board 
where viewers (as many as 
10,000 a day) can post their of- 
ten frightening reactions and 
feelings. “There are people 
who say they genuinely love 
{me]. It’s somewhat disturb- 
ing,” says Williams. “The pur- 
pose is not for them to create 
a personal relationship with 
me. The purpose is for them 
to see me and go out and cre- 
ate a personal relationship 


Williams admits there have 
been times where, like Tru- 
man, he has considered trying 
to escape his fishbowl] exis- 
tence. But what keeps public 
living manageable is simple 
control—the very aspect that 
makes the Internet profound- 
ly unlike any other medium. 
In the end, the difference be- 
tween Truman Burbank and 
Sean Patrick Williams is that 
the latter has his finger on the 
“off” switch. JenniCAM: B+ 


your next meeting at Dream- 
Works. All that’s missing is an 
artificial-intelligence dialogue 
generator—but | guess the 
studios don’t need help in that 
department. B- —Ty Burr 


CD-ROM//ULTIMATE COL- 
LECTOR FOR BEANIE BABIES 
(Palladium Interactive, for PC, 
$19.99) The plush-doll craze 
reaches new levels of prepos- 
terousness with this tool that 


This week 


WEBSITE//PLOT-O-MATIC 2 
(www.trailer-park.com/park 
site/plot_o_matic.html) This 


with someone else.” Sean Patrick Live!: B+ 


FAMOUS ’N’ ANDY 


“Getting tO meet 
all the other celebs, 
like Felix the Cat and 
Al Roker. Oh, yeah, and 
the free jam dough- 
nuts.” —NewsRadio's 


ANDY DICK on the perks 
of fame, on E! Online > _—— 


“THugh’s] got 
Julia Roberts [in The 
Notting Hill Project, 
now filming], and I’ve 
got Matthew McCon- 
aughey [in Ed TV], so 
between us it’s an 


——— 
ve 
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occupational hazard.” 
—ELIZABETH HURLEY 


on filming kissing scenes, on Entertainment Tonight Online 


“ss H 

Start with a horrible childhood, add intense self- 
absorption, shake in an old vinegar jar, and pour over a glass 
filled with gravel.” —Ex~-Kid In the Hall SCOTT THOMPSON on 


“how he got to be so funny” on America Online 


PT « 
| immediately went to Diane Sawyer because of the 
hair. Love her hair.” —TEA LEON! on researching her Deep 


Impact role, on MrShowbiz.com 


“s 

| never really did breathe flames. It was a trick. Just 
like in the circus. They made me swallow lighter fluid. That 
stuff is hell on your kidneys.” —GODZILLA, “interviewed” 


on RoughCut.com 


>> Hotlink to The Web Guide at www.ew.com << 
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engaging little movie-plot cre- 
ator—available at a site so 
arch that it doesn’t actually 
seem to be about anything— 
lets you specify leading char- 
| acters (a renegade cop, a sexy 
district attorney, a pair of pre- 
cocious twins), secondary 
roles (hmm...an ancient Egyp- 
tian demon or Parker Posey?), 


tracks and organizes your 
stash of Beanie toys. Think of 
it as Quicken, except the valu- 
ables you’re tallying are Bon- 
go the Monkey and Inky the 
Octopus. Use the CD-ROM in 
tandem with the supplemen- 
tal website, www.beanieinfo. 
com, and get up-to-date news 
and Beanie prices on (natch) 


the Beandex. Heaven forbid 
you should play with the 
things. B —Gary Eng Walk 


and various canned story 
arcs, then spits out a prefor- 
matted pitch that’s perfect for 


IMAGINED MESSAGES FROM MICROSOFT 


Cracked Eggs 


LIKE MANY SOFTWARE COMPANIES, MICROSOFT PUTS 
“Faster eggs” in its programs: Enter the right keystrokes 
and a hidden treat pops up. We haven't heard what’s in store 
for Windows 98, but we wouldn’t be surprised ‘ 

to see any of these. —Matt Lake ; 


= Hold down the Window key and press 9-8. 
A list of credits scrolls up naming members 
of the Department of Justice who are inves- 
tigating the White House sex scandal in- 
stead of Microsoft. 

w Hit the letter e. Automatically E-mails a 
message to the DOJ expressing your support 
of Microsoft’s business practices. 

m Hold down the Control key. 

Launches the hidden game Whack-a-Nader. 

m= Hold down the Ctrl+Alt+Shift+F1 with your 
left hand and Home+End+Insert+F12 with your 
right hand. Accesses a list of carpal-tunnel 
specialists in your area. 

= Press the Start button followed by Shut Down. The static 
black screen is quickly followed by an accelerated wide- 
screen 32-bit color 3-D version of real life. m 
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T-shirts, hats, mugs and more... 


* Great gift ideas& 


ANNOUNCEMENTS 


GET IN TOUCH WITH ANY CELEBRITY 


(818)225-8337/www.celebnetwork.com or 
$l+sase: CN, Box 4728, West Hills, CA 91308 


FREE MOTOROLA PAGER 
with activation, For immediate delivery call 
NCC, toll-free, 1-800-276-0102, ext #8046 


AUTOMOTIVE 


CARS FOR $100 
Seized and sold locally. Porsches, BMW's, 
Chevys, Hondas, More. 1-800-522-2730x2190. 


BOOKS & PUBLICATIONS 


DISCOUNT COMIC BOOKS, VIDEOS, X-FILES STUFF! 
Free Catalog w/$10 Coupon! FFAST@necomics.com 
FFAST, Box 310-X, Quincy, MA 02269, 617-774-1745 


Bargain Books: 


Save up to 80% on recent publishers’ | 
overstocks. Save 30% or more on current 
| books and best sellers! Movies, TV, Music, } 
| the Arts, Fiction, Biography, Travel, Crafts— | 
over 60 subject areas. FREE CATALOG. 


LOOKING FOR A PRODUCER? Dir of producers/ 
agents/mgrs/distributors. Hollywood Creative 
Directory: 800-815-0503 CA: 310-315-4815 


AUTHORS WANTED 


Leading subsidy book publisher seeks manuscripts of 
all types: fiction, non-fiction, poetry, scholarly, juve- 
nile and religious works, etc. New authors welcomed. 
Send for free 32-page illustrated booklet E-35 

Vantage Press, 516 W 34 St., New York, NY 10001 


BUSINESS OPPORTUNITIES 


EASY WORK! EXCELLENT PAY! 
Assemble products at home. 
Call Toll Free: 1-800-467-5566, EXT. 11751. 


GOOD MONEY! WEEKLY! PROCESSING MAIL! Free sup- 
plies! Postage! Bonuses!! Rush long SASE Green- 
house/EW, 4217 Highland, Waterford, MI 48328-2165. 


TURNKEY ENTERTAINMENT WEBSITES only $495 
900# NUMBERS just $99 each. Free brochure 
1-800-208-9078 www.saturncommunications.com 


CONTACT LENSES 


SAVE UP TO 75% ON CONTACTS 


BAUSCH 5 LOMB ® 


GoperVision  BARNESHIND. 
CALL IN YOUR ORDER NOW! 


catt: 1-800-780-LENS  1-800-Fax-t6 


1-800-FAX-1552 


Contact Lens™ FREE CARE KIT! 


DISCOUNT CENTER — FREE BROCHURE 


ti 
SEND FOR OUR FREE CATALOG 2 Toate 
LUSTING 19,278 QUALITY RESEARCH PAPERS OR > 


CALL TOLL FREE 800-351-0222 


RESEARCH ASSISTANCE Serving the acodemic 
11322 Idaho Ave., #206WE, Los Angeles 90025 community since 1969 


http://www.research-assistance.com 


FINANCIAL 


OVERDUE BILLS? 1-800-788-1141 Bad credit’s ok. 
Licensed/Bonded since 1977. Apps to $50,000. 
Not a loan co. Town & Country Acceptance. 


$$$ DEBT CONSOLIDATION FREE! $$$ 
Cut Monthly Payments up to 50%. Lower 
interest. Stop collectors. Avoid Bankruptcy. 
EZ - Fast - Confidential-Non-Profit Lic/Bonded 
GENUS 1-800-299-6778 (1044) 


DEBT CONSOLIDATION 
*ONE simple monthly payment 
*Reduce payments* *Eliminate Interest* 
*Avoid late charges * *Re-establish credit* 
Also available loan referral programs. 
Call today to receive a FREE Debt Consultation. 
1-800-403-3433, EXT. 506 
A 501(c)(8) Not-For-Profit Organization 


FREE MONEY! Never Repay Grants. Personal 
Needs, Medical Bills, Education, Business, Debts. 
Free information package: 1-818-377-4074. 


BILL PROBLEMS? Debt consolidation loans/ 
programs. Lower payments. Reduce interest. 
FREE consultation, non-profit. 1-800-408-0044x611 


GET OUT OF DEBT! Free Consultation. Debts 
Consolidated. Harassment Calls Stopped, Pay- 
ments Lowered. Interest Reduced. Non-Profit 

Agency. Prompt Professional Service. 
GSCCC: 1-800-99-BILLS Licensed and Bonded. 


FREE CASH GRANTS - NEVER REPAY! 
Millions available from foundations for Bus- 
iness, Medical, Debt Consolidation, Education. 
Call toll free for information: 1-800-368-7386 


TURN EVERY $1 OF YOUR DEBT - 
including your mortgage into $11.83 
of real wealth. Call 513-336-2210, Ext. 3. 


HEALTH & BEAUTY 


TAN «a HOME! 


WOLFF, 
Tanning Beds 


=) 
t 


BUY DIRECT & SAVE 
HOME DELIVERY 
Commercial Units Available 


1-800-842-1324 


TV MEMORABILIA: Mags, Photos, Dukes, Chips, 
Starsky/Hutch, X-Files, Hawaii 5-0, Playboys, 
Etc. Catalog $3.00, TV GUIDE CATALOG, $2.00, 
Rogofsky, Box 107-E, Glen Oaks, NY 11004. 


INVENTIONS WANTED 


INVENTORS - FOR A FREE INFORMATION PACKAGE 
on our customized new product development 
services call Davison: 1-800-677-6382. 


KARAOKE/SINGERS 


SINGERS/DJ’S-MAKE $1500/WK PERFORMING 
SHOWS. FREE REPORT! Karaoke/Sountracks, 
Box 1106-ED, Bridgeview, IL 6045£ 


POETRY 


NEW POETRY CONTE 
$48,000.00 


in prizes awarded annually 


Undiscovered talent welcome. 
No entry fee and no purchase required, 


POSSIBLE PUBLICATION! 
Send ONLY ONE original poem, 20 lines or less, any 
subject, any style to: 

The National Library of Poetry 
Suite 11541 
1 Poetry Plaza 
Owings Mills, MD 21117 


Or enter online at www.poetry.com 
(©1997 The National Library of Poetry 


POETRY PUBLISHED. No gimmicks. Send 4 and 
stamped envelope. $500 award. Quill Books, 
Box 3109-EW, Harlingen, Texas 78551. 
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PSYCHICS 


FREE 15 MINUTES 


LIVE PERSONAL PSYCHIC 


Numerology ® Tarot@Astrology @ Clairvoyant 


LOOK INTO YOUR.FUTURE 


Sensational Results with Rare Gifted Psychics 


1-900-288-5505 


Afler FREE Minutes - $3.99 per minute 
MC/VISA/CHECK/CUST. SERVICE 


sours 1-800-303-0295 tow 
As low as $185 Per Minute 
Mile HI Psychics « Must be 18+ 


NEW! TOLL FREE PSYCHIC SAMPLES 
1-888-300-5623 
Adults Over 18 Only 


SAMPLE PSYCHIC ADVICE 


Love Advice 
POPC POCOvIo” 
Does he really love me? 
Will 1 ever get married? 
Is he being faithful? 
Call To Find Out How to Get a 
FREE SAMPLE PSYCHIC READING! 


1-800-595-4303 


18+. For entertainment purposes only, First 3 minutes FREE 


TRY IT NOW, FIND OUT HOW 
Adults over 18. 1-800-207-6475 


PSYCHIC LOVE LINE 


Call for samples 1-800-988-2868 


NEW TOLL FREE 
Psychic Samples Line 
1-888-708-3863 


PSYCHIC SAMPLES LINE 


1-800-803-5477 


SAMPLE OUR PSYCHICS 
Try it toll free 1-888-473-9669 


, NEW TOLL FREE PSYCHICS 
: 1-888-800-5844 


Adults over 18. Optional paid svc. Entertainment only. 


ALIDL AVS (EY Rie de Se 


PSYCHICS 


N G SECTION 


Talk Live to the 
BEST Psychics 
in Matters of 
the Heart. 

Get Answers 
From Psychics 
Who Care 


veniinate? * TAROT 
ASTROLOGY * CLAIRVOYANT 
AS LOW AS $1.93/MIN 


1-800-416-8348 


CREDIT CARD OR CHECK 


1-900-370-1132 
* FIRST 2 MIN FREE $3.99 mn aren 


24 Hours. 18+. ENTERTAINMENT PURPOSES ONLY. 


AMERICA’S 


SBEST 


PSYCHIC 
SOURCE 


Astrology + Clairvoyants « Tarot 
Numerology 


Have the life you always 
dreamed of with amazing 


paste ets rom eines aE 


1-800-784-9807 
1 


te 6699 


24 Hours. 18+. STRRTnaeatt PURPOSES ONLY. 


LOVE SPECIALIST TERESA stops dione reunites 
lost loves, returns loves stolen by another. Fool- 
proof love spells, 100% successful. 1-800-557-6677. 


Don’t be fooled by imitations. Call the 


American Association of Professional Psychics® 


Registered with the U.S. Government. Guaranteed authentic. 


1-800-728-7887 


SAMPLE MASTER PSYCHICS 
Try it Free 1-800-621-3790 
Special Samples Line. Adults over 18. 


Let Our Psychics Give You Answers 
For the Heart from the Heart! 
1-800-824-7107 V/MC/Amex/Dise $2.45/min 


ARE YOU READY FORA 


REAL 


PSYCHIC READING? 


Then don’t be fooled by all those phony psychic hotlines 
you see on TV, Call the American Association of 
Professional Psychics® We are registered with the U.S. 
Government, and guaranteed authentic. 


To connect with a REAL psychic, call us. We provide 
free referrals to Certified Psychics™ in your local area, 
or confidential telephone readings if you prefer. 


1-800-728-7887 


When You Know 
YYour Future, 
the World Belongs toYou! 


Call to find out 
how to get your 


FREE 
Sample 
Psychic 

Reading. 


1-800-595-4303 


18+. For entertainment purposes only. First 3 minutes FREE. 


FREE sample 
Psychic Reading! 
You are just one free 
phone call away from 
the best psychic 
reading you've ever 
had! 
Find out how! 


For advertising information, call Carole Harnoff 
at (212) 522-5336 or fax (212) 467-4058 


INSTRUCTION | 


Full Sail is one of the most extraordinary 
educational experiences in the world, offering 
hands-on training in thirty-three cutting- 
edge studios, production suites and 
computer fabs. Students learn on current 
gear that is used in making today’s movies, TV 
shows, interactive “games, CD’s, 
animations, concerts, 3D $¥faphics, and 
sound effects, The only thing more’impressive 
than the facilities and equipment is the long list 
of successes, credits and awards that 
thousands of Full Sail grads have earned. 


800°226°7625 


www.fulls ails com 


school of 
Film * Video * Audio * Digital Media 
Game Design « Show Production 


3300 University Blvd. Winter Park, FL 32792 
Financial aid available to those who qualify. Job placement 
assistance. Accredited by ACCSCT. 


PSYCHICS 


Your Source For Life’s Answers 


1-800-220-3494 


10 Minutes Free/Certified Psychics 
Money Back Guarantee 
Applies to your most current reading 


edit cards, checks by phone or Western Union 
www.psychicsource.com 


FINAL DRAFT 


THE SCREENWRITERS CHOICE 


“Final Draft is the only program 

that works for me. The basic 
concepts, combined with the 
relentless improvements and 
innovations have made me a believer 
for life. - LONG LIVE FINAL DRAFT.” 


Lawrence Kasdan 


Writer/Director/Producer 


mee Mac ( 


* the # 7 screenwriting software for 


WINDOWSS. 
(800) 231-4055 


www.finaldraft.com 


1000’s OF MOVIE & TV SCRIPTS: $2.00 Catalog. 
Hollywood Collectibles, 120 S. San Fernando 
Blvd#446E, Burbank, CA 91502; 818-845-5450 


OUR STUDENT SOLD HIS SCRIPT FOR $400,000! 
We can help you, too! Learn from home; in- 
structor guided. Agent guaranteed when script 
is ready. HOLLYWOOD SCRIPTWRITING INSTITUTE: 


POSTERS & PHOTOS 


SEND Zx‘l BILLS FOR EACH SET 
OF POSTCARDS TO COVER 
POSTAGE & SHIPPING COSTS. 


> UP TO 10 SET 
is 


ELECTION OF FLYERS € 
BROCHURES. 
9U-875 


SURNAME 


ZIP £OCE hs) 


aro 9U-875 


_ _ MEDIA CODE 2 
= Bsze- n6 B-< = 
When you mention code EW 
ie een ome 
800-252-0425 
Outside U.S.A. - Catalog $6 
Call 352-373-7202 or Fax: 352-373-2589 


MC / Visa + Rush Orders welcome. 
New arrivals added weekly to our website. 


monn icksmowile.com 


NOVIEIROSTERS 


PHOTOS, AUTOGRAPHS, MORE! 
FREE ILLUSTRATED CATALOG 


888-799-0010 


e 2 
www.cinema-cify.com 
NEW ARRIVALS! ONLINE CONTEST! 


CINEMA CITY 


P.O. Box 1012-EW, Muskegon, MI 49443 


MOVIE PHOTOS AND POSTERS! 
fully illustrated brochures: Movie Star News, 


1-800-SGCRIPTS. http://www.moviewriting.com. 


Dept. EW, 134 West 18th St, NYC, 10011. 


Rush $5 for our 


POSTERS & PHOTOS 


& 
=< 
Sy 
2 
= 


— YOU GAN SEND <1, £5, 


=z eS ls ORS ELS Me 
\ To: “eee RY NO OS 
F ce Box ity — USE 2x32¢ STAMPS & 


‘ D YOUR ORDER MARKED “HR MAL" 


24 Rs A DAY & 7 DAYS A WEEK 


LIVE OPERATORS AVAILABLE FROM 
OUTSIDE THESE = HOURS OUR AUTOMATED ORDERING SYSTEM 1S IN SE 
= 9U-882 


gu-882) (_S=2 gu-8a2) |S See 


CODE | STAR _|_ary ig 
TITA-PB | TITANIC PHOTO BOOK - 
VW 

wo 

Tan Ss 
J 

_ RS 

oe -882 | 

- MEDIA CODEGS 
= zes-n6 ze8NG) (=) izaenb 
CELEBRITY PHOTOS+POSTERS Send self addressed 


stamped envelope (SASE) for lists. Name favorites. 
Photoworld-EW, POB 20747, Houston, TX 77225. 


CERCLUSIVE OFFER 


The only high-quality lithograph print 
available of the complete cast 


To order send $19.95 + $4.95 S&H to: 
Egoist Inc., P.O. Box 12757, 
Marina Del Rey, CA 90295 


Free Search Service: every film worldwide. 
BuyeSelleTradeeRenteBroker* Auction. 24hrs, 
365 days, 1-800-849-7309, Fax: 1-770-227-0873. 


RENT VIDEOS BY MAIL from our huge collection of 
classic, foreign and cult titles. Free catalog: 
1-800-669-7157. www.vlibrary.com 
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PRIME-TIME SUSPECT Via live TV coverage, millions joined local onlookers following Simpson’s white Bronco 


0.J. Simpson Runs 


Tg 2 bret. 


if 


Manchester Bia 


Century Blvd 


ia 


ENCORE 


The sport and screen celebrity fled a murder charge 
| while the whole world watched four years ago. by Caren Weiner 


HE BLOODY CRIME-SCENE SNAPSHOTS... 


squeezing on that glove...the Bruno Magli 


shoes.... Of all the images branded on our col- 


lective consciousness by the two-year-long 


American epic that was the O.J. murder case, 


the most resonant is still the first: a white 


Bronco leading Los Angeles police on a slow- 


] 
motion chase as Orenthal 
James Simpson fought the 
urge to blow his brains out. 
On the evening of June 17, 
1994, all the major networks 
and most local stations cut 
away from regularly sched- 
uled programs for live cover- 
age of the personal meltdown 


of a previously congenial pub- 
sule 


Oprah Winfrey be- 
comes a publishing power, as 
the cookbook /n the Kitchen 
With Rosie, by Winfrey’s chef, 
Rosie Daley, marks its fourth 
week at the top of the best- 
seller list. In two years, Win- 
frey will launch a book club 
that will make best-sellers of 


lic figure, now suspected of 
murder. Five days before, 
Simpson’s ex-wife Nicole, 35, 
and her friend Ron Goldman, 
25, had been found stabbed to 
death outside Nicole’s L.A. 
condominium. The 46-year- 
old Simpson, the police de- 
partment’s only suspect, had 
agreed to turn himself in that 


/ june 17,1994 


day at 11 a.m. When he still 
hadn’t shown up by two in 
the afternoon, LAPD com- 
mander David Gascon an- 
nounced, “Mr. Simpson has 
not appeared, and we will | 
find him.” 

Police traced Simpson to 
Orange County, near the 
cemetery where Nicole 
was buried, and the 
chase began. With long- 
time friend and NFL 
colleague Al Cowlings 
at the wheel, Simpson 
rode for more than two 
hours in the Bronco’s 
backseat, holding a re- 
volver to his head with 
one hand and clutching 


16 books. rush to 
Speed, the hit bomb-on-a-bus 
thriller starring Keanu Reeves 
and Sandra Bullock (left). The 
1997 sequel, set on a ship, 
would sink at the box office. 

All-4- 
One spend a sixth week atop 
the pop charts with “I Swear,” 
the single that helps their first 


a picture of his family in the 
other. Along the winding, 60- 
mile route, freeway traffic 
came to a halt as thousands of 
fans stood on overpasses, 
along city streets, or even on 
the highway itself. Some 
yelled, “Go, Juice, go.” Many 
waved and blew him kisses. 

“As police pursuits go, it 
was the most boring ever— 
and yet the most fascinat- 
ing,” says TV producer Bob 
Tur, then a KCBS-TV heli- 
copter reporter who was 
among the first to track 
Simpson. “He was destroy- 
ing himself.” 

With the help of his multi- 
million dollar Dream Team of 
attorneys, Simpson was ac- 
quitted of the murder charges 
after a nine-month trial and 
just two hours of jury deliber- 
ations; a year later, however, 
he was found liable for $33.5 
million in damages in a 
wrongful-death suit brought 


by the victims’ families. After 


that verdict, Ron Goldman’s 
father, Fred, offered to waive 
his share if Simpson would 
simply confess to the killings. 
Simpson refused. @ 


END ZONE Simpson finally surrenders 


album go multi-platinum. They 
will issue two more albums, 
and perform on another four, 
including 1996’s Space Jam 
soundtrack. 

, huge payouts deplete 
the coffers of Lloyd’s of Lon- 
don, famous insurer of such 
offbeat assets as Mary Hart’s 
legs (for $2 million). —CW 
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WELCOME 
TO CIVILIZATION 


(YOUR DRINK IS WAITING) 


